When  a  white  police  officer  shot  and  killed  an  Lexington’s  public  schools, 
unarmed  black  youth  as  he  was  surrendering,  a  The  series  didn’t  solve  Lexington’s  racial 
racial  disturbance  erupted,  and  15  people  were  divisions,  but  it  gave  a  voice  to  people  who  had 
injured.  While  much  of  the  <My  was  in  shock,  one  not  been  heard  and  brought  facts  and  perspec- 


news  source  began  looking  for  answers. 

V  V  IXXIM.Tin  T 

The  HF.RAI.R-I  iFADFR  published  "Voices," 


rive  to  an  emotional  debate.  As  a  result,  several 
organizations  are  conducting  a  "visioning” 


a  month-long  series  of  front-page  columns  by  process  to  chart  a  future  that  includes  all  people. 
Lexingtonians  about  racial  attitudes  and  how  to  The  Lexington  Herald- Leader  is  one  of  31 
improve  them.  And  a  21 -part  series  called  Knight- Ridder  newspapers.  All  create  joumal- 


"Distant  Neighbors”  delved  deep  into  the 
many  barriers  that  separate  black  and  white  — 
from  segregated  neighborhoods  to  inequities  in 


ism  that  digs  deeper— written  and  photographed 
by  people  who  push  hard.  The  m 
proof  is  in  the  results.  KMCHFRIDDER 


it  found  widespread  9egTt’jriiX»on. 
dit  H«Tdci-L<*iW  also  ftnind 

H'  a  tVw  integrated  neighborKoods 
and  vdorche*  like  thii  one  ia  Nonhside. 


The 'N' Word 
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•  The  Eagle  Has  Landed:  The  Houston  Chronicle  is 
the  Cool  Site  of  the  Week.  Read  why  it  was  chosen. 
Should  newspapers  consider  Real  Audio  as  a  viable 
option?  Get  the  answer  in  Jodi  B.  Cohen’s  July  2 
Infobytes  column 

•  E-mail:  The  Internet’s  Future?:  There’s  a  lot  of 
activity  in  the  e-mail  world  as  Internet  publishers  inte¬ 
grate  e-mail  and  the  Web  more  and  more.  Find  out 
what’s  going  on  in  this  growing  world  and  why  Steve 
Outing  thinks  it’s  the  future  of  the  Internet. 

•  Something  For  Nothing  Is  About  To  Change: 
America  Online  announced  it  wants  to  grab  advertis¬ 
ing  away  from  newspapers.  It’s  going  to  be  hard  with¬ 
out  a  COO.  And,  the  SRDS  Interactive  Advertising 
Source  has  arrived.  Find  out  what  it  says  and  what  is 
ahead  for  AOL  in  the  June  27  Infobytes  column. 

•  Inside  WashingtonPost.com:  It’s  one  of  the  new 
kids  on  the  virtual  block.  However,  this  site  has  many 
innovations  that  newspapers  can  learn  from.  Find  out 
what  they  are  in  Stop  The  Presses! 

•  Wall  Street  Journal  Interactive’s  500,000th 
Reader:  Wall  Street  Journal  Interactive  stands  to 
make  between  $14  and  $24  million  starting  Aug.  31. 
Find  out  what  this  means  for  online  subscriptions  and 
Wall  Street  Journal  Interactive  in  the  June  25 
Infobytes  column. 


•  Yahoo!  for  community  guides:  America  Online’s 
Digital  Cities,  CitySearch,  Microsoft’s  “CityScape,” 
and  now  Yahoo! ’s  local  community  guides  are  here. 
The  first  was  launched  for  the  San  Francisco  Bay  Area 
in  California.  Find  out  in  Stop  The  Presses!  what’s 
going  on  and  how  Yahoo!  intends  to  compete. 


COOL  SITE  OF  THE  WEEK 


Houston 

Chronicle 

Interactive 


Internet  junkies  can  now  listen  to  NASA  shuttle  mis¬ 
sions  live  over  the  Internet  at  the  Houston  Chronicle 
Web  site  (http;//www.chron.com)  and  that  is  why  it  is 
our  Cool  Site  of  the  Week.  The  home  page  is  bland 
compared  to  other  major  market  newspapers  -  howev¬ 
er,  thanks  to  an  agreement  between  NASA  and  the 
Chronicle,  millions  around  the  world  can  hear,  right 
on  their  desktop,  astronauts’  conversations  during  the 
current  shuttle  missions,  interviews,  and  even  audio 
archives  from  past  missions.  These  sound  bites  are 
exciting,  compelling  and  great  for  family  fun  on  the 
Internet. 


RESEARCH  STORE  ONLINE 

NEWSPAPERS 


EVENTS  VENDORS 


NEWS  CLASSIFIEDS 


http://www.mediainfo.com 


The  fine  fines  between 
a  good  bottom  li  ne 

and  a  better  bottom  line. 


The  marketing  side  of  your  brain  says  mail  more.  The  financial 
side  says  stay  within  budget.  It's  a  fine  line  that  you  have 
to  straddle. 

On  July  1,  the  U.S.  Postal  Service's  new  pricing  structure  gives 
you  new  options.  Options  that  could  mean  greater  discounts  for  pre¬ 
sorting  and  barcoding  your  mail.  Because  when  your  mail  is  prop¬ 
erly  prepared,  we  process  it  more  efficiently.  So  eveiryone  saves. 

call  that  Max  It.  Maximiam  preparation  for  maximum 
wBmSUBk  discounts.  And  that's  good  for  your  bottom  line.  Find 
For  the  asM  voiuo  in  how  youT  coitpany  can  get  the  Max  out  of  Classification 
liusiassimaU  Reform  by  calling  1  800  THE  USPS,  Ext.  2008. 


UNITED  STATES 
POSTAL  SERVICE 


Call  1  800  THE  USPS,  Ext.  2008,  for  your  free  Max  It  guide 
today.  And  get  ready  to  Max  It  starting  July  1. 


visit  our  web  Site  at  http:  .  vw/.’.usps-.giy/ 


CALHNMI^  . . AMIUIMMM 


JULY 

18-21  National  Society  of  Newspaper  Columnists 
Convention,  Snowbird  Resort,  Salt  Lake  City 
21-24  Newspaper  Association  of  America  Marketing 
Conference,  Hilton  and  Towers,  Chicago 

AUGUST 

8-11  Mid-Atlantic  Newspaper  Advertising  and  Marketing 
Executives  Summer  Meeting,  Radisson  Hotel, 
Asheville,  N.C. 

10-13  Association  for  Education  in  Journalism  and  Mass 
Communication  Conference,  Hilton  Hotel, 

Anaheim,  Calif. 

14-17  Asian  American  Journalists  Association,  Radisson, 

St.  Paul,  Minn. 

21-25  National  Association  of  Black  Journalists,  Stouffer 
Hotel,  NashvUle,Tenn. 

SEPTEMBER 

5-7  Maryland-Delaware-D.C.  Press  Association  Annual 

Summer  Convention,  Harbourtowne  Golf  Resort  & 
Conference  Center,  St.  Michaels,  Md. 

5- 8  National  Lesbian  &  Gay  Journalists  Association,  Hyatt 

Regency,  Miami 

6- 11  Surburban  Newspapers  of  America  Fall  Publishers 

Conference,  Marc  Hopkins  Inter-Continental, 

San  Francisco 

12-14  Washington  Newspaper  Publishers  Association 

Annual  Convention  and  Board  Meeting,  Cavanaugh’s 
at  Yakima  Center,  Washington 

12- 14  Annual  Mid-America  Newspaper  Conference, 

Holiday  Inn  —  Lake  of  the  Ozarks,  Lake  Ozaric,  Mo. 
25-28  International  Newspaper  Marketing  Association 
Europe  Conference,  Antwerp  Hilton,  Belgium 

OCTOBER 

5- 9  Inter  American  Press  Association  52nd  General 

Assembly,  Ritz-Carlton  Huntington  Hotel, 

Pasadena,  Calif. 

6- 8  Ohio  Circulation  Managers  Association  Fall 

Conference,  Crowne  Plaza,  Cincinnati,  Ohio 

17- 20  Society  of  Environmental  Journalists  Conference, 

Washington  University,  St.  Louis 

18- 19  Annual  Newspaper  Association  Conference  on 

Technology,  Seatde  Marriott  Hotel,  Seattie, 

Wash.  Hosted  by  Washington  Newspaper  Publishers 
Association 

NOVEMBER 

13- 15  Audit  Bureau  of  Circulations  Annual  Conference, 

Royal  York  Hotel,Toronto,  Canada 
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COX  JOURNAJLiSM  AWARDS.  The  winners  of  the  1996 
Best  of  Cox  journalism  contest  were  announced  just  re¬ 
cently. 

The  winners,  their  newspapers  and  respective  award  cate¬ 
gories  follow: 

Metro  division:  Doug  MacEachem,  Cox  Arizona 
Publications,  Governor  James  M.  Cox  Public  Service  Award; 
staff,  Austin  (Texas)  American-Statesman,  deadline  report¬ 
ing;  Mary  McCarty,  Dayton  (Ohio)  Daily  News,  feature  writ¬ 
ing;  Kiric  Mitchell  and  Marti  Flatten,  Cox  Arizona  Publications, 
investigative  reporting;  Jane  O.  Hansen,  At/anfa  Constitution, 
editorial  writing;  David  Leibowitz,  Cox  Arizona  Publications, 
column  writing;  sports  staff,  Atlanta  Journal  and 
Constitution,  sportswriting  (deadline);  Joe  Drape,  Atlanta 
Journal  and  Constitution,  sportswriting  (non-deadline);  Dave 
Kindred,  Journal  and  Constitution,  sports  column; 

business  news  staff,  Atlanta  Journal  and  CowshYi/ftbn,  busi¬ 
ness  reporting;  Phil  Skinner,  Af/anfa  Journal  and 
Constitution,  news  photography; Allen  Eyestone,  Paint  Beach 
(Fla.)  Post,  feature  photography;  Curtis  Compton,  Atlanta 
Journal  and  Constitution,  sports  photography;  Mark  Waters, 
Cox  Arizona  Publications,  graphics;  M.B.  Hopkins,  Dayton 
Daily  News,  illustration;  staff,  Dayton  Daily  News,  page  lay¬ 
out;  Jim  Hankins,  Awsfin  American-Statesman,  headline 
writing;  Russell  Carollo  and  Carol  Hernandez,  Dayton  Daily 
News',  and  Jeff  Nesmith,  Cox  Washington  bureau.  Judges 
award. 

Community  division:  staff,  Lufkin  (Texas)  Daily  News, 
Governor  James  M.  Cox  Public  Service  Award;  staff.  Daily 
Reflector,  Greenville,  N.C.,  deadline  writing;  Nancy  Lofholm, 
Grand  Junction,  Colo.,  Daily  Sentinel,  feature  writing;  Scott 
McCabe,  Lufkin  Daily  News,  investigative  reporting;  Mary  C. 
Schulken,  Daily  Reflector,  editorial  writing;  Gary  Borders, 
Daily  Sentinel,  column  writing; Troy  E.  Renck,  Yuma  (Ariz.) 
Daily  Sun,  sportswriting  (deadline);  Dave  Buchanan,  Daily 
Sentinel,  sportswriting  (non-deadline);  John  Werner,  Waco 
(Texas)  Tribune-Herald,  sports  column;  Heather  McGregor, 
Daily  Sentinel,  business  reporting;  Dean  Humphrey,  Daily 
Sentinel,  news  photography;  Brant  SanderUn,  Daily  Reflector, 
feature  photography;  Dean  Humphrey,  Daily  Sentinel,  sports 
photography;  Randy  Hoeft,  Yuma  Daily  Sun,  page  layout;  and 
Sam  Mittelsteadt,  Daily  Sentinel,  headline  writing. 

Combined  categories:  Michael  Corcoran,  Austin  American- 
Statesman,  criticism;  Ben  Sargent,  Austin  American- 
Statesman,  editorial  cartooning;  Lannis  Waters,  Palm  Beach 
Post,  photographer  of  the  year. 

ADDENDUM.  The  name  of  a  co-winner  of  the  Worth 
Bingham  Prize  inadvertently  was  left  out  of  E&Fs  listing  of 
awards. 

Jenni  Bergal  of  the  Ft.  Lauderdale  Sun-Sentinel  was 
co-winner  of  the  prize  for  a  series  on  Medicaid  HMOs. 

CPA  FINANCIAL  JOURNALISM  AWARDS.  Mary  Kane  of 
Newhouse  News  Service  was  named  a  winner  of  the  New 
York  State  Society  of  Certified  Public  Accountants  Spring 
1S>96  Excellence  In  Financial  Journalism  Awards. 

Kane  won  in  the  wire  service  category  for  her  piece  enti¬ 
tled  “Profit  and  Pains,”  a  report  on  layoffs  and  corporate 
strength. 
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IN  BRIEF 


News  council 
upholds  wolf 
expert's  complaint 

A  WOLF  EXPERT’S  complaint  that 
Minneapolis  Star  Tribune  used 
inflammatory  and  prejudicial  language 
in  a  story  about  him  was  upheld  by  the 
Minnesota  News  Council. 

The  council  also  upheld  L  David  Mech’s 
contention  that  the  headline  on  the  July 
1995  article  —  “Is  wolf  expert  above 
the  rules?/Incidents  raise  ethics  ques¬ 
tions”  —  set  an  unfair  tone  for  the  story. 

The  council,  a  body  of  journalists  and 
private  citizens  that  consider  grievances 
against  news  organizations,  denied  two 
other  complaints  by  Mech:  that  the 
story  was  based  on  gossip  from  anony¬ 
mous,  biased  and  unqualified  sources  and 
that  the  criticisms  lacked  substantiation. 

The  newspaper  pursued  the  story 
when  it  learned  that  a  former  employee 
of  the  International  Wolf  Center  in  Ely 
had  accused  Mech  in  a  lawsuit  of 
acquiring  wolf  pups  for  the  center 
“under  suspicious  or  illegal  circum¬ 
stances.” 

The  paper’s  investigation  led  to  oth¬ 
ers  who  accused  Mech  of  accidentally 
killing  a  wolf  while  accommodating  a 
documentary  film  crew,  with  misusing 
government  personnel  and  funds,  with 
unjustifiably  claiming  credit  for  a  scien¬ 
tific  discovery,  and  with  being  driven  by 
a  desire  for  fame. 

In  his  complaint,  Mech  objected 
specifically  to  the  newspaper’s  use  of 
the  following  phrases  to  describe  him 
or  his  behavior:  “alpha  male  of  wolf 
research,”  “powerful  control  over  those 
who  might  compete,”  and  “fame  beyond 
the  recognition  normally  accorded  to 
scientists.”  The  complaint  says  the  news¬ 
paper  used  such  language  to  “support 
unsubstantiated  attacks”  on  Mech’s  char¬ 
acter  and  behavior. 

The  Star  Tribune  told  the  council 
that  the  headline  reflected  questions 
sources  had  raised  about  Mech  and  that 
the  strong  language  in  the  article’s  lead 
paragraphs  was  attributed  and  docu¬ 
mented  later  in  the  story. 

Council  members  praised  the  news¬ 
paper  for  granting  Mech  a  large  space 
on  the  commentary'  page  for  rebuttal. 
But  they  and  Mech  said  many  people 
who  read  the  article  might  easily  have 
missed  his  response. 


The  council  was  founded  in  1971  to 
promote  fairness  in  the  news  media.  Its 
findings  carry  no  sanctions. 

Complainants  must  waive  the  right  to 
sue  to  get  a  hearing.  —  AP 

Libel  laws 
eased  in  Egypt 

PARLIAMENT  IN  CAIRO  aboUshed  a 
law  that  slapped  stiff  penalties  on 
Egyptian  journalists  for  libel  and 
defamation  in  what  reporters  had  called 
an  attempt  to  squelch  dissent. 

The  new  law  sharply  reduces  the 
penalties  for  libel  and  slander.  It  also 
eliminates  a  provision  of  the  previous 
law  that  allowed  journalists  to  be  jailed 
without  charge. 

Under  a  law  passed  last  year,  journal¬ 
ists  could  be  punished  by  up  to  five 
years  in  prison  and  $5,800  in  fines. 
Journalists  can  now  be  sentenced  to 
three  months  in  prison  or  fined  $15. 
President  Hosni  Mubarak  had  recom¬ 
mended  that  the  penalties  be  reduced. 

Parliament  Speaker  Fathi  Serour,  who 
presided  over  the  passing  of  the  most 
severe  law'  in  May  1S>95,  said  June  18 
the  revised  law  gave  “new  strength  to 
the  freedom  of  the  press.”  —  AP 

Detroit  newspaper 
strike  turns  one 

The  strike  at  Detroit’s  two  daily 
newspapers  turned  one  year  old 
July  13. 

Nothing  special  was  planned  to  mark 
the  occasion,  said  a  spokesman  for  the 
six  unions  which  represented  2,500 
production,  editorial  and  circulation 
workers  and  drivers  when  the  strike 
began  on  a  hot,  muggy  night  last  sum¬ 
mer. 

In  its  year,  the  strike  has  taken  a 
heavy  toll  on  both  sides.  Knight-Ridder 
Inc.’s  Detroit  Free  Press  and  Gannett 
Co.’s  Detroit  News  have  lost  circulation 
and  advertising,  although  tiiere  are  seri¬ 
ous  disagreements  about  exactly  how 
deep  the  decline  has  been.  And  while 
the  initial  violence  and  vandalism  has 
eased  over  the  year,  the  security  and 
other  costs  at  the  jointly  produced 
papers  have  soared. 

For  their  part,  the  unions  have  failed 
to  stop  the  papers  from  printing,  despite 


the  walkout  of  Teamsters  drivers  and  cir¬ 
culation  managers.  And  while  few  pro¬ 
duction  workers  have  crossed  the  picket 
lines,  about  half  of  the  journalists  who 
were  represented  by  the  Newspaper 
Guild  at  the  beginning  of  the  strike  are 
now  at  work  in  the  newspapers  along¬ 
side  replacement  employees. 

Negotiating  sessions  have  continued, 
but  there  has  been  virtually  no  progress. 

“I  do  not  think  we  will  be  able  to 
resolve  the  strike  in  Detroit,”  Knight- 
Ridder  chairman  and  chief  executive 
officer  P  Anthony  Ridder  told  a  media 
conference  in  New  York  City  June  24. 
“We  meet  all  the  time,  but  1  don’t  see  us 
making  any  interesting  headway.” 

NAHP 

launches  voter 
registration  drive 

The  national  association  of 

Hispanic  Publications  has  launched 
a  national  campaign  to  register  more 
Hispanic  American  voters. 

In  a  joint  venture  of  NAHP’s  150 
newspapers  and  magazines  and  the 
Spanish-language  television  network 
Univision,  the  print  and  television  cam¬ 
paign  will  use  four  prominent  Hispanic 
Americans  in  ads  with  the  theme,  “Su 
voto  cuenta:  inscribase  y  vote  in  1996” 
O’bur  vote  counts:  register  and  vote  in 
1996). 

The  four  are  TV  personality  and  jour¬ 
nalist  Geraldo  Rivera,  and  the  actors 
Edward  James  Olmos,  Cheech  Marin 
and  Rita  Moreno. 

Candidates  accept 
free  news  space 

RESIDENT  CUNTON  AND  Sen. 
Robert  Dole  (R-Kan.)  are  taking  up 
the  Chicago  Sun-Times  on  its  offer  of 
two  free  pages  for  unedited  essays  on 
their  positions,  the  newspaper  said. 

The  Sun-Times  made  the  offer  in 
June  as  a  way  to  offer  the  views  of  the 
major  presidential  candidates  without  a 
media  filter  June  22,  p.  9). 

Democratic  U.S.  senatorial  candidate 
Dick  Durbin  and  his  Republican  oppo¬ 
nent,  A1  Salvi,  have  also  accepted  a  simi¬ 
lar  offer  of  free  news  space,  the  paper 
said. 
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WRITER^S  WORKSHOP  byjackhart 


LET’S  FACE  rr.  Ego  plaj's  its  part  in  driving  anybody  who 
gravitates  to  this  business.  We  thrive  on  bylines.  We  suck 
up  the  deference  news  sources  pay  us.  We  love  feeling 
important  when  we  get  special  access  to  the  center  of  the  action. 

We  may  not  preen  publicly  to  the  shameless  extent  of  some 
TV  news  types,  but  we  harbor  some  of  the  same  impulses. 

And  sometimes  we  do  more  than  harbor  them.  We  let  them 
ooze  right  out  onto  the  newsprint  that  rolls  off  our  presses. 

The  result?  We  call  attention  to  ourselves  when  all  attention 
should  be  focused  on  our  subject  matter.  We  inject  ourselves 
into  the  news,  annoying  readers  with  distractions  that  deflect 
the  natural  flow  of  our  stories.That’s  what  we  do  when  we  write 
about  our  reporting,  rather  than  what  we  actuall>"  found  out. 

We  tell  readers  that  we  called  repeatedly,  but  nobody 
returned  our  calls.  We  note  that  we  got  our  information  “in  a 
telephone  interview’’  when  that’s  irrelevant  to  the  content  of 
the  information.  We  mention  an  exhaustive  search  of  court 
records.  Sometimes  we’re  even  more  blunt  about  butting  into 
the  stories  we  report.  We  actually  appear  in  them,  even 
though  the  story  hardly  requires  our  presence. 

In  fact,  our  sudden  appearance  is  jarring.  It’s  an  intrusion 
that  disrupts  the  flow  of  the  story.  That’s  not  to  say  that  news¬ 
paper’s  can’t  make  room  for  a  writer’s  personal  voice  or  even 
first  person.  Obviously,  both  can  help  us  reach  and  move  read¬ 
ers.  But  we  serve  no  worthwhile  goal  when,  in  the  midst  of  a 
story,  we  suddenly  pop  up,  shout  “here  I  am”  and  then,  just  as 
suddenly,  disappear. 

Here  are  some  cases  in  which  we  did  just  that: 

♦  “The  prime  minister  flicked  a  wayward  white  shawl  back 
over  her  blue-black  hair.  She  locked  eyes  with  the  interviewer 
and  continued  in  deliberately  enunciated  English  with  a  slight 
Pakistani  lilt.” 

Yup.The  writer  was  there.  He  talked  to  Benazir  Bhutto  in 
person.  It’s  natural  that  he  would  want  readers  to  see  him 
chatting  with  an  international  news  maker.  But  the  fact  is  that 
he’s  even  more  insignificant  because  she  was  an  international 
news  maker.  He  needed  to  get  out  of  the  way  so  that  she 
could  talk  directly  with  readers.  Most  of  the  time  we  should 
simply  serve  as  a  tool  used  for  precisely  that  purpose. 

♦  “  ‘It’s  that  wall,  the  fence,’  he  once  told  this  correspond- 
ent,  as  near  as  I  can  reconstruct  his  words.” 

“This  correspondent”  is  a  strikingly  awk- 
ward  device  for  butting  in  to  a  news  story. 
^  H  We  apparently  use  it  because  straight  first 

I  person  would  be  too  bald.  And  that’s  pre- 
H  cisely  what  makes  this  example  so  odd. 
j  ^  The  writer  used  both  “this  correspondent” 

I  Neither  was  necessary.“He  said,”  would 
^  W  ^  I  have  worked  just  fine.  And  anyone  who 

^  wants  to  qualify'  a  quote’s  verbatim  accuracy 
'■,J  can  simply  add  “or  words  to  that  effect.” 

♦  “  ‘Sure,  there  might  be  trouble  there,  but 
it  is  rough  here  also,  and  I  am  tired  of  the 
— j  I  ghetto  struggle,’  he  tells  a  visiting  American.” 

Again,  “he  said”  would  have  done  it. 


Hart  is  the  senior  editor  for  writing  and  staff  development 
and  education  reporting  at  the  Oregonian,  Portland,  Ore. 


July  13, 1996  ■  Editor  &  PimusHER 


Editor  &  Publisher 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

7/1Q/96 

7/3/96 

7/10/95 

A.H.  Belo  Corp.  (NY) 

37.625 

38.50 

29.375 

American  Media  Inc.  (NY) 

4.625 

5.00 

7.00 

Central  Newspapers  Inc.  (NY) 

37.00 

37.25 

28.00 

Dow  Jones  &  Co.  Inc.  (NY) 

41.125 

41.75 

37.50 

Gannett  Co.  Inc.  (NY) 

69.50 

69.875 

55.125 

Gray  Comm.  Sys.  (NY) 

22.375 

22.625 

18.00 

Harte-Hanks  Comm.  (NY)* 

26.375 

27.125 

16.75 

Hollinger  International  (NY)# 

10.875 

11.625 

10.00 

Knight-Ridder  Inc.  (NY) 

71.25 

73.875 

57.75 

Lee  Enterprises  Inc.  (NY)** 

22.625 

22.875 

19.75 

McClatchy  Newspapers  Inc.  (NY) 

27.375 

27.25 

22.25 

Media  General  Inc.  (AM) 

37.00 

36.75 

32.00 

New  York  Times  Co.  (AM) 

31.00 

31.625 

23.375 

Pulitzer  Publishing  Co.  (NY) 

59.25 

60.25 

40.75 

E.W.  Scripps  Co.  (NY) 

45.25 

46.50 

32.50 

Times  Mirror  Co.  (NY) 

42.625 

43.875 

23.75 

Tribune  Co.  (NY) 

71.125 

73.875 

63.125 

Washington  Post  Co.  (NY) 

315.00 

318.375 

260.00 

*  Adjusted  for  3  for  2  stock  split  as  of  12/95 
**  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

7/10/96 

7/3/96 

7/10/95 

Hollinger  Inc.  (a) 

10.70 

10.65 

12.25 

News  Corp.  Ltd.  (c) 

23.25 

23.125 

23.375 

Pearson  Ltd.  (b) 

6.48 

U.57 

6.05 

Quebecor  Inc.  Class  A  (a) 

21.35 

21.45 

20.50 

Reuters  Holdings,  ADR  (c) 

71.625 

71.875 

53.125 

Southam  Inc.  (a) 

16.60 

16.50 

14.625 

Thomson  Corp.  (a) 

22.25 

21.65 

19.375 

Toronto  Sun  Publishing  Corp.  (a] 

1630 

16.00 

11.00 

Torstar  Corp.  (a) 

26.20 

26.25 

22.125 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

1  Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 

E&P 


SHER 


^THE  FOURTH  ESTATE 


Child  Pornography 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22, 1884;  Newspaperdom,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  June  29, 1901 ;  Advertising,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 
President. 

Editor  Emeritus  Robert  U.  Brown  [ext.iisi 
Co-Publisher, 

Advertising/Research  D.  Colin  Phillips  |ext.  ii7| 
Co-Publisher, 

Circulation/Production  Christopher  Phillips  iext.  ii6| 


Executive  Editor  John  R  Consoli  iext.  22SI 
Senior  Editor  George  Garneau  iext  2231 


The  suppression  of  child  pornography  is  an  important  and  sen¬ 
sitive  social  goal  but,  unfortunately,  is  one  that  may  mislead  us  into 
making  some  critical  mistakes  in  the  area  of  the  First  Amendment. 
Citing  First  Amendment  concerns,  an  appeals  court  in  Philadelphia 
threw  out  the  Communications  Decency  Act,  which  as  part  of  the 
Telecommunications  Act  of  1996  effectively  banned  distribution  of  inde¬ 
cent  material  to  minors  over  the  Internet. 

The  Justice  Department  has  appealed  that  ruling  to  the  Supreme 
Court. 

The  same  act  requires  cable  opierators  to  scramble  the  audio  and 
video  of  “sexually  explicit”  programming  channels  so  that  nonsub¬ 
scribers  cannot  receive  them.  Operators  not  scrambling  the  audio  and 
video  are  barred  from  delivering  the  channels  between  6  a.m.  and 
10  p.m. 

The  Privacy  Protection  Act  of  1980  prohibits  law  enforcement  offi¬ 
cials  from  searching  and  seizing  materials  from  newsrooms,  with  the 
exception  of  classified  national  security  documents. 

But  the  proposed  Child  Pornography  Prevention  Act  of  1996,  spon¬ 
sored  by  Sen.  Orrin  Hatch,  would  add  pornographic  material  featuring 
children  or  that  exploit  children  to  the  exemptions  for  newsroom 
searches. 

As  we  said,  the  goal  of  all  this  legislation  is  morally  correct  and  sensi¬ 
tive.  It  is  like  motherhood  —  it  is  difficult  to  be  opposed  to  it.  But  in 
blindly  supporting  that  goal,  there  is  the  danger  of  letting  our  desire  to 
protect  10-year-olds,  or  teenagers,  establish  limits  to  freedom  of  the 
press. 

So  far,  we  have  effectively  defeated  those  who  would  purge  our 
libraries  and  art  galleries  of  alleged  unacceptable  materials.  The  new  bat¬ 
tleground  is  the  Internet. 
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LETTERS  TO  THE  EDITOR 


Give  credit  where 
credit  is  due 

Concerning  YOUR  JUNE  15  story 
on  the  Orlando  SentineFs  pending 
cleanup  of  ground  water  contamination 
in  downtown  Orlando:  It’s  a  gross  dis¬ 
tortion  to  report,  as  Editor  &  Publisher 
once  again  did,  that  the  Sentinel  “broke 
the  story”  about  downtown  Orlando’s 
trichloroethylene  (TCE)  contamination. 

As  anyone  in  Orlando  —  other  than 
the  Sentinel  —  would  tell  you,  Orlando 
Business  Joumarhrokt"  this  story  on 
Jan.  24, 1^2. 

The  Sentinel  printed  its  first  stor>' 
about  the  TCE  contamination  that  same 
day,  but  only  because  it  knew  the 
Journal,  a  weekly  business  newspaper, 
was  going  to  press  with  a  story  identify- 

Newspaperdom* 


50  YEARS  AGO. . .  The  New  Yotk 
News,  one  of  18  applicants  for  an  FM 
station  permit  in  New  York  City,  was 
put  on  trial  for  its  editorial  policies 
before  an  examiner  for  the  Federal 
Communications  Commission. 
Acceding  to  the  demands  of  several 
groups,  including  the  American  Jewish 
Corigress,  some  labor  unions  and  left¬ 
ist  organizations,  the  government  rep¬ 
resentative  opened  the  door  for  testi¬ 
mony  as  to  the  editorial  character  of 
the  A'lew^.The  spokesman  for  the 
News  in  this  application  for  an  FM 
permit  was  EM.  Flynn,  business  man¬ 
ager. 

The  Teletypesetter  is  making 
inroads  in  newspaper  production 
being  called  the  “cheapest  and  fastest” 
system  for  producing  type.  Perforated 
tape  created  by  typists  rather  than 
regular  composing  room  operators  is 
used  to  operate  Linotype  and 
Intertype  machines  to  produce  lines 
of  metal  type. 

The  33  daily  newspapers  in  Paris 
have  just  doubled  in  size  from  two  to 
four  pages  after  the  government  allo¬ 
cated  additional  newsprint. 

From  Editor  &  Pubusher 
July  13,  1946 


ing  the  Sentinel  as  the  likely  source  of 
the  contamination.  The  state-funded 
study  that  reached  this  conclusion  had 
gone  unieported  by  foe  Sentind  for  months 
before  the  Journal  got  hold  of  it. 

How  did  the  Sentinel  know  the 
Journal  would  be  running  this  story? 
Because  we  called  the  Sentinel  to  get 
their  response  to  the  allegation  that  it 
was  the  source  of  the  contamination. 

It’s  called  being  fair. 

What  isn’t  fair  is  for  E&P  to  once 
again  report  the  Sentinets  brazen 
claim,  first  made  in  your  pages  in  1992, 
that  it  “broke”  the  story.  We  called  this 
to  your  attention  four  years  ago  in  a  let¬ 
ter  to  the  editor,  but  that  letter  never 
ran.  We  hope  you’ll  run  this  one. 

E&P  has  missed  a  great  story  over  the 
past  four-and-a-half  years:  How  a  weekly 
newspaper,  through  its  tenacious  and 
thorou^  reporting,  forced  a  big-city  daily 
newspaper  finally  to  clean  up  an  envi¬ 
ronmental  mess  for  which  it  stubbornly 
had  refused  to  accept  responsibility. 
Even  watchdogs  need  watchdogs,  and 
we’re  proud  of  our  success  in  that  role. 

Kent  Hoover 

Hoover  is  editor  of  the  Orlando 
Business  Journal 

Pantagraph 
makes  seven 

1READ  WITH  interest  the  brief  article 
on  Page  57  of  the  June  22  edition  of 
Editor  &  Publisher  which  reported 
that  six  newspapers  are  tied  for  names 
least-frequently  chosen  for  daily  U.S. 
newspapers. 


Could  you  make  that  seven,  please? 

Unless  I’m  mistaken  —  and  I’ve  only 
been  mistaken  nine  times  so  far  today 
—  the  Pantagraph  of  Bloomington/ 
Normal,  HI.,  is  the  only  daily  U.S.  news¬ 
paper  so  named. 

And  we’ve  carried  that  name,  or  a 
variation  of  it  (the  Bloomington  Daily 
Pantagraph,  the  Daily  Pantagraph),  for 
150  years  or  so. 

Please  accept  as  proof  of  our  exist¬ 
ence  my  letteriiead  and  an  uncertified 
copy  of  Page  1-104  of  the  1995  Editor 
&  Publisher  Year  Book.  And  add  us  to 
the  honor  roll  of  unique  newspaper 
names:  Comet,  Courant,  Driller,  Guide, 
Reformer,  Truth,  and  the  Pantagraph. 

Now  that’s  better,  isn’t  it? 

Fred  Kardon 

Kardon  is  executive  editor  of  the 
Pantagraph  in  Bloomington,  III. 


Correction 

IN  A  JUNE  22  article,  C.  Dean  Welch 
was  incorrectly  referred  to  as  the 
president  of  the  Newspaper  Association 
of  America’s  Classified  Federation. 

Welch  is,  in  fact,  past  president.  The 
president  of  the  Classified  Federation  is 
Jeanie  Enyart,  classified  advertising  man¬ 
ager  of  the  Philadelphia  Inquirer. 


For  additional  stories,  analysis 
and  industry  resources,* 
.visit  us  on  the  Web 

http://www.mediainfo.com 


the  most  experienced 
executive  recruiting  firm  in 
the  newspaper  industry 

Specialists  in  newspapers  and  broadcasting  for  two  decades. 
For  a  confidential  discussion,  call  847-991-6900 


INVERNESS,  ILLINOIS  60067-4732 
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San  Jose  Mercury  News  executive  editor  Jerry  Ceppos  got  a  total  of  1,247  responses  by  phone,  fax  and  mail  — 
815  in  favor  of  running  this  picture  of  the  convicted  killer  of  Polly  Klaas  on  the  front  page,  and  431  against  it. 


W" San  Jose  M 

i  ^rfMoofaconriaed  reddefs  fesDc 

ft  #npr»ving  a  double  nn-  r' 

mi  to  the  cameras  in  Wpo/Vp  fnr 

W  th»ourtroom,  it  immedi-  UCOIICIUI 

’  reader  re^c-  Qll  thd  pdpei 

photo  Of  ^ 

The  pool  photo  taken  UiUor  maL'l 

by  John  Burgess  of  the  MIICI  lliaM 

Santa  Rosa  Press-Demo-  noi 

crat,  showed  Richard  Allen 

Davis,  seconds  after  a  jiuy  — 

found  him  guilty  of  the  kid-  BY  M .  L 

nap-murder  of  12-year-old 

Polly  Klaas,  following  a  sensational  trial  in  San  Jose. 

In  a  “Dear  Reader”  box  accompanying  the  photo 
and  story,  executive  editor  Jerry  Ceppos  said  the 
decision  to  show  Davis’  obscene  gesture  “wasn’t  an 
easy  one.” 

He  then  explained  the  decision,  saying,  “Ever 
since  Davis’  arrest.  I’ve  wanted  to  know  about  the 
character  of  a  man  who  could  kill  Polly  Klaas. 

“Ever  since  it  became  clear  the  jury  would  con¬ 
vict  him.  I’ve  wanted  to  know  how  he  would  react, 
what  he’s  thinking. 

“Even  though  it’s  unclear  who  the  target  of  the 
gesture  is,  I  believe  the  photograph  tells  us  some¬ 
thing  about  Allen’s  contempt  for  the  system  that 
convicted  him. 

“While  the  picture  is  vulgar,  it  does  give  us  some 
insight.  In  fact,  I  suspect  that  it  will  become  one  of 
those  indelible  photographic  images  that  will  come 
to  represent  a  terrible  episode  in  American  life.” 

For  those  reasons,  Ceppos  stated,  he  thought  the 
picture  was  worth  publishing,  adding,  “I’d  be  inter¬ 
ested  in  your  views,  too.” 
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San  Jose  Mercury  News 
readers  respond  to  editor's 
desire  for  comments 
on  the  paper's  front-page 
photo  of  convicted 
killer  making  obscene 
gesture 


BY  M.L.  STEIN 


rCUryNeWS  Hesolthem  atot^ol 

'  1 ,247  respc,nses  by  phone, 

id  to  editor's  ^  n.aii-8i5  m 

favor  of  runnmg  the  pic- 
nmmpntQ  against. 

■*  frnnt-nPnP  journalism  by  referen- 

>  IIUIIL  fJdyc  dum,  but  this  was  amaz- 

in  vir  tPfi  said.  “To  me,  it 

Jl  IVIULCU  changed  the  entire  context 

77  nh^rpnp  relationship  be- 

y  UUoLCI  IC  tween  a  newspaper  and  its 

readership.  Asking  people 
Pi  ^  for  their  view  made  them 

feel  a  part  of  the  newspa- 
STEIN  per. 

“The  main  lesson  we 

learned  is  that  people  are  desperate  to  understand 
why  we  do  what  we  do.  If  they  understand  —  and 
better  yet  —  if  they’re  asked  for  an  opinion,  they 
respond  with  warmth  and  support.” 

One  writer  said  the  Mercury  News  “should  get  a 
Pulitzer  Prize  for  courage.” 

A  priest  called  Ceppos’  note  “refreshing”  and  said 
the  picture  serves  to  tell  young  people  “not  to  be 
and  do  as  what  this  man  is.  And  that  would  be  a 
valuable  lesson  for  all ... .  Thanks  for  your  willing¬ 
ness  to  share  the  motivation  of  your  decision  and  for 
the  thoughtfulness  of  it.” 

A  woman  related  that  her  children  were 
“stunned”  by  the  photo,  but  “their  having  an  under¬ 
standing  of  the  thinking  behind  the  decision  makes 
a  great  difference  to  me.  Without  the  explanation, 
the  perception  would  have  been  that  such  gestures 
ate  worthy  of  sensationalizing  and  publicly  recog¬ 
nized  as  a  norm  of  communication. 

“On  a  broader  level,  the  fact  that  the  explanation 
is  there  at  all  is  evidence  of  the  paper  actmg 
(See  Photo  on  page  27) 
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BY  DOROTHY  GIOBBE 


Expelled 
At  Graduation 


IMPORTER  FOR  the  Harrisburg,  Pa.,  Patriot-News 
/^as  handcuffed  and  arrested  recently  as  he  was 
a^mpting  to  report  on  a  chaotic  high  school  grad- 
^  ui^n  ceremony  at  the  Forum  building  in  the  state 
,  rcaj^ol  complex. 

4  Luciew,  a  reporter  who  covers  the  public 

^  scljjpk  district  for  the  Patriot-News,  was  charged 
with  defiant  trespass  after  refusing  to  leave  an  area 
outside  the  auditorium  where  the  raucous  cere¬ 
mony  was  held. 

The  arrest  occurred  despite  the  fact  that  Luciew 
was  admitted  to  the  ceremony  without  incident 
after  displaying  his  press  credentials.  He  was 
arrested  as  he  was  interview¬ 
ing  spectators  who  had  just 
witnessed  a  controversial 
speech  by  the  school’s  saluta- 
torian. 

The  speech,  delivered  by 
graduating  senior  Jamie  Gre- 
gorits,  was  bitterly  critical  of 
school  officials.  In  it,  the  18- 
year-old  honor  student  char¬ 
acterized  the  district  leader¬ 
ship  in  terms  such  as  “farce, 
mediocre  and  ignorant.” 

Gregorits  also  condemned 
the  teen-pregnancy  rate 
among  her  school  peers,  criticizing  "...  children 
who  are  having  children  who  have  nothing  to  look 
forward  to,  who  will  grow  up  to  be  victims,  to  be 
junkies,  to  be  serial  murderers,  to  be  whores,  to  be 
homeless,  to  be  hungry,  to  be  diseased,  to  be  moth¬ 
ers  and  fathers  and  nothing  else.” 

Gregorits’  comments  prompted  a  loud  chorus  of 
shouts  and  boos  from  the  audience.  Several  students 
attempted  to  rush  the  stage,  only  to  be  restrained  by 
district  staffers.  Some  graduates  defiantly  turned 
their  backs  on  Gregorits,  while  others  started  crying 
and  hugging  their  parents.  Several  outraged  parents 
were  seen  motioning  their  children  to  leave  the  cer¬ 
emony. 

Before  she  had  concluded  her  remarks,  Gregorits 
was  hustled  off  stage  by  the  school  superintendent. 

Luciew  remembers  the  speech  as  “25  minutes  of 
bedlam.” 

Following  the  address,  Luciew  stationed  himself 
outside  the  auditorium  in  an  attempt  to  gamer  reac¬ 
tion  from  spectators.  When  district  ushers  spotted 
him,  they  asked  him  to  leave  the  area.  After  he 
refused,  the  capitol  police  were  called. 

The  capitol  police  asked  him  to  leave,  and  Luciew 
again  refused.  When  he  attempted  to  re-enter  the 


Reporter  cuffed 
and  arrested 
while  reporting 
on  high  school 
commencement 
melee 


auditorium,  the  capitol  police  flattened  him  against 
a  wall  and  forcibly  restrained  him. 

“I  told  them  not  to  touch  me,  but  that’s  when 
they  reached  around  from  behind  and  handcuffed 
me  against  the  wall,”  Luciew  said.  “I  was  astounded, 
but  1  tried  to  keep  cool.  I  felt  I  had  every  right  to  be 
there.” 

Luciew  was  taken  to  a  patrol  car,  held  for  about 
30  minutes,  and  denied  a  phone  call.  At  his  request, 
the  handcuffs  were  removed.  He  was  charged  with 
defiant  trespass  and  told  to  leave  the  ceremony. 

After  the  arrest,  the  Patriot-News  sent  a  letter  to 
the  the  state  Department  of  General  Services  — 
which  oversees  the  capitol  police  —  asking  that  the 
charges  be  dropped.  The  newspaper’s  editor,  John 
Kirkpatrick,  termed  the  arrest  “outrageous  and  ille¬ 
gal.” 

A  spokesperson  for  the  General  Services  said  that 
the  capitol  police  were  told  by  school  district  offi¬ 
cials  to  ban  all  media  before  the  event.  The  legality 
of  such  an  order,  if  in  fact  issued,  is  questionable, 
since  the  Forum  is  a  public  building  and  the  school 
district  is  a  public  institution. 

The  charges  against  Luciew  were  dropped  later  in 
the  week  and  the  Department  of  General  Services 
issued  a  press  release  containing  an  apology. 

“I  have  tremendous  personal  respect  for  the  role 
of  the  media,”  wrote  General  Services  Secretary" 
Gary  F.  Crowell.  “I  offer  my  apologies  for  this  inci¬ 
dent.” 

Kirkpatrick  was  quoted  in  the  newspaper  as  say¬ 
ing,  “I’m  gratified  the  department  has  dropped  the 
charges  and  apologized  to  our  reporter.  Nonethe¬ 
less,  I  still  find  it  very  troubling  that  the  incident 
occurred  in  the  first  place.”  ■ 


“I  told  them  not  to 
touch  me,  but  that's 
when  they  reached 
around  from  behind 
and  handcuffed  me 
against  the  wall.  I 
was  astounded,  but 
I  tried  to  keep  cool. 

I  felt  I  had  every 
right  to  be  there." 

—  John  Luciew, 
Harrisburg 
Patriot-News 
reporter 
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BY  LARRY  TIMBS 


didn’t  write  a  story  about  it. 

Nor  did  Adam  Hochberg,  a  National  Public  Radio 
reporter,  deem  Follmer’s  utterance  newsworthy,  opt¬ 
ing  not  to  write  a  story  about  it  for  the  airwaves. 

Hochberg,  a  few  feet  away  from  Follmer  and  Pat¬ 
terson,  overheard  the  conversation  and  asked 
Follmer  if  he  had  indeed  said  what  Hochbetg 
thought  he  heard  him  say.  Follmer  didn’t  deny  mak¬ 
ing  the  statement. 

Bill  Sandifer,  a  cameraman  for  WTVD  (television 
station)  in  Durham,  also  heard  about  the  comment 
and  mentioned  it  to  veteran  WTVD  reporter  Dave 
Boelik.  However,  the  eyebrow-raising  comment 
went  nowhere  with  WTVD. 

There  the  scenario  may  have  ended,  were  it  not 
for  the  tip  reporter  Neff  received  10  or  12  days  later. 


HE  PRESS  SECRETARY  to  the  speaker  of  the  House 

North  Carolina,  recently  fired  after  he  acknowl¬ 
edged  to  a  reporter  that  he  used  a  racial  slur  in  what 
ihe  thought  was  a  private  conversation,  says  the 
rules  of  journalism  have  dramatically  changed  from 
■ifhen  he  worked  as  a  reporter. 

/  Don  Follmer,  56,  adds  that  in  the  wake  of  his  fir¬ 
ing  as  spokesman  for  one  of  the  most  powerful  peo¬ 
ple  in  North  Carolina,  he’s  had  “about  enough  moral 
outrage  [from  the  news  media]  to  last  all  my  life.” 

Follmer  and  his  boss.  Republican  House  Speaker 
Harold  Brubaker  ofAsheboro,  N.C.,  became  subjects 

,  of  intense  media  scrutiny  in 

X~J0Urn3llSt,  the  Tarheel  State  as  the  result 
of  a  story  published  on  April 

spokesman  24,  in  the  Raleigh,  N.C.,  News 

&  Observer. 

for  N.C.  That  story,  written  by 

Joseph  Neff  of  the  1 54,000- 1 
oolitician.  is  circulation  News  &  Observer,  I 
'  reported  that  Follmer  had  | 

^  dftGr  us  I  no  admitted  calling  a  predomi-  ^ 

^  nantly'  black  group  of  protest- 

dCidl  slur  in  university  of  North  Car¬ 

olina  housekeepers  and  stu- 

priVdtG  tdik  “niggers  and  wormy 

/ith  reporter  p" 

~  $54,000  a  year  as  press  secre- 

tary,  was  questioned  by  Neff, 
who  received  a  tip  that  Follmer  had  uttered  a  racial 
slur  to  characterize  the  estimated  100  protesters  at 
the  North  Carolina  General  Assembly  building  on 
April  10. 

The  housekeepers  and  their  supporters,  gathered 
outside  and  inside  the  legislative  building  that  day, 
asserted  that  a  plan  to  privatize  housekeeping  ser¬ 
vices  v/ould  reduce  their  already-low  pay  and  erode 
tlieir  state  benefits. 

Follmer,  a  former  reporter,  acknowledged  to  Neff 
that  he  used  the  racial  slur  in  what  he  described  as 
a  private  conversation  that  day  with  Associated 
Press  reporter  Dennis  Patterson  in  an  office  near  the 
main  pressroom. 

Follmer  made  the  “N”  word  comment  to  Patter¬ 
son  when  Patterson  asked  the  press  secretary  what 
the  commotion  was  about. 

Patterson,  a  respected,  10-year  reporter  of  state 
government  for  the  AP,  apparently  didn’t  think 
Follmer’s  comment  was  newsworthy  because  he  A  tip  and  Raleigh  News  &  Observer  reporter  Joseph  Neff's 

_ _  aggressive  reporting  about  what  happened  in  the  legislative 

building  on  April  10  resulted  in  front-page  stories  in 
North  Carolina’s  most  prominent  newspapers. 


Brubaker  spokesman 
admits  using  racial  slur 

Press  seaetary  says  conversation  was  private 


by  Other  state  agendes  in  tbe  past, 
has  worked  under  contract  for 
Brubaker  since  the  Asheboro 
RquUiUcan  was  elected  speaker  in 
19^.  Follmer  is  paid  about  $54,000 
ayear 

The  remark  was  made  aixmt  a 
[UOtestl^UNC 

I  services  suiS 


The  spokesman  for  House  Speak¬ 
er  Harold  Brubaker,  having 
observed  a  jmtest  of  Umversify  of 
NorUi  Carolina  bouselU!^>ers  and 
students  at  the  General  Assembly 
earlier  this  month,  called  the  group 
‘diggers  and  wormy  kids.” 

Don  FoUmen  press  secretary  to 
Brubaker,  on  Tuesday  acknowl¬ 
edged  maki^  the  remarks  April  lO 
to  an  Associated  Press  repeat  in 
an  office  of  the  legislative  press 
room.  Follmer  said  he  was  making 
a  private  joke. 

*T  used  that  word  in  a  private  con¬ 
versation  in  a  private  office,” 
FbUmersakL  "'ll  was  ^itzr^in  je^ 
and  it  has  nothing  to  do  with  my 
official  job.” 

Brulud^,  interviewed  separate¬ 
ly  said  he  knew  nothing  about  the 
remarks,  saying  they  were  made  in 
a  inivate  cemversatioa. 

”lily  staff  is  colorblind,”  Brubak¬ 
er  said.  ”Tb^d  better  all  be  co^of- 
blind.” 

When  asked  if  he  ever  heard 
Follmer  using  racist  language, 
Brtfoaker  repllkl,  *T4ever” 

FoUmei;  who  has  been  emidoyed 


Don  Follmer  tng  and  ground 

soys  the  rocisf  maintenance, 

remark  wos  They  say  the 

Wirelyin  privatisation 

<  plan,  if  imple¬ 

mented,  would 
cut  salaries  and  ben^ts  for  some  of 
Uie  lowest-paid  state  employees. 

More  than  100  {Htitesters  rallied 
April  10  outside  the  Legislative 
BuUdi^  About  20  of  them  entered 
the  fauHding^  rhuntti^  and  varititig 

the  offices  of  Bndiahemd  Senate 
Stt  PomuM  moi  1QA 


Timbs  teaches  journalism  at  Winthrop  Univer¬ 
sity  in  Rock  Hill,  S.C. 
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That  tip  and  Neff’s  aggressive 
reporting  about  what  happened  in 
the  legislative  building  on  April  10 
resulted  in  front-page  stories  in  North 
Carolina’s  most  prominent  newspa¬ 
pers. 

House  Speaker  Brubaker  initially 
stood  by  his  trusted  press  secretary, 
announcing  that  everyone  on  his  staff 
is  colorblind  and  that  while  Follmer 
shouldn’t  have  said  what  he  did,  he 
was  entitled  to  a  mistake  and  should 
stay  on  the  job. 

The  press,  however,  continued  to 
focus  on  the  story,  sparking  some 
readers  to  blast  Follmer  for  degrading 
blacks  in  North  Carolina,  and  fueling 
accusations  from  Brubaker’s  oppo¬ 
nents  that  the  House  speaker,  by  the 
company  he  kept,  condoned  racism. 

On  April  26,  the  besieged  Brubaker 
fired  Follmer,  who  had  earlier  offered 
to  resign.  Changing  his  tune  from  the 
earlier  comments  of  support, 

Brubaker  said  his  longtime  press  sec¬ 
retary  should  have  known  when  he 
crossed  the  line. 

Brubaker,  now  stressing  that  everyone  on  his  staff 
is  accountable  to  the  public,  also  emphasized  that 
what  Follmer  said  in  the  conversation  overheard  on 
April  10  was  completely  inappropriate. 

Follmer  said  in  a  phone  interview  in  May  from  his 
home  in  Brevard,  N.C.,  that  while  he  shouldn’t  have 
made  the  perjurious  comment  about  the  protesters, 
he  was  surprised  that  it  found  its  way  into  print. 

As  a  journalist  who  worked  for  the  High  Point 
(N.C.)  Enterprise  in  the  1960s,  for  a  county  weekly 
paper  in  Leesburg,  Va.,  for  several  years,  and  for  a 
magazine,  Follmer  said  he  thought  he  understood 
the  “rules  of  journalism.” 

Many  times  during  his  years  in  journalism,  he  said, 
he  heard  things  in  private  conversations  that,  had  he 
reported  them,  could  have  hurt  people. 

“But  since  they  were  said  in  private.  I  never 
reported  them,”  Follmer,  known  for  his  loud,  vibrant 
voice,  said.  “But  obviously,  I  got  caught  in  a  rules 
change ....  What  I  said  is  inappropriate,  hut  I’ve 
done  a  lot  of  inappropriate  things  in  private  settings 
that  had  nothing  to  do  with  my  job  ....  I  was  in  a 
private  office  blowing  off  steam.  Someone  was  luric- 
ing  around  and  he  got  interested.” 

When  Follmer  was  asked  by  the  News  & 
Observer  about  the  comment,  he  admitted  mak¬ 
ing  it. 

The  former  press  secretary  noted  that  his  record 
of  racial  tolerance  is  spodess,  pointing  to  his  tenure 
as  a  reporter  for  the  High  Point  Enterprise  when  he 
covered  the  KKK,  and,  on  the  athice  of  the  FBI,  car¬ 
ried  a  pistol  for  three  years. 

News  coverage  of  Follmer’s  firing  inspired 
columns  or  op-ed  pieces  in  the  Charlotte  Observer 
and  the  News  &  Observer,  severely  condemning 
public  officials  and  others  in  power  in  North  Car¬ 


olina  who  use  racially  derogatory  lan¬ 
guage. 

Jack  Betts,  an  Observer  associate 
editor,  wrote  in  an  April  28  column 
that  journalists,  including  himself, 
have  tolerated  racial  slurs  too  long 
as  evidenced  by  those  in  the  media 
who  knew  of  Follmer’s  April  10  com¬ 
ment  and  did  not  report  it. 

“No  more,”  Betts  wrote.  “Let  the 
word  go  forth:  Say  the  ‘N’  word  to  me 
again,  pal,  and  I’m  gonna  make  you 
famous.” 

Mary  Newsome,  an  Observer  edito¬ 
rial  writer,  vowed  in  her  “Urban  Out¬ 
look”  column  published  on  April  26  to 
be  more  vigilant  about  spotlighting 
racially  offensive  language. 

Newsome,  endorsing  the  firing  of 
Follmer,  wrote  that  “racism  in  public 
or  private  is  no  longer  acceptable  and 
I’m  going  to  speak  up  a  lot  more.  For 
one  thing,  if  this  country  truly  wants 
to  rid  itself  of  racism,  white  people 
have  to  be  a  lot  more  courageous 
about  policing  ourselves.” 

News  &  Observer  columnist  Barry 
Saunders  wrote  a  scathing,  satirical  piece  (published 
on  April  25)  reconstructing  the  FoUmer-Patterson 
conversation  in  which  he  uses  the  acronym 
“NAWKs”  to  encapsulate  “Niggers  And  Wormy  Kids.” 

Saunders  wrote  that  while  he  himself  has  never 
been  perfect,  even  when  he  was  at  his  worst,  “I 
never  would  have  afiowed  a  public  official  to  bend 
my  ear  with  such  racial  crap.  At  least  not  off  the 
record.  The  way  I  figure  it,  a  person  has  two  choices 
when  someone  starts  spewing  verbal  poison.  You 
can  smile  weakly  and  hope  he  stops,  or  tell  him 
from  the  get  go  that  you  don’t  appreciate  such  lan¬ 
guage.  Unless  you  do.” 

A  media  “feeding  frenzy”  is  how  Follmer  charac¬ 
terizes  the  journalistic  backlash  focusing  on  his  “N” 
word  comment  to  Patterson. 

The  news  media,  he  said,  have  engaged  in  a  kind 
of  self-righteous  moral  outrage  competition  with 
each  other. 

“1  think  they  were  trying  to  outdo  each  other  and 
show  how  pure  they  were,”  said  Follmer,  noting  that 
after  12  years,  including  a  stint  as  a  cabinet  level 
press  secretary  in  the  administration  of  former 
North  Carolina  Gov.  Jim  Martin,  he  won’t  work  any 
longer  in  the  “fishbowl  existence”  of  politics. 

“I’ve  had  about  enough  moral  outrage  to  last  all 
my  life,”  he  said. 

He  described  the  media  coverage  of  his  situation 
as  an  opportunity  for  the  press  to  establish,  “Who’s 
going  to  be  more  morally  outraged?  I  just  think  it’s 
sort  of  a  holier-than-thou  attitude  [on  the  part  of  the 
press]  and  ‘we’re  going  to  show  you  how  pure  we 
are.’  ” 

Patterson,  contacted  by  phone,  declined  to  be 
interviewed.  He  said  he  wished  he  could  talk  about 
(See  Overheard  on  page  27) 


“A  public  official,  on 
public  payroll  and  public 
time  while  he's  on  the 


clock,  walks  in  the 
middle  of  one  of  the  most 
public  places  in  the  state 
and  announces  something 
to  the  world.  There's  no 
question  being  off  the 
record  or  whatever  didn't 
enter  into  this." 

—  Joseph  Neff,  News  & 
Observer  reporter 
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BY  ALLAN  WOLPER 


‘  Homojournalist  ’ 
Loses  His  Job 


OHOfrrO  journalists  and  academics  ai^e  pick¬ 
ing  sides  in  a  free  expression  free-for-all  that  fol¬ 
lowed  the  sacking  of  Gerald  Hannon,  a  51 -year-old 
part-time  college  journalism  instructor,  writer  and 
fay  prostitute. 

The  Ryerson  Polytechnic  University  journalism 
*ll^partment  personnel  committee  voted  2-to-l  not 
to  renew  Hannon’s  contract  as  a  part-time  freelance 
writing  teacher. 

Joyce  Douglas,  a  professor  on  the  faculty  commit¬ 
tee,  spoke  for  many  colleagues  and  other  journalists 
when  she  explained  her  opposition  to  Hannon:  “I 
have  grave  difficulties  sup¬ 
porting  Gerald  Hannon  for  a 
teaching  position  because  of 
his  views  on  pedophilia.” 

Hannon  endorses  “inter- 
generational”  relationships,  or 
sex  between  male  adults  and 
young  boys,  and  has  written 
several  hotly  debated  articles 
praising  the  practice. 

He  told  the  Toronto  Globe 
and  Mail  he  was  victimized 
by  a  stone  age  faculty. 

“I  realize  every  institution 
has  its  dinosaurs  and  some¬ 
how  they  got  all  of  theirs  on 
the  committee,”  Hannon  said. 

But  it  was  a  lot  more  than 
that. 

Reports  circulated  that  Ryerson  was  losing  con¬ 
tributions  from  alumni  who  clenched  their  teeth 
every  time  they  read  a  story  about  the  professor 
who  was  a  hooker. 

Journalists  from  the  London  Times  and  the  Man¬ 
chester  Guardian  chronicled  the  life  of  Gerald  Han¬ 
non. 

The  2,552-word  Guardian  piece  was  entitled 
“Professor,  Prostitute,  and  Pedophilia  [sic]  Advocate; 
A  Sex  Lesson.” 

UNIVERSITY  UNDER  SIEGE 

Hannon’s  firing  has  put  the  Ryerson  journalism 
department  under  siege  as  three  Canadian  maga¬ 
zine  writers  refused  offers  to  replace  him,  arguing 
they  would  be  endorsing  classroom  censorship. 


Canadian  college 
journalism 
committee  votes 
not  to  renew 
contract  of 
instructor  and 
self-proclaimed 
gay  prostitute 


Wolper,  professor  of  journalism  at  the  Newark 
campus  of  Rutgers  University,  covers  campus 
journalism  for  E&P.  An  earlier  article  by  Wolper, 
documenting  Gerald  Hannon’s  battle  to  save 
his  job,  appeared  in  the  fune  8  edition. 
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And  the  Canadian  Union  of  Professional  Employ¬ 
ees  Union  has  mounted  a  high  profile  legal  attack 
to  help  Hannon  win  back  his  $l,000-a-month 
(Canadian)  teaching  job. 

The  writers  who  turned  down  Ryerson  included 
Heather  Robertson,  a  past  president  of  the  Periodi¬ 
cal  Writers  Association  of  Canada;  Ron  Graham, 
president  of  Canadian  Pen;  and  Katherine  Collins, 
another  well-published  writer. 

Robertson  saw  Hannon’s  firing  as  a  threat  to  any 
writer  with  unpopular  views  who  may  want  to 
express  them  in  a  Canadian  journalism  class. 

“A  person  is  entitled  to  have  a  private  life  and 
public  views  and  should  not  be  held  accountable  to 
them  by  a  university  administration,”  Robertson 
said. 

“The  most  contentious  issues  in  society  must  be 
discussed  in  the  classroom.  Especially  a  journalism 
classroom.” 

Ruth  Biderman,  executive  director  of  PWAC, 
which  represents  400  writers  for  magazines  and 
newspapers  across  Canada,  notes  that  the  great 
majority  of  her  members  are  repulsed  by  Hannon’s 
pedophilia  position. 

“He  is  not  a  member  of  our  organization,”  Bider¬ 
man  said. 

“He  has  not  even  asked  us  to  help  him.  But  we 
are  supporting  him  because  we  believe  in  freedom 
of  expression.  He  is  not  a  criminal.  He  is  not 
engaged  in  criminal  activity.  He  is  not  a  pedophile.” 

Sandra  Bernstein,  chair  of  the  Freedom  Of 
Expression  Committee  of  PWAC,  saw  Ryerson’s 
decision  to  fire  Hannon  was 
an  example  of  academic 
maturity. 

“If  they  can’t  handle  a  dis¬ 
cussion  of  pedophilia,  they 
shouldn’t  have  become  a  uni¬ 
versity,”  Bernstein  said.  “Ryer¬ 
son  knew  what  they  were 
getting.  He  was  involved  in 
one  of  the  most  famous  cases 
in  Canada. 

“If  you  can’t  talk  about 
pedophilia,  you  know  you 
won’t  be  able  to  talk  about 
sexually  transmitted  diseases, 
and  then  sexual  abuse.  That 
could  shut  off  a  whole  lot  of 
information. 

“This  does  not  speak  well 
for  fi^edom  of  expression  at 
Ryerson.” 


"I  realize  every  institution  has 
its  dinosaurs  and  somehow 
they  got  all  of  theirs  on  the 
committee." 


GREIG  REEKIE/rORONTO  SUN 


THE  OBSCENITY  TRIAL 

In  1977,  Hannon  wrote  an  article  entitled  “Men 
Loving  Boys  Loving  Men”  for  Body  Politic,  a  now- 
defunct  gay  magazine,  in  which  he  promoted  sexual 
encounters  between  men  and  young  boys. 

The  Canadian  attorney  general  charged  Hannon 
and  Body  Politic  with  “using  the  mails  to  distribute 
immoral,  indecent  and  scurrilous  materials,”  but  they 
were  acquitted  after  two  trials. 

Hannon  began  his  Ryerson  tenure  three  years  ago 
after  he  won  the  first  of  two  National  Magazine 
Awards  for  articles  that  were  published  in  Toronto 
Life  Magazine. 

Hannon’s  academic  performance  won  him 
applause  from  faculty  and  students  until  Heather 
Bird  of  the  Toronto  Sun  accused  him  last  October  of 
promoting  pedophilia  in  the  classroom. 

Ryerson  grilled  all  28  students  in  his  writing  class 
and  found  that  all  his  references  to  pedophilia  were 
made  in  a  journalistic  context. 

But  Hannon  was  suspended  after  he  gave  out 
explicit  interviews,  first  to  the  Toronto  Sun  and  later 
to  the  Ryersonian,  a  student  newspaper,  about  his 
life  as  a  male  prostitute. 

He  said  he  solicited  his  clientele  in  ads  in  gay  pub¬ 
lications,  noting  that  he 
had  serviced  more  than 
2,000  men  since  his  first 
trick  in  1987. 

Hannon  was  repri¬ 
manded  for  talking  to 
reporters,  but  returned  to 
the  classroom  to  a  mostly 
accepting  student  body. 

Still,  there  were  whis¬ 
pers  he  would  have  diffi¬ 
culty  winning  an  appoint¬ 
ment  for  the  199^1997 
school  year. 

“People  weren’t  talking  about  it  out  loud,  but  the 
journalism  department  was  really  split  on  Gerald,” 
said  Don  Obe,  a  professor  of  journalism  and  close 
friend  of  Hannon. 

Hannon’s  student  support,  once  unshakable, 
recently  showed  a  small  sign  of  cracking.  It  was 
spelled  out  by  Dan  Brown,  an  intern  at  the  Globe 
and  Mail,  a  newspaper  Hannon  writes  for  and 
which  has  supported  him  editorially. 

Brown  said  he  had  thought  and  spoken  about 
Hannon  more  than  any  other  teacher  in  his  academ¬ 
ic  career. 

“He  must  know  that  what  he  believes  in  is  incred¬ 
ibly  abhorrent  to  the  society  he’s  living  in,”  Brown 
wrote  on  the  June  8  front  page  of  the  Globe  and 
MaiLs  Focus  Section.“And  that  scares  the  hell  out  of 
me,  because  minds  are  shaped  in  classrooms.” 

Brown,  once  a  Hannon  disciple,  ended  his  Globe 
aitd  Mail  opinion  article  with  the  kind  of  paradoxi¬ 
cal  remaric  that  has  followed  this  saga  since  it  began 
making  headlines  nine  months  ago. 

“When  I  enter  a  classroom,  it’s  with  the  hope  that 
the  instructor  is  effective  enough  that  my  thinking 
will  be  different  in  some  way  when  I  leave,”  Brown 
wrote.  “Gerald  Hannon  was  an  effective  teacher.  He 
did  change  my  thinking.  And  i  hope  he  never 
(See  Hannon  on  page  28) 


BY  MARK  FITZGERALD 

Canadian  Press: 
R.LR? 

’’!5?^yDIAN  PRESS,THE  79-year-old  news  cooper¬ 
ative,  was  wounded  badly  —  perhaps  fatally  — 
by  Southam  Inc.’s  June  26  announcement  that  it 
tis>{{ulling  its  20  daily  newspapers  out  of  CP 

Southam  contributes  nearly  $6  million  (U.S.) 

to  CP’s  annual  $33  8  mil¬ 
lion  GJ  S.)  annual  budget. 
Even  before  the  Southam 
announcement,  CP  had 
said  it  intended  to  cut  the 
budget  by  about  $5  million 
(U.S.). 

Southam,  however,  is 
not  only  pulling  out  of  the 
88-newspaper  cooperative  —  it  is  also  going  to 
compete  with  it. 

The  chain  said  it  is  creating  its  own  national 
news  service,  which  will  also  be  available  to 
non-Southam  newspapers. 

In  a  letter  to  CP  President  David  Jolley, 
Southam  Vice  President  Gordon  Fisher  said  the 
chain’s  resignation  is  effective  Dec.  31. 

CP  might  be  given  a  new  lease  on  life,  how¬ 
ever,  from  an  unlikely  source:  cost-cutting  press 
baron  Conrad  Black. 

Black’s  Hollinger  Inc.  last  May  doubled  its 
stake  in  Southam  and  won  controlling  interest 
in  the  chain. 

At  the  time  he  said  he  intended  to  slash  costs 
at  the  chain  even  further  than  Southam  man¬ 
agement’s  announced  plans  to  cut  750  jobs 
over  the  next  three  years. 

But  while  pulling  out  of  CP  would  save 
Southam  some  money,  Hollinger  President  E 
David  Radler  was  quoted  by  the  Associated 
Press  as  saying  that  the  Southam  move  was 
made  without  the  approval  of  Hollinger  —  and 
that  he  supports  CP’s  continued  existence. 

“I  think  in  the  next  six  months  we  can 
finally,  in  my  opinion,  review  all  aspects  of 
Canadian  Press,  and  I  think  we  will  still  have 
Canadian  Press  as  a  national  newspaper  syndi¬ 
cate  operating  in  two  languages,”  Radler  told 
the  AP 

And  at  the  company’s  annual  meeting  in 
Chicago  in  May,  Black  also  supported  CP,  saying 
he  would  “review  the  subject  with  Southam 
management  who  have  become  skeptical 
about  continued  Southam  membership.” 

However,  another  published  report,  cited  by 
the  WaU  Street  Journal,  also  quoted  Radler  as 
saying  Hollinger  will  “probably”  withdraw  its 
own  38  dailies  from  the  cooperative  because  of 
liability  issues. 

Radler  did  not  return  an  E&P  phone  mes¬ 
sage  for  comment. 

CP  has  350  full-time  employees  across 
Canada  and  maintains  news  bureaus  in  Wash¬ 
ington  and  London.  ■ 


“If  they  can’t 
handle  a  discussion 
of  pedophilia,  they 
shouldn’t  have 
become  a  university’’ 
Bernstein  said. 
“Ryerson  knew  what 
they  were  getting” 


Southam  pulls  its 
20  dailies;  plans  to 
start  competing 
news  service 
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BY  SI  LIBERMAN 


Supermarket  Tab 
King  Steps  Down 


CALDER,  THE  Scotland- 
orn  king  of  supermarket 
bloid  journalism  in  America, 
stepped  down  but  not 
t  of  the  tabloid  picture. 

At  57,  his  new  tide  is  editor 
pritus  of  the  Enquirer,  the 
nation’s  second  largest  circu¬ 
lating  publication.The  change 
halved  his  $600,000-a-year 
salary  as  editor,  he  says.  How¬ 
ever,  he’s  still  president  of  the 
Enquirer  company,  executive  —————— 

vice  president  and  a  director 
of  its  corporate  parent,  American  Media,  and  holds 
2.2%  of  American  Media  stock,  valued  at  about  $2.1 
million. 

A  product  of  London’s  tabloid  wars  in  the  ’60s, 
with  no  more  than  a  high  school  education,  Calder 
has  been  the  legendary  driving  force  behind  the 
Enquirer  since  1973  when  owner  Generoso  Pope 
Jr.  tapped  him  as  executive  editor. 

His  relentless  pursuit  and  exposure  of  celebrity 
trivia,  scandal  and  dirt,  with  an  annual  newsroom 
budget  of  $16  million  and  highly  paid  editorial  staff 
of  70  to  100,  has  positioned  his  paper  well  ahead  of 
the  tabloid  pack. 

Mainstream  editors  may  turn  up  their  noses  at 
that  genre  of  news  and  the  Enquirer's  use  of  big 
bucks  to  reel  it  in,  but  there’s  no  denying  the 
impact. 

Evidence  is  in  the  number  of  copycat  tabloids, 
proliferation  of  newspaper  gossipy  people  columns 
and  TV  shows  (i.e.  Hard  Copy,  A  Current 
Affair,  etc 

To 
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This  is  a  result, 
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who  fired  some  of  1 


Scottish-born  lain 
Calder  takes  emeritus 
tide  at  the  Enquirer; 
discusses  the  impact 
of  his  years  on 
mainstream  journalism 


closest,  longtime  newsroom 
colleagues  in  the  interest  of 
economy,  arrogant  and  con¬ 
ceited  at  times,  and  a  walking, 
talking  thinker  always  push¬ 
ing  the  envelope  on  family 
matters. 

As  Joseph  Mullins,  a  ’95 
downsized  Enquirer  editor 
now  at  the  competing  Globe, 
put  it, “He’s  a  guy  who’d  prob¬ 
ably  toss  his  granny  off  the 
— — — — —  trolley  for  a  scoop.” 

Mullins  said  he  heard 
Calder  once  tell  an  infuriated,  shouting  Donald 
Trump  on  the  phone  “to  shut  up.” 

“Donald  was  very  agitated  about  a  story  linking 
him  to  LaToya  Jackson  and  was  threatening  to  sue. 
‘If  you’re  going  to  a  lawyer,  Donald,’  lain  calmly  said, 
there’s  no  use  our  talking.’  ” 

Calder  ultimately  pacified  Trump  by  assigning  a 
reporter  to  interview  him  in  New  York  for  another 
story. 

Through  the  years,  he’s  been  the  Enquirer's  moti¬ 
vator  and  Page  One  architect,  who  has  nervously 
watched  weekly  copy  sales  fluctuate  between 
3,200,000  (today’s  average)  and  6,000,000,  one 
week  in  1977  when  the  Enquirer  ran  the  cover  pic¬ 
ture  of  Elvis  Presley  in  his  coffin. 

'Widely  praised  for  saturation  coverage  and 
breaking  more  O.J.  Simpson  stories  than  any  other 
publication.  Calder  and  his  crew  no  longer  see 
themselves  as  the  Rodney 


wo 


ers. 


To  co-workers,  present 
and  past,  the  6-foot-2, 
round-faced  man  with  the 
fading  Scottish  burr  and 
combed-to-the-side  silvery  hair 
is  "the  icepick."  This  is  a 
results-driven,  tough  taskmaster, 
part  ogre  and  part  genius  who 
fired  some  of  his  closest, 
longtime  newsroom  colleagues 
in  the  interest  of  economy. 
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news  business.  in  Scotland  with  my 

Still,  Enquirer  circulation  and  advertising  rev-  wife,  Jane,  and  the 
enues  have  continued  to  drop  despite  the  respect  dizziness  stopped.  I 
gleaned  from  mainstream  newspaper  stories  and  a  decided  I  had  better 
Ted  Koppel  ABC-TV  Nightline  report,  focusing  on  slow  down.” 
the  Enquirer's  OJ.  and  other  exclusives.  For  Michael  J. 

Seated  behind  his  desk,  now  in  a  smaller  office  in  Boylan,  49,  Ameri- 
the  paper’s  palm  tree-shrouded,  one-story,  Lantana,  can  Media’s  vice 
Fla.,  headquarters  building,  the  editor  emeritus  chairman  in  charge 
quickly  dispensed  with  the  obvious  question  and  of  publishing  and  a 
rumor.  former  Neu'  York 

No,  he  declared  between  bites  on  a  sandwich  and  Times  editor,  Cal- 

potato  chips  during  a  lunch  break.  He  was  not  der’s  decision  was  a 

downsized  as  part  of  a  30%  reduction  in  editorial  big  disappointment, 
staff  in  recent  years.  “I  tried  my  best  to 

American  Media’s  latest  12-month  figures  show  get  him  to  recon- 
revenues  at  $295  million,  down  $30  million,  and  a  sider,”  Boylan  said. 

2<t  per  share  loss  compared  with  a  28t  per  share  “He’s  a  wonderful 
profit  in  1995.  man  and  has  proba-  His  biggest  coup.  Calder  says,  was  the 

In  addition  to  its  flagship  fn^Mircr  property,  the  bly  forgotten  more  acquisition  and  publication  of  the  1987 
company  publishes  four  other  tabloids  —  the  Star,  than  most  editors  “Monkey  Business”  picture  story  that 
Weekly  World  News,  Country  Weekly  and  Soap  know.  One  can  ended  Colorado  Sen.  Gary  Hart’s  bid  for 
Opera  Magazine  —  and  is  listed  on  the  New  York  really  get  chewed  the  Democratic  presidential  nomination 
Stock  Exchange.  up  in  this  business.”  and  political  career.  “We  paid  less  than 

“I’d  been  having  dizzy  spells  over  a  period  of  Calder  figures  his  $100,000  for  that  picture.  Got  all  that  and 
time,  and  last  year  I  developed  shingles.  You  can  daily  working  hours  more  back  selling  rights  for  its  use  to 

imagine  what  that’s  like,”  Calder  said.  today  are  less  than  other  papers  and  agencies.” 

“There  was  a  lot  of  pressure  —  not  unusual  to  be  half  of  the  18  to  20 

awakened  in  the  middle  of  the  night  or  called  while  he  often  put  in  on  deadline  days,  and  it’s  no  big  deal 

on  vacation  to  deal  with  something  unexpected.  now  to  take  off  those  hectic  Mondays  and  Tuesdays 

“I  was  going  to  the  same  doctor  who  attended  when  the  weekly  is  being  put  to  bed. 

Pope  before  he  dropped  dead  at  61.  The  doctor  There’s  more  family  time  (he  has  a  wife  and  two 
couldn’t  tell  what  was  causing  chronic  dizzy  spells,  grown  sons)  and  time  for  a  game  of  squash  and 

Pressure,  maybe.  occasional  show,  and  next  month  he  and  his  wife 

“  ‘Better  listen  to  your  body’  the  doctor  said.  I  will  become  U.S.  citizens, 
took  a  lO-week  leave,  went  back  to  my  hometown  In  his  new  role,  he  plans  to  develop  two  new  mag- 

_ azines  and  lead  American  Media  into  the  worid  of 

Liberman  is  a  retired  editor  of  the  Asbury  Park  cyberspace.  Hopefully,  he  says,  the  new  publications 
(NJ.)  Sunday  Press  (See  Calder  on  page  28) 


Q:  WHY  INCLUDE  VCR  PLUSCODE  NUMBERS  IN  YOUR  TV  LISTINGS? 


A:  Because  they  provide  a  sure,  low-cost 
way  to  serve  your  readers. 


Surveys  indicate  that  1  out  of  every  5 
households  use  the  VCR  Plus+®  system  and 
the  PlusCode®  numbers  in  your  TV  listings  to 
record  their  favorite  shows.  That's  a  big,  loyal 
readership.  Not  a  bad  return  on  a  few  little  numbers 


CELEBRATING  5  YEARS  OF  HELPING  YOU  SERVE  YOUR  READERS 


VCR  Plus + ^  ond  PlusCode'^'^  oie  trodemoiks  d  Gemsloi  Devebpinent  Corporolion.  ®  1 996  Gemstoi  Devek^ent  Corporation. 
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NEWSPEOPLE  IN  TfiE  NEWS  compiled  by  ian  e.  anderson 


RUSSELL  LESE- 
BERG,  who  pre¬ 
viously  owned 
Avail  Technologies, 
a  consulting  busi¬ 
ness  in  Sandy, 

Utah,  has  been 
named  data  ser¬ 
vice  director  at 
the  St.  Petersburg 
Times. 

For  the  past  year  and  a  half,  he  has 
been  the  Times'  print  quality  consultant. 


RUSSELL  LESEBERG 


MAI^I  RUIZ,  vice  president  for  adver¬ 
tising  at  the  Seattle  Times,  has  been 
promoted  to  the  newly  created  position 
of  vice  president  for  strategic  planning. 

MICHAEL  C.  LEMKE,  classified 
advertising  manager,  was  named  vice 
president  for  advertising. 

ROY  SiMAEFER,  national  advertis¬ 
ing  manager,  was  appointed  classified 
advertising  manager. 


SCOTT  M.  STERN,  who  was  manag¬ 
ing  the  implementation  of  a  new  elec¬ 
tronic  presentation  system  for  the 
advertising  sales  department  at  the  Fort 
Lauderdale,  Fla.,  Sun-Sentinel,  has  been 
named  director  of  sales  for  the  Eastern 
region  of  the  Newspaper  Services 
Group  at  Competitive  Media  Reporting, 
a  subsidiary  of  the  VNU  Mariceting 
Information  Service  Co. 


JOHN  CHRISTIE,  deputy  managing 
editor  for  news  at  the  Fort  Lauderdale 
Sun-Sentinel,  has  been  named  to  the 
newly  created  position  of  general  man¬ 
ager,  South  Broward. 

MICHELLE  SIMON,  display  sales 


MAUflliVIZ  RONFRYAR 


manager  for  furniture,  food  and  drug 
accounts,  was  appointed  South  Broward 
advertising  manager. 

MADELEINE  GARCIA  ARRTIO- 
LA,  Broward  County  community  rela¬ 
tions  manager,  becomes  South  Broward 
community  relations  manager. 

SHVJfA  BRIZGA  MACK,  real  estate 
advertising  manager  of  Southeast  and 
Southbay  divisions  of  the  Los  Angeles 
Times,  has  been  awarded  a  Knight 
International  Press  Fellowship  and  will 
be  living  in  the  Baltics  for  six  months. 

The  fellowship  program  is  aimed  at 
bringing  more  expertise  and  assistance 
to  countries  in  need  while  expanding 
international  horizons  and  experience 
of  American  professionals. 

WILLIAM  R.  “RON^FRYAR,  presi¬ 
dent  of  the  Daily  News  Journal, 
Murfreesboro,  has  been  elected  presi¬ 
dent  of  the  Tennessee  Press  Association 
CTPA). 

He  succeeds  BOBBY  BUCKNER, 
publisher  of  the  Lenior  City  News- 
Herald,  who  was  elected  as  director  at 
large. 

Other  officers  elected  include 
SCOTT  WHALEY,  publisher  and  editor 
at  the  Chester  County  Independent  in 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daily  newspaper 
groups. 


Lee  Dirks 


Owen  Van  Essen 


123  E.  Marcy  St.,  Suite  207,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 


JOHN  CHRISTiE 


Henderson  — 
vice  president  for 
nondaily  newspa¬ 
pers;  JBOB  CHHr 
DRESS,  publisher 
of  the  Sevierville 
Mountain  Press 
—  vice  president 
for  daily  newspa¬ 
pers;  and  DALE 

GENTRY,  editor  of  the  Jefferson 
County  Standard  Banner  —  treasiuer. 

GEORGE  WHTTLEY,  managing  edi¬ 
tor  of  the  Covington  Leader,  was  elect¬ 
ed  president  of  Tennessee  Press 
Service  htc.  (TPS),  theTPA’s  business 
affiliate. 

PAULINE  SHEERER,  publisher  of 
the  Crossville  Chronicle,  was  elected 
vice  president  of  TPS. 

LARRY  SMITH,  publisher  of  the  La 
Follette  Press,  was  re-elected  president 
of  the  Tennessee  Press  Association 
Foundation. 

Re-elected  as  vice  president  of  the 
foundation  was  JOE  ALBRECHT, 
owner  of  the  Macon  County  Times  in 
Lafayette. 


DAN  ZEIDLER,  44,  an  international 
representative  for  the  Newspaper 
Guild,  has  been  named  publisher  of  the 
Detroit  Sunday  Journal,  a  publication 
produced  by  striking  Detroit  newspa¬ 
per  workers. 

He  succeeds  WILLIAM  BROWN, 

who  retired. 

W.  KIM  HERON,  42,  a  striking  mem¬ 
ber  of  the  Detroit  Free  Press  copy  desk, 
was  appointed  managing  editor  of  the 
Sunday  Journal. 

He  succeeds  ROBIN  MATHER, 
who  has  decided  to  pursue  other  writ¬ 
ing  interests,  but  will  continue  to  write 
her  food  column  for  the  paper. 

BURL  OSBORNE,  president  of  the 
publishing  division  of  Dallas-based  A.H. 
Belo  Corp.  and  publisher,  editor  and 
CEO  of  the  Dallas  Morning  News,  has 
joined  the  Newspaper  Association  of 
America’s  board  of  directors. 

He  succeeds  ROBERT  W. 
DECHERD,  director,  chairman  of  the 
board,  president  and  CEO  of  A.H.  Belo 
Corp.,  who  vacated  the  seat  citing  busi¬ 
ness  reasons. 

RANDY  BENNETT,  director  of  new 
media  at  the  NAA,  was  promoted  to 
vice  president  of  new  media. 
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BY  MARK  FITZGERALD 

Broadcasting 

Dominant 


WHEN  Tribune 
Co.’s  $1.13 
billion  acqui¬ 
sition  of 
Renaissance 

Communication  Corp.  is  final, 
broadcasting  for  the  first  time 
will  be  the  biggest  business  at 
the  company  begun  when 
Joseph  Medill  founded  the 
Chicago  Tribune  149  years  ago. 

Tribune  Co.  said  with 
Renaissance’s  six  television  sta¬ 
tions,  broadcasting  would  account  for  48%  of  cash 
flow  when  the  deal  is  completed.  Last  year. 
Tribune’s  publishing  ventures,  including  its  four 
daily  papers,  posted  a  record  revenue  of  $1.3  bil¬ 
lion.  That  compares  to  $829  million  for  its  broad¬ 
casting  and  entertainment  division,  which  includes 
$104  million  for  the  Chicago  Cubs  professional 
baseball  team  and  its  syndicated  TV  shows. 

Tribune  Co.  chairman,  president  and  chief  execu¬ 
tive  officer  John  Madigan  said  the  blockbuster  deal 
—  by  far  the  biggest  acquisition  ever  by  tlie 
famously  cautious  company  —  serves  notice  that 
Tribune  intends  to  be  in  the  top  tier  of  broadcast¬ 
ers. 

“This  makes  us  the  kind  of  company  we  said  at 
the  [Paine  Webber]  media  conference  last  Decem¬ 
ber  that  we  intended  to  be: 
an  aggressive,  growth-orient¬ 
ed  company,”  Madigan  said 
during  a  conference  call  with 
financial  analysts  and  media 
reporters. 

The  deal  will  give  Tribune 
Co.  16  TV  stations  that  reach 
a  total  of  about  33.4%  of 
U.S.  households.  Though  cur¬ 
rent  Federal  Communications 
Commission  rules  limit  a  sin¬ 
gle  company  to  a  35%  reach. 
Tribune  Co.  would  still  have 
considerable  room  to  grow 
in  broadcasting  because  all 
the  Renaissance  stations  are 
UHE  These  stations  are  cal¬ 
culated  at  half  their  reach, 
meaning  Tribune  has  an  offi¬ 
cial  reach  of  25%. 

In  the  Renaissance  deal 
announced  July  1, Tribune 


Co.  is  purchasing  stations  in 
Miami,  Dallas,  Sacramento, 
Indianapolis,  Hartford,  Conn., 
and  Harrisburg,  Pa. 

Tribune  faces  potential  cross- 
ownership  problems  with  the 
Miami  TV  station  since  it  owns 
the  Sun-Sentinel  in  nearby  Fort 
Lauderdale. 

However, Tribune’s  chief  legal 
officer  and  vice  president.  Crane 
H.  Kenney,  said  the  company 
expects  to  be  able  to  hold  onto 

both  properties. 

“The  FCC  recently  indicated  it  is  time  to  review 
the  cross-ownership  rule,  and  we  certainly  support 
that  effort,”  Kenney  said.  “But  even  without  a 
review  of  the 
rules,  we  will  be 
seeking  a  perma¬ 
nent  waiver  on 
cross-ownership. 

That’s  how  we 'll 
approach  that.” 

Tribune  is 
financing  the  deal 
with  fixed-rate 
debt  and  commer¬ 
cial  paper  and  said 
it  will  be  meeting 
with  rating  com¬ 
panies  in  an  effort 
to  retain  their 
high  ratings  on  its 
debt. 

A  day  after  the 
acquisition  agree¬ 
ment  was 
announced,  one 
ratings  firm, 

Moody’s  Investors 
Service,  cited  the 
deal  in  lowering 
its  rating  of 
Tribune  long-term 
senior  debt  from 
A1  toA2. 

The  purchase 
more  than  doubles 
Tribune  Co.’s  debt 
from  $SKX)  million 
to  $2  billion. 


.  Tribune  Co.  's 
'acquisition  of 
Renaissance 
Ckmmuurication  Cxnp. 
means  broadcast, 
for  the  first  time, 
uiU  be  its  bi^est 
business  segment 


"This  makes  us  the  kind  of 


company  we  said  at  the  [Paine 
Webber]  media  conference  last 
December  that  we  intended  to 
be:  an  aggressive,  growth- 
oriented  company." 

—  John  Madigan,  Tribune  Co. 
chairman,  president  and  chief 
executive  officer 


f  EXECUTIVE  Search 
'^AND  Placement 


Currow  &  de  Montmollin,  Inc., 
is  the  only  conqmy  run  by 
former  newspaper  executives 
offering  high  quality,  guaranteed 
executive  search  ai^  placement. 

C&de’s  team  of  newspapw 
human  resource  professionals 
also  provides  a  full  rai^e  of  other 
H.R.  services,  including 
succession  planning  [HOgrams, 
ppedictive  perfcwmance  selection 
systems,  one-on-one  executive 
coaching,  and  testing/evaluation. 


CllFtRCM'  &  DE  MoNTMOLLIH  InC 


7010  s.w.  54th  Street 
Miami,  Florida  33155-5624 
(305)  662-8924  •  FAX  (305)  665-1563 
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BY  M.L.  STEIN 


Defending 
‘Attack  Ads’ 


POUnCIANS  USE  “ATTACK  ads”  because 
that’s  virtually  the  only  way  they  can  get 
the  media’s  attention,  a  prominent  cam¬ 
paign  strategist  and  former  presidential 
adviser  told  a  group  of  editors. 

“We,  in  politics,  are  competing  with  a  real  issue 
in  journalism;  the  fact  that  the  coverage,  especially 
in  the  electronic  media,  has  been  on  the  sensation¬ 
al,”  said  Kenneth  L.  Khachigian.  Coverage  of  so- 
called  negative  ads  is  better  than  “no  coverage  at 
all,”  he  added. 

Khachigian,  who  was  a  special  assistant  to 

_ _  President  Richard  Nixon  and 

a  senior  staff  member  of  the 
Reagan-Bush  campaign,  was  a 
panelist  at  a  recent  joint  con¬ 
ference  of  the  California 
Society  of  Newspaper  Editors 
(CSNE)  and  the  AP  News 
Executives  Council  (APNEC) 
at  the  Disneyland  Hotel  in 
Anaheim.  The  panel  was 
labeled  “The  Entertainmentization  of  News.” 

“We  have  to  get  the  media’s  attention,”  said  the 
Los  Angeles  lawyer  in  explaining  the  rationale  for 
negative  ads.  “When  candidates  try  to  say  some¬ 
thing  that  is  thoughtful  or  substantive,  they  don’t 
get  any  coverage.  Local  television  and  newspapers 
are  dealing  with  the  more  exciting  elements  of  the 
worid  such  as  who’s  listed  in  Heidi  Fleiss’  address 
book.”  The  barb  was  in  reference  to  the  pandering 
conviction  of  Fleiss,  the  so-called  “Hollywood 
Madam.” 


Laiiyer  says  it's 
the  only  way 
politicians  can 
draw  media 
*  attention 


If  California  Gov.  Pete  Wilson  held  a  press  confer¬ 
ence  in  downtown  Los  Angeles  to  discuss  the  role 
of  phonics  and  reading  in  education  and  Fleiss 
held  one  at  the  same  time  to  reveal  the  names  in 
her  address  book,  “who  do  you  think  would  draw 
the  bigger  audience?”  Khachigian  asked.  “I  think 
you  know  the  answer.” 

The  speaker,  who  also  was  a  leading  adviser  on 
the  failed  U.S.  Senate  campaign  of  multimillionaire 
Michael  Huffington,  conceded  the  candidate  did 
not  articulate  his  beliefs  very  well  but  he  blasted 
the  media  for  its  primary'  focus  on  the  reputed  cult 
affiliation  of  his  wife,  Arianna. 

“I  don’t  see  what  that  had  to  do  with  the  Senate 
race,”  Khachigian  observed.  “Mike  Huffington  was 
the  candidate,  Arianna  was  not.  And  when 
Huffington  was  found  to  have  had  an  illegal  nanny, 
it  was  a  moon  landing  for  the  media,”  he  went  on. 

“I  realize  you  have  to  sell  papers,  Khachigian 


commented,  “but  I  think  we  should  quit  the  pre¬ 
tense  that  the  press  is  on  a  pedestal  while  politi¬ 
cians  are  in  the  mud.This  is  a  shared  experience.” 

The  media  fared  little  better  with  a  second  pan¬ 
elist,  big-time  entertainment  publicist  Stan 
Rosenfield,  who  clearly  relished  his  turn  at  bat,  say¬ 
ing  it  was  the  first  time  he  had  ever  been  invited 
to  speak  to  a  journalists’  group. 

But  his  message  was  one  of  disillusionment 
regarding  his  involvement  with  the  media. 

Once,  he  said,  he  believed  the  relationship  was 
“symbiotic”  but  now  “it  has  become  more  and 
more  adversarial.” 

Rosenfield,  whose  clients  include  actors  Robert 
DeNiro,  Danny  DeVito,  John  Goodman  and  George 
Clooney,  doesn’t  like  the  way  the  media  treats 
celebrities  —  too  much  scandal  reporting  without 
facts  to  back  it  up,  he  complained. 

He  cited  a  “New  York  tabloid,”  which  called  him 
to  verify  that  one  of  his  clients  had  performed  a 
drunken  dance  on  a  table  at  a  local  restaurant. 

Rosenfield  said  his  check  revealed  the  story  was 
false  and  he  called  the  reporter  to  tell  him  so. 

“But  the  next  day  the  story  appeared  anyway 
and  the  paper  told  me  they  put  no  credence  in  my 
denial  ‘because  you  are  paid  to  deny  such  stories,’  ” 
Rosenfield  said.  Subsequently,  Rosenfield  recalled, 
his  client’s  lawyer  demanded  and  received  a  retraction. 

“When  another  paper  carried  a  piece  about  the 
retraction,  I  got  a  call  from  the  tabloid  reporter 
wanting  to  know  why  he  had  to  be  embarrassed 
by  having  someone  else  report  the  retraction,”  the 
publicist  recounted. 

Rosenfield  contended  that  most  public  relations 
agents  have  had  similar  experiences  but  said  he 
was  even  more  troubled  by  what  he  termed  the 
“stalkerazzi  or  rat  video,”  who  pursue  celebrities  in 
public  places. 

“If  Charles  Dickens  were  alive  today,  Fagin 
would  have  young  boys  armed  with  video  cameras 
going  into  the  streets  to  provoke  celebrities,”  he 
mused.  “Get  the  whole  thing  on  tape,  and  if  you’re 
lucky  enough  to  get  slugged,  we  can  sell  the  tape 
to  tabloid  television  for  five  figures.” 

In  fact,  Rosenfield  went  on,  one  of  his  clients. 
Will  Smith,  did  just  that:  slapped  a  cameraman  who 
blocked  the  door  to  his  car  at  an  airport  paridng  lot. 

But  the  action  was  recorded,  and  within  24 
hours  Hard  Copy  paid  $10,000  for  the  tape,  which 
aired  three  weeks  later,  he  said. 

“The  media  demands  credibility  fiom  my  profession,” 
Rosenfield  said.  “We  expect  the  same  from  them.” 
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(which  will  begin  early  1997),  and  the 
Sun-Sentinel  Co.  will  distribute  them. 
Both  staffs  wUl  sell  advertisments. 

The  Sun-Sentinel  will  cease  publicaton 
of  Shalom,  a  biweekly  published  in  con¬ 
junction  with  the  South  Beach  County 
Jewish  Federation  and  the  Jewish 
Federations  of  Broward  County. 

Denver,  Florida 
Papers  Market 
Stanley  Cup 

IT  WAS  HOCKEYpromotion  mania  at 
the  Denver  Post  and  Fort  Lauderdale 
Sun-Sentinel,  as  both  papers  got 
involved  with  the  battle  for  the  Stanley 
Cup  between  the  Denver  Avalanche  and 
the  Florida  Panthers. 

The  Denver  Post  put  together  a  com¬ 
prehensive  marketing  package  which 
included  poster  pages,  rack  cards,  and  a 
promotion  reader  contest.  The  paper 
sponsored  special  events,  and  provided 
special  newspaper  promotional  items, 
which  included  a  T-shirt. 


New  St.  Louis 
Auto  Section 

The  ST  LOUIS  Post-Dispatch  intro¬ 
duced  a  new,  expanded  Saturday 
automotive  section.  The  section  will 
include  automotive  news  and  reviews, 
the  “Car  Talk”  column  with  Tom  and  Ray 
Magliozzi,  and  a  greater  vehicle  selection 
from  area  dealers. 

46  Million  Inserts 
Delivered  Via 
News  America  FSI 

AT&T  HELPED  NEWSPAPERS  capture 
the  gold  when  the  corporate  giant 
dropped  46  million,  24-page  free-stand¬ 
ing  inserts  in  Sunday  papers  around  the 
country  in  honor  of  the  Olympics. 

The  drop  was  arranged  through 
Morristown,  N.J.-based  promotion 
agency  Dugan  Valva  Contess,  and  New 
York  City-based  News  America  FSI. 

Bill  Donlin,  vice  president/managing 
supervisor  of  Olympic  Business  at 
Dugan  Valva  Contess,  explained  that  the 
FSI  was  designed  to  introduce  and 
explain  AT&T’s  involvement  with  the 
Olympics. 

AU  of  AT&T’s  business  units  —  long 
distance,  consumer  products,  business 
products,  and  business  services  —  got 
together  in  one  single  voice  to  introduce 
AT&T’s  Olympic  sponsorship,  Donlin 
said. 

The  FSI  includes  Olympic  athlete  tes¬ 
timonials,  and  explains  special  promo¬ 
tional  offers  on  products.  There  are  one 
or  two  traditional  coupons,  but  the  pre¬ 
dominant  response  vehicle  is  a  toll  free 
number  which  allows  consumers  to 
respond  to  offers  available  only  through 
this  FSI. 

The  copy  contains  information  on 
AT&T’s  Global  Olympic  Village;  a  six- 
story  high,  90,(XX)-ft.  mobile  consumer 
pavilion  designed  specifically  for  the 
Olympics. 

All  major  markets  were  included  in 
the  buy. 

AT&T  hasn’t  done  a  lot  with  FSls  in 
the  past.  “We  were  trying  to  test  new 
grounds,”  said  Donlin. 

Donlin  .said  that  in  no  way  will  this 
buy  compete  with  AT&T’s  relationship 
with  newspaper  ROP.  The  company 
merely  wanted  to  try  its  hand  with  a 
new  tactical  approach. 


Dominick  Porco,  president  of  News 
America  FSI,  remaiked,  “This  drop  is  a 
substantial  revenue  generator  for  news¬ 
papers.”  —  Laura  Reina 

Haegele 
Named  NNN 
President 

PAT  HAEGELE  WAS  named  president 
of  the  Newspaper  National  Network 
(NNN)  by  the  Newspaper  Association  of 
America’s  (NAA)  board  of  directors,  in 
concurrence  with  NNN’s  partner  news¬ 
papers. 

Haegele,  who  was  most  recently 
NNN’s  vice  president/general  manager, 
came  to  the  NNN  after  working  as  pub¬ 
lisher  of  the  magazine  Travel  Holiday. 
Before  that,  she  was  senior  vice  presi¬ 
dent/advertising  director  for  USA  Today. 

Haegele  was  already  the  top  executive 
at  NNN. 

NNN  is  a  sales  and  marketing  intitia- 
tive  funded  by  the  48  largest  U.S.  news¬ 
papers,  and  is  operated  under  the  aus¬ 
pices  of  the  NAA. 

N.Y.  Times  Co. 

Ad  Volumn 
Down  In  May 

The  new  YORK  Times  Co.  reported 
that  ad  volume  for  the  New  York 
Times  was  down  1.3%  in  May  and  down 
3.6%  for  the  five  months;  the  Boston 
Globe  was  down  2.9%  in  May  and  down 
1.5%  for  the  five  months;  and  the 
Regional  Newspaper  Group  was  up  2.3% 
in  May  and  down  .6%  for  the  five 
months. 

Joint  Sales 
Agreement 
In  Florida 

The  palm  beach,  via.,  Jewish  Times 
and  the  South  Florida-based  Sun- 
Sentinel  Co.  entered  a  distribution  and 
joint  advertising  sales  agreement  for  two 
new  weekly  newspapers  serving  the 
South  Florida  Jewish  community. 

The  Times  will  own  and  edit  both 
publications,  the  Boca  Raton/Delray 
Beach  Jewish  Times  (which  will  begin 
August  1996)  and  Broward  Jewish  Times 


Throughout  the  series,  including  the 
night  the  Avalanche  took  the  tide,  the 
I\)St  produced  six  four-page  special 
Stanley  Cup  wraps  featuring  coverage  of 
the  games. 

These  papers  were  distributed  imme¬ 
diately  after  the  games. 

The  Sun-Sentinel  provided  extensive 
coverage,  with  full-color  posters  on  the 
back  of  the  sports  section,  and  also  sold 
Panther  T-shirts. 

USA  Weekend 
Awards  Trip 
To  Hawaii 

CaWINNERS  OF  USA  Weekend  mag¬ 
azine’s  “Sell  Your  Way  to  Hawaii”  con¬ 
test  were  Sonia  Feichert  and  Vicki 
Wilson,  account  executives  for  the 
Aberdeen  (S.D.)  American  News. 

The  contest  was  designed  to  motivate 
the  USA  Weekend  newspapers’  ad  depart¬ 
ments  to  use  the  magazine’s  tie-in  pro¬ 
motions  as  a  means  of  increasing  rev¬ 
enue  and  bringing  in  new  advertisers. 

Advertisers  were  required  to  use  three 
of  the  15  USA  Weekend  tie-in  promotions 
sent  out  that  year.  Every  group  of  four  tie- 
ins  sold  translated  to  more  chances  of 
winning  a  week’s  stay  in  Hawaii  or  the 
cash  equivalent. 
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Vendors’ 

Agreements 


The  graphic  arts  business  of  Eskofot 
A/S  agreed  to  merge  with  Purup 
Prepress  A/S,  the  graphic  arts  unit  of 
LMX  A/S.The  Danish  companies’  merg¬ 
er  will  create  $122  million,  700-employ- 
ee  Purup-Eskofot  A/S. 

LMX,  which  develops  and  manages  industrial 
companies  for  its  parent,  the  Lego  Group,  will  own 
51%  of  the  new  company;  Eskofot,  which  will  con¬ 
tinue  development  in  medical  imaging  and  other 
areas,  will  own  49%.  Lego  and  LMX  chairman  Vagn 
Hoick  Andersen  will  become  Purup-Eskfot  chair¬ 
man.  LMX  and  Purup  president  Stig  Christensen 
becomes  Purup-Eskofot  president.  Principal  Eskofot 
shareholder-directors  join  the  new  management 
team. 

A  maker  and  seller  of  output  devices,  Purup  has 
subsidiaries  in  the  U.S.,  U.K.,  France  and  Germany. 
Eskofot  and  its  subsidiaries  in  Europe,  Israel  and 
North  America,  supply  scanning,  facsimile  and  com- 
puter-to-plate  systems.  With  three  factories  in 
Denmark  and  one  in  Switzerland,  the  merged  com¬ 
pany  will  supply  systems  to  serve  prepress  needs 
from  layout  through  platemaking. 

Miami-based  Graphic  Systems  International 
Inc.  will  seU  products  from  Monotype  Systems 
Inc.,  Rolling  Meadows,  111.,  in  the  Caribbean  and 
Latin  America,  where  GSl  has  been  assisting  cus¬ 
tomers  of  the  defunct  Hyphen  business.  GSl  was 
formed  in  part  from  the  Hyphen  Latin  America 
technical  support  team. 

Wichita-based  publishing  systems  vendor  Freedom 
Systems  Integrators  and  newspaper  business 
systems  supplier  Data  Sciences  Inc. ,  Silver 
Spring,  Md.,  will  co-market  their  product  lines, 
which  rely  on  the  Oracle  7  relational  database  and 
Microsoft  Windows  operating  system. 

ESI  said  the  arrangement  will  allow  publishers  to 
use  one  database  for  business  and  publishing  oper¬ 
ations,  “enabling  them  to  integrate  and  share  infor¬ 
mation  functions  more  efficiently  throughout  the 
enterprise.” 

ESI  also  said  it  will  incorporate  into  its  product 
line  the  Phrasea  multimedia  archiving  system  from 
MV  Parenthesis,  Lille,  France.  Phrasea’s  user  inter¬ 
face  was  codesigned  by  editors  from  Reuters,  the 
system’s  largest  user. 

Miami-based  NewsTech  Co.  is  exclusive  distribu¬ 
tor  in  Latin  America  of  the  DiGiCol  multimedia 


information  management  system  from  Gannett 
Media  Technologies  International 

Ediwise,  Mississauga,  Ont.,  a  division  of  Canadian 
newsprint  producer  Abitibi-Price  Inc.,  and  AEG 
Systems  Corp. ,  Canonsburg,  Pa.,  a  division  of 
Germany’s  Daimler-Benz  Industrie,  will  cooperate 
in  developing  complementary  products  for  the 
newspaper  and  commercial  printing  industries. 

Ediwise  AbitRol  software,  which  manages  paper 
inventory  and  tracks  roll  performance,  will  be  avail¬ 
able  in  a  format  designed  to  integrate  with  AEG’s 
paper  monitoring  and  coimt  control  systems  with 
the  aim  of  improving  data  integrity  and  reducing 
the  effort  required  to  feed  the  system. 

Bayer  Corp.’s division,  Ridgefield  Park,  N.J., 
offers  a  separate  bundling  of  its  Taipan  PostScript 
Level  2  Windows  NT  software  RIP  with  Seattle- 
based  Luminous  Corp.  ’s  Color  Central  Windows 
NT  server  software.The  combination  provides  an 
OPl  image  server  and  RIP  running  simultaneously 
and  without  performance  degradation  on  a  single 
multiprocessor  system,  while  retaining  Color 
Central’s  ability  to  manage  other  networked  output 
devices.  The  bundle  includes  Agfa  FotoTune  color 
management  and  Luminous  PrePrint  Pro  preflight 
and  separation  software  packages. 

Agfa  also  is  reselling  in  the  U.S.  a  system  that 
integrates  a  RIP  from  Rampage  Systems  Inc. , 
Waltham,  Mass.,  with  Agfa  Balanced  Screening. 
Rampage  systems  include  one  or  more  PostScript 
Level  2  software  RIPs  with  built-in  OPl  and  pre¬ 
flight  capabilities,  automatic  trapping  and  on-the-fly 
screening  in  a  dedicated  hardware  board. 

Seattle-based  Luminous  Corp. ,  spun  off  from 
Adobe  Systems  several  months  ago,  acquired 
Sacramento-based  Rip-It  Computer 
Technologies,  maker  of  PostScript  raster  image 
processors.  Luminous  said  it  will  incorporate  Rip-lt 
technology  into  unspecified  future  products  to 
offer  “scalable  and  modular  components  . . .  that 
can  be  seamlessly  integrated  within  our  OPEN  pro¬ 
duction  work-flow  envirorunent.” 

Now  operating  as  a  wholly  owned  Luminous 
subsidiary,  Rip-lt  retains  its  line  of  upgradable  RIP 
software  for  use  in  high-end  imagesetters. 

Graphic  arts  equipment  distributors  Olson 
Graphics  Products  Inc. ,  Minneapolis,  and 
Onondaga  Litho  Supply  Co. ,  Rochester,  N.Y., 
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now  sell  imaging  products  from  the 
Optronics  division  of  Intergraph  Corp. 

HPS,  with  14  offices  in  six  states, 
from  Michigan  to  Texas  to  Florida, 
signed  on  to  sell  the  full  line  of 
Optronics  computer-to-plate  products. 

Los  Angeles-based  Imaging  Supplies  & 
Equipment  will  sell  all  Optronics  prod¬ 
ucts  in  California,  Nevada,  Wyoming, 
Colorado,  New  Mexico  and  Arizona. 

Tecsa  Ltd. ,  Diss,  England,  signed  an 
OEM  agreement  allowing  Los  Angeles- 
based /liifotogfr:  Information 
International  Inc.  to  market  Tecsa 
large-format  bitmap  scanners  and  relat¬ 
ed  software,  used  to  digitize  large  vol¬ 
umes  of  supplied  artwork,  negatives  and 
color-separated  film,  as  well  as  for  page 
trarismission.  Before  the  companies’ 
merger.  Autologic  supplied  some  Tecsa 
scanners  in  Europe  and  Information 
International  did  the  same  in  the  U.S. 
Tecsa  compression  and  print-spooling 
software  will  augment  All’s  OPl  and  out¬ 
put  management  systems. 

Euromax,  a  subsidiary  of  Dansk  Data 
Elektronik,  with  offices  in  Wilder,  Ky, 
will  deliver  its  Euromax  publishing  sys¬ 
tem  on  Hewlett-Packard  Co.  ’s  HP 
9000  platform,  and  HP,  based  in  Palo 
Alto,  Calif.,  said  it  will  co-maiket  the  sys¬ 
tem  and  support  the  Euromax  sales 
force  with  its  own  media-focused  sales 
team.The  database-dnven  newspaper 
planning,  pnxluction  and  management 
system  was  originally  developed  to  run 
on  the  Danish  parent  company’s  own 
computers.  Utilizing  HP's  PA-RISC  tech¬ 
nology  and  its  HP-UX  operating  system, 
HP-9000  computers  are  designed  to 
provide  high  availability  and  systems- 
management  capabilities. 

The  A  ssociated  Press ,  New  York,  and 
the  Lexis-Nexis  division  of  Reed 
Elsevier  Inc.  extended  to  the  year  2000 
their  agreement  allow  ing  customers  of 
the  Dayton,  Ohio-based  electronic 
research  service  access  to  AP’s  National 
DataStream  wires  and  the  General 
Election  results  wire.The  AP  national 
wires  were  the  first  database  loaded 
onto  the  Nexis  service  when  it  was 
started  in  1979.  In  addition  to  the 
DataStream  archive  and  General 
Election  wore,  Lexis-Nexis  also  distrib¬ 
utes  the  AP  Political  Service,  AP  Online, 
AP  Executive  Morning  Briefing,  AP 
International  Wire  and  the  German-lan¬ 
guage  AP  news  service. 


Pitman  Co.  ,Totowa,  N.J.,  selected 
Advanced  Technical  Solutions  Inc. , 
North  Andover,  Mass.,  to  supplement  its 
own  digital  service  staff  and  allow  it  to 
extend  digital  services  to  its  18  branch¬ 
es  nationwide.  ATS  said  it  will  initially 
focus  on  Presstek  and  Mitsubishi  plate- 
setters,  ICG  scanners.  Harlequin  RIPs 
and  DEC  Alpha/Pentium-NT  and  Novell 
servers. 

Following  integration  of  their  systems  in 
Europe,  Cincinnati-based  Gannett 
Media  Technologies  International 
and  the  Linotype-Hell  Co ,  Hauppauge, 
N.Y.,  reached  a  cooperative  mariceting 
agreement  for  their  respective  DiGiCol 
multimedia  archive  and  LinoPress  pub¬ 
lishing  system. 


FOUH  YEARS  AFTER  expanding  into 
Pittsburgli  during  the  long  strike 
that  ultimately  killed  one  city  daily, 
Tribune-Review  Publishing  Co.  is  build¬ 
ing  a  $43  million  production  facility,  just 
for  its  Pittsburgh  edition. 

“As  a  result  of  our 
tremendous  circulation 
increases  over  the  past 
several  years,  it  is  now 
necessary  for  us  to 
build  a  separate  facility 
to  handle  the  produc¬ 
tion  of  our  Pittsburgh 
Tribune-Review  edi¬ 
tion,”  company  presi¬ 
dent  Edward  Harrell 
said. 

Headquartered  in  Greensburg,  Pa., 

30  miles  southeast  of  Pittsburgh, 
Tribune-Review  Co.  announced  plans 
for  the  new  fecility  during  this  year’s 
Nexpo  in  Las  Vegas.The  145,000-squarc- 
foot  plant  will  be  located  on  a  13-acre 
site  in  the  RIDC  Thom  Hill  Industrial 
Paric  in  the  Pittsburgh  suburb  of 
Marshall  Township. 

The  new  facility  will  be  built  on  a  fast 
track,  Harrell  said. 

“Our  Greensburg  production  facility 
is  simply  running  out  of  capacity,”  he 
said.  “At  our  current  growth  rate,  we  will 
exceed  capacity  sometime  during  the 


Ultre,  a  division  of  Linotype-Hell  Co., 
Melville,  N.Y.,  signed  imagesetter  distrib¬ 
ution  agreements  with  Juama,  in 
Mexico,  and  with  Moscow-based 
Terem,  for  sales  in  the  Commonwealth 
of  Independent  States. 

Ansul  Inc. ,  Marinette,  Wis.,  purchased 
Ihreferred  CO^  Systems  Inc. ,  Fairfield, 
Ohio,  adding  a  full  line  of  low-pressure 
carbon  dioxide  systems  to  be  mariceted 
as  Ansul  Preferred  CO^.The  low-pres¬ 
sure  systems  store  the  gas  in  large- 
capacity  refrigerated  tanks  that  enable 
protection  of  big,  complex  hazards. 
Preferred’s  vertical  Mini-Bulk  tanks  filled 
a  gap  between  high-pressure  cylinders 
(up  to  100  lbs.)  and  traditional  low-pres¬ 
sure  bulk  tanks  (up  to  60  tons). 


fall  of  next  year.” 

Tribune-Review  full-run  circulation 
has  increased  67%  in  the  past  five  years, 
Harrell  said. 

“That’s  why  we’ve  set  a  very  aggres¬ 
sive  goal  to  have  our  new  plant  fully 

operational  by  the  end 
of  1997.  Typically,  it 
takes  two  or  three 
years  to  build  a  plant 
and  install  a  new  four- 
color  web  press,”  Harrell 
said. 

Tribune-Review  Co. 
announced  it  is  buying 
a  Goss  Newsliner  press 
for  the  new  production 
center.  The  five-footprint  press  will 
include  31  printing  couples  and  will  run 
six  webs.  It  wiU  be  expandable  in  the 
near-temi  to  seven  footprints  running 
nine  webs,  and  in  the  long-term  future 
to  14  footprints  with  18  webs,  a  produc¬ 
tion  official  said. 

Equipment  decisions  have  not  yet 
been  made  for  prepress,  inserting  and 
mailroom  operations,  all  of  which  will 
also  be  conducted  at  the  Marshall 
Township  facility. 

Chicago-based  McClier  Corp.  was 
chosen  as  architect  and  Pevamik 
Brothers  of  Latrobe,  Pa.,  will  serve  as  the 
general  contractor. 


BY  MARK  FITZGERALD 
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Papers  Threatened 
With ‘Porn’  Purge 


Proposed  child 
pornography 
prevention 
legislation 
could  weaken 
protection 
against 
newsroom 
searches 


Federal  protections  against  news¬ 
room  searches  could  be  weakened  by 
proposals  in  a  child  pornography  preven¬ 
tion  bill  currently  making  its  way 
through  the  Senate. 

While  few  would  ai^e  with  Sen.  Orrin  G.  Hatch 
(R-Utali)  that  “there  is  no  place  for  such  filth  in  our 
society,”  the  means  by  which  he  and  the  bill’s  other 
sponsors  are  attempting  to  fight  child  pornography 
may  be  putting  journalists’  rights  at  risk. 

The  law  at  issue  is  the  Privacy  Protection  Act  of 
1980,  which  prohibits  law  enforcement  officials 
from  searching  and  seizing 
materials  from  newsrooms. 
The  only  exemption  is  in  the 
case  of  classified  national 
security  documents. 

A  proposal  in  S.  1237,  the 
Child  Pornography 
Prevention  Act  of  1996, 
would  add  pornographic 
material  featuring  children  or 
that  exploits  children  to  the 
exemptions  for  newsroom 
searches. 

The  bill  also  would 
expand  the  definition  of 
child  pornography  and  would  add  images  whoUj' 
created  by  computer  to  the  statute. 

A  journalist  trafficking  in  child  pornography 
would  not  be  exempt,  but  anyone  collecting  mate¬ 
rials  for  research  on  such  a  story,  or  with  fKJtential- 
ly  even  less  iimocuous  material,  could  fall  under 
the  bill’s  provision. 

For  example,  if  a  father  takes  a  photo  of  his 
young  daughter  with  her  shirt  off  and  sends  it  out 
to  be  developed,  the  camera  shop  owner  may 
report  him  to  prosecutors  and  the  father  could  be 
charged  under  the  expanded  definition  of  child 
pornography,  which  prohibits  the  “lascivious” 
depiction  of  the  buttocks  of  a  minor  or  breast  of  a 
minor  female,  explained  attorney  Daniel  E.  Katz. 

Katz,  legislative  counsel  for  the  American  Civil 
liberties  Union,  noted  that  if  the  father  sent  the 
photo  to  the  New  York  Times  for  a  story  about  his 
case,  the  Times  newsroom,  under  the  new  rules, 
could  be  subjected  to  a  search.The  newspaper 
need  not  print  the  material,  only  be  in  possession 
of  it. 

During  a  hearing  on  the  bill.  Hatch  said  the 
amendment  to  the  Privacy  Protection  Act  was 
designed  to  allay  concerns  of  law  enforcement  offi¬ 


cials  who  worry  that  the  statute’s  provision  for 
civil  action  by  persons  wrongfully  searched  might 
be  exercised  in  child  exploitation  cases. 

Hatch  noted  that,  “even  the  mere  threat  of  such 
lawsuits  may  have  the  effect  of  discouraging  some 
U.S.  attorneys  and  local  officials,  particularly  in 
smaller  jurisdictions,  from  pursuing  these  cases. 

“This  legislation,”  he  explained,  “proposes  an 
exemption  for  searches  and  seizures  in  child 
pornography  cases  —  as  well  as  in  child  exploita¬ 
tion  and  child  selling  cases  —  which  would 
remove  that  threat,  while  being  consistent  with 
well-established  judicial 
precedent  holding  that  child 
pornography  enjoys  no  First 
Amendment  protection.” 

Although  it  can  be  argued 
that  the  amendment  is  not 
intended  to  go  after  news 
organizations  doing  legiti¬ 
mate  stories,  as  the  bill  is 
drafted,  it  makes  no  such  dis¬ 
tinctions,  noted  Jane  E. 

Kirtley,  executive  director  of 
the  Reporters  Committee  for 
Freedom  of  the  Press. 

“That  is  the  number-one 
problem,”  she  said.  “It  does 
make  news  organizations 
engaged  in  doing  stories  that 
fall  under  this  new  definition 
of  child  pornography  — 
which  is  broader  than  it  has 
been  —  fall  under  this  risk.” 

In  addition,  unlike  subpoe¬ 
nas  which  allow  time  for  a  challenge,  when  a 
search  warrant  is  issued,  officers  show  up  at  the 
scene  and,  if  they  do  not  get  cooperation,  they 
have  the  authority  to  go  through  the  premises  to 
get  the  material  listed  on  the  warrant. 

“That  can  put  into  danger  many  materials  they 
have  no  legitimate  interest  in  at  all,  but  that  they 
say  they  have  to  go  through,”  Kirtley  said,  explain¬ 
ing  that  “searches  are  uniquely  problematic.” 

Even  though,  “many  news  organizations  would 
say  they  are  not  trafficking  in  child  pornography, 
the  problem  is  that  the  statute  is  so  elastic  it  can 
cover  a  lot  of  material,”  she  added. 

Another  point,  Kirtley  said,  “is  that  it  is  not  desir¬ 
able  to  have  the  government  amending  the  Privacy 
Protection  Act  whenever  it  dreams  up  a  new  status 
of  material  that  it  wants  to  create  a  new  protection 


"There  is  no  place  for  such  filth 
in  our  society.” 

—  Sen.  Orrin  G.  Hatch  (R-Utah) 
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for.  Today,  it  is  child  pornography.  What 
will  it  be  next  time?” 

Conceding  that  it  is  “difficult  for  peo¬ 
ple  to  defend  the  right  to  keep  child 
pornography  in  their  desk,”  Kirtley  said 
she  suspects  much  of  the  impetus  for 
this  legislation  is  the  fear  that  people 
engaging  in  child  pornography  online 
may  invoke  the  law  to  protect  their 
practices. 

However,  the  Privacy  Protection  Act 
is  not  an  exclusionary  act,  meaning 
material  seized  still  can  be  used  in 
court.The  redress  is  offered  in  the  form 
of  civil  action  brought  by  a  party 
believed  to  have  been  wrongfully 
searched. 

“That  all  goes  back  to  what  is  the  real 
purpose  of  the  act,”  Kirtley  said.  “It  was 
not  designed  to  protect  people  engaged 
in  cnminal  activities.  It  is  not  a  shield 
from  searches  for  legitimate  reasons.  It 
was  designed  to  protect  journalists  who 
are  reporting  on  tilings,  not  people 
breaking  the  law.” 

Kirtley  warned  that,  “With  the  broad¬ 
ened  definition  of  child  pornography, 
this  has  the  potential  to  make  news 
organizations  more  vulnerable.This  is 
bad  news.” 

The  ACLU’s  Katz  also  noted  that, 
“Once  you  start  chipping  away  at  the 
Privacy  Protection  Act,  you  don’t  know 
where  it  stops.”  The  bill,  he  said,  “is 
clearly  vague.  One  term  they  use  is  las¬ 
civious.  Who  determines  what  is  lascivi¬ 
ous?  It’s  really  dangerous  stuff. 

“At  the  very  least,”  he  added,  “it’s 
going  to  lead  to  a  lot  more  harassment 
of  reporters,  because  it’s  so  vague.” 

Katz  warned  that  this  legislation  “is 
something  the  news  media  should  be 
very,  very  concerned  about.  This  bill 
could  go  at  any  time. 

“This  is  a  tough  issue,”  Katz  added.  “It 
is  child  pornography.  Not  a  lot  of  sena¬ 
tors  want  to  take  up  opposition  to  it.” 

During  a  hearing  on  the  bill,  several 
witnesses  discussed  their  take  on  the 
expanded  definition,  but  none 
addressed  the  Privacy  Protection  Act 
amendment,  according  to  the  prepared 
testimonies  provided  by  the  Judiciary 
Committee. 

Bruce  A.  Taylor,  president  and  chief 
counsel  of  the  National  Law  Center  for 
Children  and  Families,  and  Dee  Jepsen, 
president  of  the  advocacy  group 
Enough  is  Enough,  both  supported  the 
expanded  definition. 

“Child  pornography  is  illegal;  it  is  not 
protected  speech. 


“With  the  broadened 
definition  of  child 
pornography,  this  has  the 
potential  to  make  news 
organizations  more 
vulnerable. 

This  is  bad  news" 

“That  matter  has  been  settled,”  Jepsen 
testified.  “All  S.1237  does  is  address  child 
pornography  from  the  perspective  of 
the  1990s;  it  updates  the  child  pornogra¬ 
phy  laws,  making  them  current  and  rele¬ 
vant  to  contemporary  technological 
advances.” 

Taylor  told  the  committee  that  he 
believes  the  bill  “is  and  would  be  found 
valid  and  constitutionally  enforceable 
and  that  it  Is  an  essential  and  necessary 
modernization  of  the  federal  child 
exploitation  law.”  In  his  testimony,  Taylor 
pointed  out  that  both  “real  and  apparent 
[child  pornography]  become  and  are 
equally  dangerous  because  both  have 
the  same  incitement  effect  on  the 
pedophile  and  the  same  seductive  effect 
on  a  child  victim.” 

“Child  pornography  is  child  pornogra¬ 
phy,”  he  added.  “It  is  irrelevant  whether 
it  is  ‘real’  or  ‘apparent.’  ” 

On  the  other  side  were  Judith  E  Krug, 
director  of  the  American  Library 
Association’s  Office  for  Intellectual 
Freedom,  and  Frederick  Schauer,  Frank 
Stanton  Professor  of  the  First 
Amendment  at  the  Kermedy  School  of 
Government  at  Harvard  University  and  a 
visiting  professor  of  law  at  Harvard  Law 
School. 

Schauer,  pointing  to  numerous  cases 
that  have  come  before  the  U.S.  Supreme 
Court,  concluded  that  the  expanded  def¬ 
inition  of  sexually  explicit  conduct  “is 
constitutionally  problematic,”  while  the 
bill’s  clause  regarding  the  use  of  actual 
children’s  images  —  even  if  taken  from 
a  non-pomographic  source  —  “is  proba¬ 
bly  constitutional.” 

“But  the  proposed  expansion  to 
include  drawings  or  computer-generated 
images  of  non-recognizable  children, 
which  is  keyed  to  no  justification  that  is 
recognized  in  existing  law,  is  unconstitu¬ 
tional  on  the  existing  state  of  the  law,” 
Schauer  noted. 

Krug,  who  also  is  executive  director 
of  the  Freedom  to  Read  Foundation  and 
chair  of  the  Media  Coalition,  told  the 


committee  that  her  organizations 
believe  the  Supreme  Court  had  “appro¬ 
priately  balanced  the  protection  of  chil¬ 
dren  while  preserving  First  Amendment 
freedom”  in  its  rulings. 

“S.1237,  however,  is  a  sharp  break 
with  the  rationale”  of  the  court’s  major 
decision  on  child  pornography,  she 
added.  “It  creates  three  new  categories 
of  prohibited  material  that  do  not 
involve  the  depiction  of  real  minors 
who  are  being  sexually  abused .... 

“Taken  together,  these  provisions  cre¬ 
ate  a  new  definition  of  child  pornogra¬ 
phy  that  is  so  broad  that  it  wiU  exert  a 
chilling  effect  on  an  array  of  constitu¬ 
tionally  protected  material,”  Krug  said. 

“The  suppression  of  child  pornogra¬ 
phy  is  an  important  social  goal,”  she 
noted,  “but  it  will  only  be  realized  by 
focusing  on  depictions  of  real  minors 
being  sexually  exploited  and  abused.” 

“To  define  child  pornography  more 
broadly  would  dilute  the  effort  to  pro¬ 
tect  children,  while  exerting  a  chilling 
effect  on  the  dLssemination  of  books, 
magazines,  movies  and  videos  that  are 
protected  by  the  First  Amendment,” 
Krug  commented. 


Paper  Wants  Access 

The  BAKERSFIELD  CAUFORNIAN 
and  four  broadcast  stations  have 
gone  to  the  California  Supreme  Court  to 
gain  access  to  a  major  murder  trial. 

The  action  was  taken  after  an  appel¬ 
late  court  refused  to  overturn  the  trial 
judge’s  ruling  barring  the  media  and  the 
public  from  pretrial  motions  and  por¬ 
tions  of  jury  selections. 

Attorney  George  Martin,  who  is  repre¬ 
senting  the  news  organizations,  declared 
in  a  writ  that,  “The  trial  court  here  has 
trampled  on  the  Constitution  and 
refused  to  follow  clear,  established  pro¬ 
cedures  set  forth  by  the  California  appel¬ 
late  courts  and  by  the  United  States 
Supreme  Court.” 

Offord  Rollins  IV,  a  former  high  school 
track  and  football  star,  is  being  retried  for 
the  murder  of  his  17-year-old  girlfriend. 
He  was  convicted  in  1992,  but  the  ver¬ 
dict  was  overturned  by  the  5th  District 
Court  because  a  juror  offered  an  opinion 
about  facts  that  were  not  in  evidence. 

Californian  executive  editor  Richard 
Beene  said  he  realized  the  issue  of  access 
might  be  moot  before  the  appeal  is  heard. 
“But  we’re  not  going  to  roll  over  on  this 
issue  without  a  fight,”  he  told  E&P. 
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BY  DAVID  ASTOR 

Cartooning  Views 
From  Non- Artists 


Members  of  the 

Association  of 
American 
Editorial 

Cartoonists  heard 
some  interesting  comments  from 
outside  their  field  at  last  month’s 
AAEC  convention  in  Phoenix. 

Speakers  discussing  editorial 
cartooning  and  other  topics  included  a  professor,  a 
congressman,  a  U.S.  attorney,  and  a  C-Span  execu¬ 
tive. 

The  professor,  Roger  Fischer  of  the  University  of 
Minnesota-Duluth,  is  the  author  of  Thetn  Damned 
Pictures:  Explorations  in  American  Political 
Cartoon  Art  (Archon  Books,  1996). 

Fischer  described  several  early  editorial  cartoon¬ 
ists,  such  as  Thomas  Nast,  as  “men  of  genius.”  But  he 
added  that  many  of  their  cartoons  were  “tedious” 

—  as  well  as  “unnecessarily  cruel”  towards  groups 
such  as  Catholics,  Irish  Americans  and  Native 
Americans. 

“I  am  convinced  that  a  larger  number  of  gifted 
cartoonists  are  doing  better  work  today,  and  doing 
it  more  consistently,  than  ever  before,”  said  the  ban¬ 
quet  speaker,  who  was  introduced  by  AAEC  Presi¬ 


dent  Larry  Wright  of  the  Detroit 
News. 

But  Fischer  added  that  many  of 
today’s  editorial  cartoonists  don’t 
enjoy  the  same  kind  of  respect  and 
prominence  that  their  predecessors 
did. 

He  said  one  reason  for  this  is 
that  newspapers  now  have  compe¬ 
tition  for  people’s  attention  from  the  Intemet,TV, 
radio  and  other  media.  And  the  professor  added 
that  cartoons  are  now  published  smaller  than  they 
used  to  be. 

Specifically,  Fischer  described  1969-1985  as  a 
“golden  age”  of  editorial  cartooning.  He  noted  that 
a  number  of  artists  did  “spectacular”  work  lam¬ 
pooning  Presidents  Nixon  and  Carter,  and  that 
their  anti-Reagan  administration  cartoons  were 
“futile  but  heroic.” 

Fischer  also  praised  cartoons  of  the  past  1 1 
years,  while  remaridng  that  some  creators  “haven’t 
gotten  a  fix  on  Bill  Clinton.”  But  he  said  this  is 
understandable. 

“How  do  you  nail  jello  to  the  wall?”  Fischer 
asked  rhetorically.  “Bill  Clinton  is  forever  changing. 
He’s  a  man  with  no  moral  or  ideological  center.” 


A  professor,  ' a 
cong  ressman 
and  others 
address  the 
AAEC  in  Phoenix 


Panelists  Discuss  Editorial  Cartooning  In  Mexico 


Three  of  their  Mexican  peers  addressed  attendees  at 
the  recent  Association  of  American  Editorial  Cartoonists 
convention  in  Phoenix. 

Rafael  Barajas  Duran  (“El  Fisgon”)  of  La  Jornada  dis¬ 
cussed  the  cliched  way  some  U.S.  cartoonists  portray 
Mexicans. 

“They  make  us  all  look  like  Speedy  Gonzales,”  he  said.“So, 
in  revenge,  we  make  all  Americans  look  like  Goofy!” 

And,  speaking  of  Pat  Buchanan,  El  Fisgon  joked  that  the 
Republican  presidential  candidate  “believes  210%  of 
Mexicans  have  already  emigrated  to  the  United  States.” 

He  also  talked  about  the  corrupt  nature  of  some  Mexican 
cartoonists,  who  are  slavishly  pro-government  in  return  for 
money  or  other  favors. 

Another  panelist,  Eduardo  Del  Rio  (“Rius”),  whose  work 
has  appeared  in  more  than  70  books,  noted  that  Mexican 
cartoonists  are  paid  much  less  than  their  U.S.  counterparts. 

A  third  panelist,  Paco  Calderon  of  the  Reforma  newspa¬ 
per,  said,  “There’s  a  thin  line  between  corruption  and  mak¬ 
ing  a  living  in  Mexico.  If  the  government  asks  if  I  would  like 
to  do  a  cartoon  about  saving  water  or  learning  to  read,  I  do 


those  cartoons.  I  don’t  see  it  as  corruption,  I  see  it  as  a  social 
service.” 

He  noted  that  out-and-out  corruption  can  be  self-defeat¬ 
ing,  because  “readers  can  see  right  through  it”  if  cartoons  are 
too  pro-government. 

The  Reforma  creator  further  added  that  “adulation  is  the 
most  subtle  way”  for  cartoonists  —  whether  in  Mexico  or 
the  U.S.  —  to  get  corrupted. 

“If  the  president  praises  you  and  later  makes  a  mistake, 
then  you  don’t  hit  him  too  hard,”  he  explained. 

Rius  added,  jokingly,  “We  can  do  all  the  cartoons  we  want 
against  the  president”  —  he  paused  —  “of  the  United 
States.” 

Actually,  Rius  has  done  strong  anti-Mexican  government 
cartoons.  His  provocative  work  got  him  kidnapped  in  the 
late  1960s,  at  which  time  he  was  led  to  what  he  believed 
would  be  his  execution.  But  the  bullets  turned  out  to  be 
blanks. 

Moderating  the  session  was  Kevin  “KAL”  Kallaugher  of  the 
Baltimore  Sun  and  Cartoonists  &  Writers  Syndicate,  which 
represents  the  three  Mexican  creators. 
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An  Arizona  Republican  elected  to 
Congress  two  years  ago  also  addressed 
the.\AEC. 

Rep.  J.D.  Hayworth  said  the  state  of 
public  discourse  today  is  comparable  to 
editorial  cartooning  in  that  many  politi¬ 
cians  are  caricaturing  each  other. 

“While  caricature  belongs  on  editori¬ 
al  pages,  it  doesn’t  belong  in  Congress,” 
remarked  the  former  sportscaster,  not¬ 
ing  that  philosophical  differences 
should  be  debated  in  a  less  hostile  way. 

“An  argument  can  be  made  for 
activist  government,”  Hayworth  said.  “I 
don’t  believe  it,  but  it  can  be  made.” At 
the  same  time,  the  speaker  added,  he 
and  other  Republicans  who  believe  in 
limited  government  shouldn’t  be  carica¬ 
tured  as  extremists. 

The  speaker  admitted  that  the  GOP 
majority  in  the  House  has  “made  mis¬ 
takes.”  But  Hayworth  stated  that  the 
Washington  press  corps  —  which  he 
called  “much  more  Democratic  than 
Congress”  —  has  given  the  Republicans 
more  negative  coverage  than  they 
deserve. 

And  Hayworth  predicted  that  the 
race  between  Clinton  and  Bob  Dole  will 
be  “for  closer”  this  foil  than  it  seems  now. 

Another  public  figure,  U.S.  attorney 
for  Arizona  Janet  Napolitano,  had  this 
advice  for  editorial  cartoonists:  “Please 
don’t  oversimplify,  overgeneraUze  and 
over-cliche  crime.” 

She  also  discussed  the  threat  of  mili¬ 
tias,  Clinton’s  position  that  curfews  are 
needed  for  youths,  and  more. 

Napolitano  and  Hayworth  were  intro¬ 
duced  by  convention  host  Steve  Benson 
of  the  Arizona  Republic  and  United 
Feature  Syndicate. 

Jeff  Danziger  of  the  Christian  Science 
Monitor  and  Los  Angeles  Times 
Syndicate  introduced  another  conven¬ 
tion  speaker,  C-Span  CEO  Brian  Lamb. 

Lamb  praised  editorial  cartoonists, 
noting  that  they  “cut  through  it  all  to 
pull  the  rug  out  from  politicians  blow¬ 
ing  smoke.” 

He  went  on  to  discuss  the  growth 
and  impact  of  C-Span,  the  public  affairs 
cable  network. 

Near  the  end  of  the  convention, 
AAEC  president-elect  Milt  Priggee  of  the 
Spokane,  Wash.,  Spokesman-Review 
announced  this  year’s  recipients  of  the 
organization’s  peer-voted  Golden  Spike 
Award  for  best  killed  cartoons. 

The  co-winners  included  Benson,  Ed 
Stein  of  the  Denver' .Roc/i^  Mountain 
News  and  Newspaper  Enterprise 


California  Tax  Battle  Recalled 

TWO  MEN  WHO  played  prominent  roles  in  the  successful  battle  against  a 
California  cartoon  tax  came  to  Phoenix  last  month  to  discuss  their  recent 
efforts. 

One  of  the  speakers  at  the  Association  of  American  Editorial  Cartoonists 
(AAEC)  convention  was  Paul  Mavrides,  the  San  Francisco-based  comic  book  car¬ 
toonist  who  fought  the  sales  tax  for  five  years.The  other  was  Creators  Syndicate 
President  Rick  Newcombe,  who  entered  the  fray  when  his  Los  Angeles-based 
company  was  targeted  in  early  1995. 

Mavrides,  best  known  for  his  woric  on  the  “Fabulous  Furry  Freak  Brothers,”  said 
the  bill  was  only  about  $900  when  the  California  State  Board  of  Equalization 
(BOE)  first  tried  to  get  him  to  pay  the  sales  tax  in  1991 . 

But  Ma\Tides  knew  a  sales  tax  could  put  some  struggling  artists  out  of  busi¬ 
ness.  “Although  1  don’t  think  the  state  was  trying  to  censor  —  it  just  wanted 
money  —  it  was  a  de  focto  censorship  attempt,”  he  said. 

So  the  cartoonist  fought  the  tax,  incurring  over  $1(X),(XX)  in  legal  expenses 
and  losing  business  because  of  the  time  he  spent  battling  the  BOE. 

During  his  Phoenix  remarks,  Mavrides  thanked  the  AAEC,  National  Cartoonists  | 
Society,  Comic  Book  Legal  Defense  Fund,  and  other  organizations  and  people  for  j 
their  help  in  the  tax  case. 

Newcombe  said  Creators  would  have  owed  $400,0(X)  to  $5(X),000,  retroactive 
to  the  syndicate’s  1987  founding,  if  the  sales  tax  had  gone  through. 

He  noted  that  the  proposed  levy  was  both  a  First  Amendment  and  a  double¬ 
taxation  issue  —  because  there  would  have  been  a  tax  on  a  component  of  a 
publication,  along  with  the  already  existing  tax  on  the  publication  itself. 

Newcombe  also  discussed  the  inconsistencies  of  the  levy,  which  would  have 
taxed  cartoons  sent  by  mail  but  not  cartoons  sent  electronically,  and  which 
would  have  taxed  cartoons  that  said  the  same  thing  as  columns  that  are  not  | 
taxed.  i 

Finally,  Newcombe  talked  about  the  massive  tax-related  media  coverage  in  ! 
California  and  around  the  country.  j 

“1  did  everything  possible  to  generate  publicity,”  recalled  Newcombe,  includ-  j 
ing  contacrting  other  syndicates,  newspapers,  radio  talk  shows,  legislators  and  i 
BOE  members. 

All  this  may  well  have  been  a  foctor  in  the  BOE’s  narrow  vote  against  the  sales 
tax  this  past  winter  Jan.  20,  p.  34). 

But  Mavrides  emphasized  that  California  is  still  taxing  illustrations,  including 
those  that  appear  in  children’s  books. 

Introducing  the  speakers  was  former  AAEC  president  Ben  Sargent  of  the  | 
Austin  American-Statesman  and  Universal  Press  Syndicate.  i 

Sargent  observed,  “In  colonial  times,  publications  were  taxed.  I  thought  the 
outcome  of  the  Revolutionary  War  settled  that  question.  But  that  didn’t  prevent 
the  state  of  California  from  giving  it  another  shot.” 


Association,  and  “Non  Sequitur”  creator 
vmey  Miller  of  the  Washington  Post 
Writers  Group. 


Garfield  Online  Is 
Now  On  The  Web 

GARHELD  online  made  its  debut 
on  July  3. 

Users  of  the  Proxima  Inc.-developed 
Web  site  (http://www.garfield.com)  can 
see  comics,  download  screen  savers,  take 
a  trivia  quiz,  enter  a  pet  or  person  in  a 


Garfield  look-alike  contest,  participate  in 
a  discussion  group,  take  a  virtual  walk 
through  the  Garfield  studio,  submit 
lasagna  recipes  for  possible  inclusion  in 
an  upcoming  cookbook,  and  experience 
time-delayed  surprises. 

There  is  also  a  video  game,  produced 
with  Shockwave,  called  “Lasagna  From 
Heaven.” 

“I  haven’t  been  this  excited  since  the 
invention  of  Miracle  Whip,”  quipped 
“Garfield”  creator  Jim  Davis  of  Universal 
Press  Syndicate. 

The  McLean,  Va.-based  Proxima  also 
developed  Universal’s  Web  site. 


July  13, 1996  ■  Editor  &  Pubusher  23 


3 


SYNDICATES/NEWS  SERVICES  I 


‘Kitchen  Garden’ 

A  FOOD/GARDENING  column  is 
being  self-syndicated  by  Mia  Amato. 
“Mia’s  Kitchen  Garden”  is  a  monthly 
feature  that  includes  advice  about  grow¬ 
ing  vegetables  and  other  plants,  informa¬ 
tion  on  designing  gardens,  addresses  and 
phone  numbers  of  gardening  sources, 
recipes,  and  more. 

Color  slides  are  available  with  the  col¬ 
umn,  which  includes  “option  edits”  to 
customize  it  for  either  home  or  food  sec¬ 
tions.  And  a  Web  site  (http://www.yard- 
scapes.com)  is  coming  soon. 

“Kitchen  Garden”  clients  include  the 
San  Francisco  Examiner  (where  Amato 
has  been  a  columnist  since  1991), 
Minneapolis  Star  Tribune,  Sacramento 
Bee,  San  Diego  Union-Tribune,  San  Jose 
Mercury  News,  and  other  papers. 

Amato,  whose  column  was  formerly 
part  of  Universal  Press  Syndicate’s 
“Primary  Color”  package,  has  also  written 
for  a  number  of  national  magazines. 

The  San  Francisco-based  writer’s  Yard- 
scapes  syndicate  can  be  reached  at  415- 
285-6807. 

Info  On  The  Web 

An  INTERACnVE  COLUMN  called 
“WebPointers”  is  being  syndicated. 
The  once-,  twice-  or  thrice-weekly  fea¬ 
ture  is  aimed  at  “newbies”  who  are  just 
beginning  to  discover  the  Web. 

It’s  distributed  by  the  Manakin-Sabot, 
Va.-based  Hope  Springs  Press,  which  can 
be  reached  at  1-800-784-5025.  There  is 
also  WebPointers  Online  at  http://www. 
webpointers.com/newbies.html. 

‘Border’  Is  Offered 

CCriORDER  DISPUTES” IS  being  offered 
J3by  the  Creative  Comic  Syndicate. 

It  features  characters  dealing  with  the 
borders  and  size  of  the  comic  itself.  For 
instance,  a  giraffe  has  to  stoop  to  avoid 
hitting  the  top  of  the  cartoon,  and  a 
hippo  makes  the  bottom  of  the  strip  sag 
with  its  weight. 

“Border  Disputes”  is  by  CCS  general 
manager  KenAlvine  and  Dave  Carpenter, 


whose  work  has  appeared  in  the  Saturday 
Evening  Post,  Good  Housekeeping,  Ebony 
and  various  other  national  magazines. 

The  Sioux  Falls,  S.D.-based  CCS  can  be 
reached  at  605-336-9434. 

Cohen’s  Web  Site 

The  mark  J.  Cohen  Cartoonists’ 
Agency,  which  sells  original  artworic 
of  various  creators,  has  launched  a  Web 
site  (http;//www.markomics.com). 

The  site  includes  a  listing  of  (and  news 
about)  the  agency’s  clients,  examples  of 
their  cartoons,  and  more. 

Cohen’s  agency  also  arranges  special 
commissions  for  its  cartoonists,  who 
include  many  well-known  syndicated 
creators. 

The  Santa  Rosa,  Calif.-based  Cohen  is  a 
cartoon  collector,  speaker,  writer,  and  gag 
contributor  to  several  syndicated  strips. 

About  The  Internet 

An  internet  column  called 

“net.talk”  is  being  offered  by 
Bulleone  Feature  Syndicate. 

The  column  is  by  Nancy  Tamosaitis, 
an  on-air  technology  contributor  to  the 
CBS  Up-to-the-Minute  national  news 
show,  the  author  of  four  books,  and  the 
writer  of  the  former  “CyberNaut”  fea¬ 
ture  for  Computer  Life  magazine. 

She  has  also  been  an  entertainment 
business  manager/agent,  public  relations 
manager  for  BBDO  Worldwide  Advertis¬ 
ing,  and  publicity  manager  for  Bantam 
Electronic  Publishing. 

Bulleone  is  at  216-261-3423. 

‘Gasoline’  Horses 

Fred  KRAUSE  of  Davison, Mich., has 
named  two  of  his  race  horses  Skeezix 
and  Nina  Clock  —  after  the  characters  in 
“Gasoline  Alley”  by  Jim  Scancarelli  of 
Tribune  Media  Services. 

Column  Available 

A  COLUMN  FHAT  covers  a  wide  vari¬ 
ety  of  topics  is  being  self-syndicated 
by  Marc  Johnson. 


Johnson  writes,  in  a  deadpan  yet 
serious  way,  about  such  things  as  the 
flat  tax,  religion,  snooty  saloons,  football, 
the  upcoming  Olympics,  the  O.J. 
Simpson  trial,  the  reaction  when  big 
stores  like  Wal-Mart  move  into  towns, 
and  where  exactly  the  Midwest  is 
located. 

In  the  last  piece,  he  told  readers,“Look 
at  the  map.  Maybe  Iowa,  or  even 
Nebraska  ...  is  in  the  Midwest,  but  Ohio 
is  in  the  Mideast.” 

The  52-year-old 
columnist,  who  has 
also  been  a  construc¬ 
tion  executive,  stud¬ 
ied  at  Miami  Uni¬ 
versity  in  Ohio  and 
Cornell  University. 

Johnson,  based  in 
Whittier,  N.C.,  can  be 
reached  at  704-497- 
2034. 

‘Buckles’  Is  First 

A  COMIC  THAT  is  only  several  months 
old  was  chosen  to  replace  “Calvin 
and  Hobbes”  in  a  recent  poll  of 
Oklahoma  City  Oklahoman  readers. 

The  strip  was  “Buckles”  by  David 
Gilbert  of  King  Features  Syndicate. 

The  next  four  finishers  were  “Mother 
Goose  &  Grimm”  by  Mike  Peters  of 
Tribune  Media  Services,  “Sally  Forth” 
by  Greg  Howard  and  Craig  Macintosh 
of  King,  “Dilbert”  by  Scott  Adams 
of  United  Feature  Syndicate,  and 
“FoxTrot”  by  Bill  Amend  of  Universal 
Press  Syndicate. 

A  New  Newsletter 

APUBUCATION  called  Phil  Lem- 
pert’s  Supermarket  Guru  News¬ 
letter  has  started. 

The  monthly,  which  offers  shopping 
and  saving  tips,  is  produced  and  distrib¬ 
uted  by  the  newspaper  publications  divi¬ 
sion  ofTribune  Media  Services. 

Lempert  writes  a  Chicago  Tribune  col¬ 
umn  distributed  by  the  Knight-Ridder/ 
Tribune  wire. 

A  Switch  For  Britt 

COPLEY  NEWS  SERVICE  editorial  car¬ 
toonist  Chris  Britt  is  joining  the 
Seattle  Times. 

Britt  (profiled  in  E&P,  April  27,  p.  90) 
had  been  with  the  Tacoma,  Wash.,  TVetz's 
Tribune  since  1991. 


HOP/M&ThaT 
KNOT  HOLDS. 

(  ‘TIL  X  GET  BACK 
\  WITH  soaae:,  , , 

I  more:  ink/// 


This  "Border  Disputes"  comic  strip  features  its  own  tie-in. 
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squarely  upon  its  accountability  to  the 
community  it  serves.” 

One  letter  was  from  a  county  jail 
inmate  who  said  his  cell  is  a  few  feet 
away  from  Davis. 

“I,  and  most  of  Davis’  fellow  inmates, 
want  to  register  our  collective  outrage  at 
his  obscene  gesture  [courageously 
shown  on  your  front  page]  .  .  .  .This 
cretin  is  utterly  remorseless  and  repre¬ 
hensible  . . .  .Your  decision  to  publish 
the  photograph  is  applauded.  The  photo¬ 
graph  simply  captured  the  vile  essence 
of  his  depravity  . . .  .  ” 

According  to  Ceppos,  the  negative 
responses  centered  mostly  on,  “Why  are 
you  giving  this  guy  publicity?”  and  a  con¬ 
cern  over  its  effect  on  children. 

However,  one  reader  commented: 
“Ever  wonder  why  journalism  and  the 
print  press  is  regarded  lower  than  a 
cricket’s  butt?  It’s  because  of  hand-wring¬ 
ing  executive  editors  like  you  who  can’t 
make  a  decision  without  wondering 
whom  you  will  offend  and  must  write  a 
Page  1  disclaimer  after  finally  making  a 
decision.” 

In  a  subsequent  column  analyzing  the 
response  to  his  invitation  concerning  the 
photo,  Ceppos  observed:  “  .  . .  .  Many  of 
the  writers  . . .  demonstrated  a  deep  car¬ 
ing  for  what  they  clearly  saw  as  [their] 
new.spaper  and  what  it  publishes.  I’m 
grateful  for  that  relationship.” 

BY  JOE  STRUPP 

Five  Other  Papers 
Publish  Front-Page 
Gesture  Photo 

For  most  newspapers  throughout 
the  San  Francisco  Bay  Area,  the  decision 
about  whether  or  not  to  print  the  photo 
of  convicted  killer  Richard  Allen  Davis’ 
obscene  gesture  was  not  made  lightly. 

“We  felt  it  w’as  a  very  telling  photo¬ 
graph  and  the  discussion  was  only 
whether  we  use  it  for  a  main  photo, 
inside,  or  a  secondary  shot,”  said  Bob 
Swofford,  managing  editor  of  the  Santa 
Rosa  Press  Democrat,  which  displayed 
the  photo  on  the  front  page.  “A  lot  of  dis¬ 
cussion  went  into  where  to  use  it  and 
how  to  use  it;  it  had  news  value  because 
it  showed  his  continued  lack  of 
remorse.” 

The  fact  that  the  Press  Democrat's 
John  Burgess  served  as  the  trial’s  pool 
photographer  and  snapped  the  contro¬ 
versial  photo  that  was  eventually  sent 


out  over  the  Associated  Press  wire, 
played  a  part  in  the  newspaper’s  decision 
to  play  up  the  picture.  The  fact  that  the 
murder  victim’s  hometown,  Petaluma, 
Calif.,  is  within  the  Press  Democrat's  dis¬ 
tribution  area,  also  gave  the  photo  more 
impact,  Swofford  said. 

“I  think  we  thought  about  it  carefully, 
we  weighed  a  lot  of  options,  and  there  is 
no  second-guessing  on  our  part,”  he  added. 

Other  Bay  Area  newspapers  playing 
the  photo  on  the  front  page  were  the 
San  Francisco  Chronicle,  San  Francisco 
Examiner,  Oakland  Tribune  and  the 
Contra  Costa  Times. 

The  Chronicle  reported  receiving 
more  than  130  negative  phone  calls,  as 
well  as  several  subscription  cancella¬ 
tions. 

“This  is  his  reaction  in  a  courtroom, 
we  are  a  newspaper,  and  it  was  the  news 
of  the  day,”  said  Lance  Iverson,  photo  edi¬ 
tor  for  the  Chronicle. “You  can’t  ignore  it, 
and  you  can’t  hide  it  because  it  was 
news.” 

The  Marin  Independent  Journal, 
located  in  Novata,  and  which  also  serves 
readers  in  the  victim’s  hometown,  chose 
to  print  the  photo,  but  ran  it  on  the  edi¬ 
torial  page  with  a  strong  editorial  about 
the  verdict.  The  photo  drew  about  30 
negative  phone  calls,  according  to  Inde¬ 
pendent  Journal  executive  editor  Mike 
Townsend. 

The  Sacramento  Bee  is  the  only  dail}' 
newspaper  near  the  Bay  Area  that  did  not 
publish  the  photo. 

Bee  executive  editor  Gregory  Favre 
said,  “You  run  that  picture  for  shock 
value  only.  There  was  no  other  redeem¬ 
ing  value  in  it.  We  didn’t  run  it  to  show 
that  Davis  is  a  despicable,  disgusting,  con¬ 
temptible  human  being.  What  he  did 
spells  that  out  thousands  of  times  more 
than  any  picture  could  ever  do. 

“Those  who  ran  it  because  they  said  it 
cleared  up  what  kind  of  person  he  really 
is  were  just  looking  for  an  excuse  to  pub¬ 
lish  the  picture.” 

Strupp  is  a  freelance  writer. 
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the  situation  but  was  adhering  to  AP  pol¬ 
icy  by  not  commenting. 

Ambrose  Dudley,  the  Associated  Press 
bureau  chief  for  North  Carolina,  declined 
to  comment,  according  to  Sue  Wilson, 
news  editor  of  the  AP  in  Raleigh.  How¬ 
ever,  Wilson  said  that  Dudley  ’s  comments 
in  a  April  27  stor>"  in  the  News  & 
Observer  still  represent  his  position  on 
this  matter.  In  that  April  27  article,  Dudley 
called  Follmer’s  “N”  word  comment 


newsworthy  and  noted  that  Patterson 
should  have  reported  it.  Dudley  also 
cited  the  distance  that  reader-conscious 
journalists  should  keep  from  those  they 
are  covering. 

Hochberg  of  NPR,  who  overheard 
Follmer’s  comment  on  April  10  but  didn’t 
broadcast  it,  said  he  doesn’t  see  himself 
in  a  position  to  pass  judgment  on  any¬ 
one,  adding  that  he  would  have  to  decide 
whether  to  report  racially  offensive  lan¬ 
guage  on  a  case-by-case  basis. 

“When  the  News  &  Observer  called 
me  and  asked  me  what  I  had  heard,  I  told 
them,”  Hochberg  said. 

The  News  &  Observer's  Neff,  who 
broke  the  story  for  publication,  declined 
to  say  who  tipped  him  about  Follmer’s 
comment.  However,  he  says  that  the  per¬ 
son  was  in  the  legislative  building,  heard 
the  comment  and  was  highly  offended. 

Upon  getting  the  tip,  Neff  said  he 
knew  he  had  a  story. 

“I’d  hate  to  speak  for  anyone  else  on 
that,”  Neft’  said.  “I  just  know  for  me,  it 
sounded  like  a  story.  You  have  the  per¬ 
son  who  is  the  spokesman  for  the  person 
who  I’d  say,  arguably'  is  the  second  most 
powerful  person  in  the  state.  It’s  not  just 
his  spokesman  but  [someone  with]  a  lot 
of  influence  on  tactics,  strategy  and  pol¬ 
icy.” 

Neflf  doesn’t  buy  the  idea  that  a  pri¬ 
vate  conversation  should  have  shielded 
Follmer’s  comment  from  publication. 

“A  public  official,  on  public  payroll  and 
public  time  while  he’s  on  the  clock, 
walks  in  the  middle  of  one  of  the  most 
public  places  in  the  state  and  announces 
something  to  the  world,”  Neff  said. 
“There’s  no  question  being  off  the 
record  or  whatever  didn’t  enter  into 
this.” 

Neff,  strongly  supported  by  his  editors 
in  pursuing  the  story,  said  that  the  Neu’s 
&  Observer's  editorial  positions,  which 
frequently  are  more  sympathetic  to 
Democrats  than  Republicans,  shouldn’t 
be  confused  with  the  newspaper’s  news 
coverage. 

He  said  party  affiliation  didn’t  play  into 
the  paper’s  aggressive  coverage  of 
Follmer  and  Brubaker,  both  Republicans. 

“We  routinely  jam  things  in  the  ears  of 
Republicans  and  Democrats,”  Neff  said. 
“The  governor  is  a  Democrat.  If  his 
spokeswoman  would  have  said  the  same 
thing,  we  would  have  done  it  the  same 
way. 

“And  if  it’s  someone  who  is  the  official 
spokesman  for  the  second  most  power¬ 
ful  person  in  the  state,  we’re  going  to 
jump  on  that,  and  especially  when  it 
involves  a  comment  made  about  citizens 
exercising  their  rights  to  protest  and  to 
take  part  in  democracy  .  ” 
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Hannon 
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teaches  again.” 

Hannon  was  surprised  and  saddened 
by  Brown’s  story,  recalling  they  had  dis¬ 
cussed  journalism  over  beers  in  the 
neighborhood  pub.  And  he  liked  the  way 
the  article  was  put  together,  even  though 
it  pained  him  to  read  it. 

“It  was  written  well,”  Hannon  said  in 
an  interview.  “It  was  well  organized.  I 
guess  I  taught  him  pretty  well.” 

Hannon  had  hoped  that  his  work  in 
the  classroom  might  blot  out  the  static 
his  opinions  on  pedophilia  and  his  life  as  a 
hooker  were  generating  in  the  news  media. 

The  key  figure  in  Hannon’s  reappoint¬ 
ment  appeared  to  be  John  Miller,  chair  of 
the  Ryerson  journalism  department. 
Miller  seemed  to  be  one  of  Hannon’s 
most  fervent  supporters. 

He  defended  Harmon  when  he  first 
came  under  attack  at  a  women’s  media 
convention  last  fall  and  told  several  news 
organizations  he  would  be  reapprointed. 

Miller,  a  former  deputy  managing  edi¬ 
tor  at  the  Toronto  Star,  also  evaluated 
Harmon’s  teaching  during  the  spring 
semester  and  wrote  a  glowing  report  on 
his  classroom  performance. 

But  Miller  changed  his  mind  when  he 
convened  the  feculty  committee  in  June 
to  select  instructors  for  next  year. 


Colder 
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will  equal  the  success  of  Country  Weekly, 
the  4(X),000-circulation  country  music 
and  entertainment  magazine  he  designed 
and  launched  two  years  ago. 

Meantime,  Steve  Coz,  a  3B-year-old  Har¬ 
vard  cum  laude  English  major  graduate 
who  joined  the  Enquirer  in  1981,  is 
Calder’s  heir  apparent.  He’s  editor  in 
chief  now,  a  notch  below  the  editor  title. 
His  wife,  Valerie  Virga,  Ls  assistant  editor 
in  chief 

Coz  was  a  key  player  in  the  Enquirer's 
OJ.  Simpson  coverage.  The  New  York 
Times  referred  to  the  tabloid’s  saturation 
coverage  as  “the  bible  of  the  O.J.  Simpson 
case”  because  of  its  aggressiveness  and 
accuracy. 

Calder  spreads  out  and  offers  copies 
of  similar  back-patting  Enquirer  stories 
that  appeared  in  Time  magazine,  the 
Miami  Herald,  Chicago  Tribune  and  Los 
Angeles  Times. 

“At  times,  we  had  20  staffers  working 
on  leads,”  he  reminisced.  “We  checked 
out  and  didn’t  use  a  number  of  stories 
other  papers  and  TV  stations  fell  for.” 

Equally  gratifying  has  been  praise  from 


national  health  organizations  like  the 
Heart  Association  and  American  Cancer 
Society  for  his  paper’s  record  of  accuracy 
covering  medical  topics. 

Under  a  Calder  policy,  the  Enquirer 
routinely  faxes  medical  stories  and  their 
headlines  to  authorities  so  they  can  be 
checked  for  accuracy  before  publication. 

His  biggest  coup,  Calder  says,  was  the 
acquisition  and  publication  of  the  1987 
“Monkey  Business”  picture  story  that 
ended  Colorado  Sen.  Gary  Hart’s  bid  for 
the  Democratic  presidential  nomination 
and  political  career.  The  senator  had 
denied  having  an  extramarital  affair,  but 
the  picture  seemed  to  say  otherwise. 

On  his  knee  was  his  apparent  play¬ 
mate,  a  smiling,  young  Donna  Rice. 

“We  paid  less  than  $100,000  for  that 
picture.  Got  all  that  and  more  back  sell¬ 
ing  rights  for  its  use  to  other  papers  and 
agencies.” 

O.J.  sources  reportedly  collected 
$150,000  from  the  Enquirer,  and  the 
tabloid  shelled  out  $200,000  for  Vanna 
White’s  first  baby  pictures. 

The  former  editor  shies  away  from  dis¬ 
cussing  other  prices  paid  subjects  for 
their  stories,  but  confirms  Jackie 
Kennedy  Onassis  once  spumed  his  mil- 
lion-dollar  offer  for  her  life  story. 

Libel  and  invasion  of  privacy  suits  are 
another  topic  he  would  just  as  well 
avoid.  “I’ll  bet  some  major  mainstream 
papers  have  been  sued  more  often  than 
us,”  Calder  said.  “To  avoid  very  costly  tri¬ 
als,  suits  have  been  settled.” 

The  $1.6  million  verdict  in  the  1981 
Carol  Burnett  suit  may  have  been  the 
most  publicized  but  wasn’t  the  costliest 
by  far.  In  1991,  the  tabloid  reportedly 
gave  Elizabeth  Taylor  $3.4  million  and  an 
apology  to  settle  a  $20  million  libel 
action.  More  recently  it  was  hit  by  a 
$  1 50,000  verdict  in  a  Clint  Eastwood  $  10 
million  suit.  “We’re  appealing  that  one, 
though,”  he  said. 

“Maybe  four  out  of  every  five  stories 
we  get  aren’t  used-Ves,  sources  may  not  be 
identified,  but  reporters  are  required  to 
tell  a  top  editor  and  our  lawyer  who  they 
are.  And  they’re  carefully  checked  out.” 

Copy  is  routinely  reviewed  by  the 
high  profile  Washington  law  firm  of 
Williams  and  Connolly,  which  was  co¬ 
founded  by  the  late  Edward  Bennett 
Williams.  Occasionally,  firm  partner 
David  Kendall,  who  is  President  Clinton’s 
personal  attorney,  has  gotten  the  pre¬ 
publication  reading  assignment. 

“Really,”  Calder  continued,  “if  Wood¬ 
ward  and  Bernstein  had  been  covering 
the  VC^teigate  break-in  fcff  us,  they  couldn’t 
have  gotten  away  quoting  Deep  Throat 
like  they  did  at  the  Washington  Post 
without  identifying  him  to  an  editor.” 


“Not  exactly  true,”  Woodward  reacted  ' 

when  reached  for  comment  at  the  Post.  i 
“It  was  tricky  and  very  sensitive,  but  edi-  ' 
tors  we  woriced  with  were  given  Deep 
Throat’s  name  and/or  his  position.” 

Editors  of  a  dozen  major  newspapers  i 
were  asked  to  assess  Calder’s  and  the 
Enquirer's  impact  on  journalism  today 
and  their  own  news-gathering  practices 
in  connection  with  this  story. 

Most  opted  not  to  respond. 

Said  a  reluctant  Gene  Roberts,  New 
York  Times  managing  editor,  “I  don’t 
know  enough  about  them  to  comment. 

We  buy  from  stringers  and  news  agen¬ 
cies  —  not  from  paparazzi.  It’s  not  my 
kind  of  journalism.” 

“I  don’t  see  much  impact,”  said  Saun- 
dra  Keyes,  Miami  Herald  managing  edi¬ 
tor.  However,  she  acknowledged  that  a 
Herald  editor  subscribes  to  the  Enquirer 
at  home  “to  get  leads  for  Florida  stories.” 

Pleading  a  conflict  of  interest  because 
“in  my  early  ’70s  days  I  took  a  walk  on 
the  wild  side  and  worked  there,”  Stuart 
Wilk,  managing  editor  of  the  Dallas 
Morning  News,  asked  his  boss,  executive 
editor  Ralph  Langer,  to  reply. 

“They’ve  had  no  effect  on  us,”  Langer 
said.  “I  don’t  believe  in  checkbook  jour¬ 
nalism.”  Mark  Jerkowitz,  Boston  Globe 
ombudsman,  sees  the  distance  between 
tabloid  and  mainstream  journalism  nar¬ 
rowing.  “Editors  may  view  the  tabloid 
like  a  strange  cousin  and  not  want  to  sit 
next  to  him  at  the  table,  but  more  and 
mote  they’re  walking  the  same  line.” 

“There’s  certainly  an  explosion  of  that 
type  of  journalism,”  said  Bob  Dubill,  USA 
Today  executive  editor.  “We  read  them,  but 
it’s  not  a  close  monitoring.  I  think  they’re 
pretty  aggressive  and  go  the  extra  mile  to 
be  accurate.  I  applaud  them  for  that. 

“We  don’t  pay  any  $100,000  for  a  pic¬ 
ture.  I  think  the  most  we’ve  paid  was 
$10,000  for  the  first  color  shot  of  a  plane 
crash  —  But  you  never  say  never.” 


Press  Group  Moves 

MID-AMERICA  PRESS  Institute, 
which  provides  education  pro¬ 
grams  for  mid-career  journalists,  moved 
its  headquarters  July  1  from  the  Univer¬ 
sity  of  Kansas  to  Eastern  Illinois  Univer¬ 
sity  in  Charleston,  Ill. 

The  move  follows  the  retirement  of 
MPI  executive  secretary  Paul  Jess,  a  fac¬ 
ulty  member  at  Kansas. 

John  David  Reed,  director  of  student 
publications  for  Eastern’s  department  of 
journalism,  is  the  group’s  new  executive 
secretary.  John  Ryan,  faculty  adviser  for 
Eastern’s  Daily  Eastern  News  student 
paper,  will  be  assistant  secretary. 
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FEATURES  AVAILABLE 


BUSINESS 


BUSINESS  EDITORS 

You  con  create  your  own  lively  market¬ 
ing  column  -  daily  or  weekly  -  by  sub¬ 
scribing  to  Advertising  Age's  Daily 
World  Wire.  25  to  30  timely  stories 
and  shorts  compiled  by  the  leading 
authority  on  marketing  and  delivered 
to  you  each  day  by  e-mail  by  5  p.m. 
NY  time.  For  samples,  send  your  e- 
mail  to  Joe  Hanley,  CRAIN  NEWS 
SERVICE,  Phone:  (212)  254-0890, 
Fax:  (212)  254-7646. 

E-mail:  mglover@crain.com. 


FAX  YOUR  AD  TO 
E&P:  (212)  929-1259 


GAMING/WALL  STREET 


HEARD  ON  THE  STRIP  -  Lively  weekly 
column,  inside  Las  Vegas.  ('News 
Before  It's  NEWS!)  Written  by  GAM¬ 
ING  TODAY  business  editor  Chuck  Di 
Rocco,  who  has  covered  the  casino 
capital  of  the  world  since  1975. 
Accent:  public  gaming  companies. 
Many  news  firsts  to  its  credit.  Samples 
call  (702)  798-1151. 


HUMOR 


AWARDwinning  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  3303,  Grass  Valley,  CA  95945 


A  freelancer  lives  at  the  end  of  a 
sawed-off  limb. 

Catherine  Breslin 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  (ox  (409)  295-9624 
POBox  1972 
Huntsville,  TX  77342 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


SYNDICATION  SERVICES 

LET  YOUR  READERS  LOOK  at  life  from 
a  different  point  of  view.  Alternative, 
intelligent,  fresh  columns  by  established 
professional  writers.  Avaibble  now:  All 
About  Eve,  Intuition  at  Work,  Political 
Humor  &  Opinion,  Mother  Knows  Best 
Movie  Reviews,  Intuitive  Eating.  Call 
for  samples.  Cumberland  Literary 
Group,  (615)  269-5039,  fax  (615) 
297-6630. 


CLASSIFIED  ADVERTISING  DEADLINES 

IN-COLUMN  ADVERTISEMENTS 
Tuesday  noon  (EST)  for  following  Saturday  issue 

CLASSIFIED  DISPLAY 

Friday  Spin  (EST)  8  days  prior  to  publication 


ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

DAVID  R.  STILL 

CAPITAL  ENDEAVORS,  INC. 

Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 

Box  895,  Lawenceville,  GA  30246 

MEDIAAAAERICA  BROKERS 

Lenox  Towers,  Suite  1 000 

3390  Peachtree  Rd.  NE 

Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 

Lon  W.  Williams 

(770)  962-8399  FAX  (770)  962-8640 

KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisals  &  Consultants 

MEL  HODELL  NEWSPAPER  BROKER 

51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 

(516)  379-2797/(813)  786-5930 

MICHAEL  D.  UNDSEY 

1221  N.  Kingston  St. 

NEWSPAPER  BROKERS 

625Sold-Est.  1959 

Gilbert,  AZ  85233  (602)  81 3-9344 

W.B.  GRIMES  &  COMPANY 

P.O.  Box  442 

Clarksburg,  MD  20871 

Larry  Grimes-Pres.-(301 )  540-0636 

Tom  Sexton,  N.England  (617)  545-6175 
Wren  Barnett,  South  (704)  698-0021 

PHIIilPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 

P.O.  Box  3308 

Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 

Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 

SOUTHERN  NEWSPAPERS,  INC. 

Dick  Smith,  President 

108  Jane  Cove-Cbrksdale,  MS  3861 4 
(601 )  627-7906  Fox  601  -627-79063* 
W.C.  Shoemaker- Jerry  Mooney 

P.O.  Box  457,  Kosciusko,  MS  39090 
(601)  289-2004  or  (800)  890-4706 

Fax  (601)  289-3254 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 

123NW  13thSt.,  Suite.  214-8 

Boca  Raton,  FL  33432 

DAVE  GAUGER 
Sales  &  Appraisals 
Gauger  Media  Service,  Inc. 

Box  627,  Raymond,  WA  98577 
(360)  942-3560 

JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)  599-5785 

31 5  York,  Weatherford,  Texas  76086 


Dr.  John  Thomas 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  FOR  SALE 

CENTRAL  NEBRASKA  WEEKLY  - 
Priced  low  to  sell  quickly.  $93,000 
gross,  $25,000  cash  flow;  well 
equipped;  $55,000;  excellent  building 
$35,000. 

John  van  der  Linden,  broker, 
P.O.  Box  275,  Spirit  Lake,  lA  51360. 
(712)  336-2805. 


NEWSPAPER  FOR  SALE 


HERE'S  YOUR  CHANCE:  Small  beach 
town  weekly,  worlds  best  climate,  1 2 
years  old,  adjudicated.  Investing  part¬ 
ner  to  start  -  takeover  later.  Owner/ 
editor  wants  semi-retirement  and  will 
negotiate.  Box  07840,  Editor  &  Pub¬ 
lisher. 


LAS  VEGAS:  Niche  publication  estab¬ 
lished  over  5  years.  No  competition. 
$1 25K  terms.  702-871  -9962  M-F,  9-5 


OFFICIAL  NEWSPAPER  in  a  thriving 
Western  Montana  town  is  being 
offered  for  sale.  This  has  been  in  con¬ 
tinuous  operation  since  1914.  Priced  to 
sell  at  $1  10,000.00  with  possible 
owner  terms.  Cal!  Jim  at  Realty  West  in 
Deer  Lodge  (406)  846-1000. 


PAID  CIRCULATION  WEEKLY  in  fast¬ 
growing  Elizabethtown,  KY.  Contact 
Gerald  Lush,  publisher,  (502)  737- 
5585. 


POPULAR  WEEKLY  in  Great  Pacific 
Northwest  city  seeks  buyer,  investor  or 
merger.  All  prime  retailers  on  current 
sales  contracts.  Call  Publisher  (503) 
224-1774. 


S.  TEXAS:  Weekly  plus  niche  pub¬ 
lications,  good  cash  flow,  $900K. 
CENTRAL  TEXAS:  Weekly  and  unique 
job  shop;  includes  real  estate,  $195K. 

N.  TE)(AS:  Small  weekly,  large  profit 
margin,  $85K. 

Dorman  Cordell,  broker,  1 3240 
Peyton  Drive,  Dallas,  TX  75240, 
(214)960-0096 


TWO  WEEKLY  newspapers  in  Califor¬ 
nia's  Imperial  Valley.  New  equipment, 
strong  community  following,  solid 
advertising  contacts.  $130,000.  Terms 
and  finance  available.  Steve  Larson, 
publisher,  Hoitville  Tribune/Imperial 
Valley  Weekly,  523  Pine  Av.,  Hoitville, 
CA  92250.  Or  call  (619)  356-2995. 

CALL  ABOUT  OUR  LOW  ! 

CONTRACT  RATES 
(212)  675-4380,  ext.  170 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Larw 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub¬ 
urban  newspapers,  shoppers,  alternate 
delivery  systems.  Management 
encouraged  to  remain  and  participate 
in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


MID  SOUTH  AREA:  Three  niche 
tabloids,  highly  successful,  w/almost 
3/4  million  annual  gross.  Selling  @ 
less  than  1  /2  annuaf  gross.  Sale  due 
to  ill  health.  Publications  cover  eight 
states.  No  news  staff  to  deal  with. 
Sales  personnel  paid  on  commission 
only!  Staff  will  stay.  Can  net  over  20% 
with  more  experienced  operator.  (901) 
276-71 1 1 _ 

_ REAL  ESTATE _ 

GOVERNMENT  FORECLOSED 
HOMES  FOR  pennies  on  $1.  Delin- 

?uent  Tax,  Repo's,  REO's.  Your  Area, 
oil  free  1  (800)  898-9778  Ext.  H- 
51 89  for  current  listings. 

RENTALS  AVAILABLE 

REPUBLICAN  Convention  San  Diego 
Executive  residence  available 
No  pets,  No  smoking,  $300  per  day 
(520)  577-6088 
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EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKOOM 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration.  Herb  Carlbom 
CK  Optical  (310)  372-0372. 

COMPUTER  EQUIPMENT  FOR  SALE 

FOR  SALE; 

Series  4000  System,  1 1 00  Plus  System, 
System  A  &  B  Controller/Drive  System 
Tbe  system  includes; 

2  Mycro-Comp™  Series  4000  (1100 
Plus)  with  1 20mg.  hard-drives 
13  Editorial  Mycro-Comp™ 
NewsTouch  AT 

4  Classified  Mycro-Comp 
NewsTouch  AT 

1  Classified  Mycro-Comp™ 
NewsTouch  AT 

with  MaynStream  60  mg.  hard-drive 
by  Maynard  Electronics. 

Systems  are  in  goad,  working  order 
and  were  in  use  until  our  present 
systems  were  installed.  All  Manuals  are 
included.  Best  offer  will  be  accepted. 
For  more  information  call  Carrie  Pryor- 
Newman  or  Gary  Dobbs  at  The 
Baytown  Sun  (713)  422-8302 

MAILROOM 

BELL  &  HOWELL  8  station  inserting 
machine  Model  A340-C8  for  sale.  Con¬ 
tact  Donald  Day,  (800)  883-6930. 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


PRESSES  WANTED 


URGENTLY  REQUIRED 

Goss  metro  units  and 
complete  press  lines. 
Cut-off  22",  22  3/4"  23  9/16" 
Immediate 

confidential  decision. 

Box  07773,  Editor  &  Publisher 


MAILROOM 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 

NEWSPRINT  FOR  SALE 

ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 

(71 4)  644-2661 ,  Fax  (71 4)  644-0283 

PRESSES 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Warldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 

PRESSES  WANTED;  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

FOR  SALE;  1982  6/u  HARRIS  V15C  w 
or  w/o  prepress  equipment;  1971  3/u 
GOSS  COMMUNITY;  2/u  &  3/u 
NEWS  KING;  4/u  1978  &  2/u  1971 
HARRIS  VI 5A;  GOSS  COMMUNITY  1 
unit  book  press,  22  3/4'  x  36' 

Tel;  (913)  362-8888 
Fax;  (913)  362-8901 


STOP  PRESS! 

EXCELLENT  FULLY  REBUILT 
Community  '4-High',  1 987  vintage. 
Call  for  details;  (91 3)  541  -8886. 
METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1 528  Fax  (770)  552-2669 


Man's  capacity  for  justice  makes 
democracy  possible,  but  man's 
inclination  to  injustice  makes  democracy 
necessary. 

Reinhold  Neibuhr 


_ PRESSES _ 

2-Late  style  Goss  Urbanite  lines  includ¬ 
ing  36  total  components,  8  tri-color 
units,  3  folders.  28  mono  units,  1  w/ 
upper  former,  12  Cary  Pasters.  Still  in 
Production.  Used  5  hours  per  day, 
replacing  with  DBL  width  presses, 
machinery  in  excellent  condition,  like 
new.  By  using  1  3-color  unit  and  1 
mono  unit  stacked  you  have  4-color 
process  capacity.  Will  sell  complete 
press  line  or  components. 

BIX  Limited,  (847)  433-831 1 
Fax  (847)  433-8285/Highland  Park,  IL 

PRESSES 


METRO  LINER  TOWER 
PRESS  UNITS 
PUBLISHERS: 

A  UNIQUE 
OPPORTUNITY  TO 
RE-EQUIP 

Exclusive  Sale-  Outstanding 
metro-liner  plant  22”,  560  MM 
cut-off,  updated,  75,000  cph, 
48  Goss  metro-liner  units,  10 
4x1  metro  towers,  1976-1988 
with  excellent  colour  capacity, 
48  45”  Goss  digital  autopasters 
8  3/2  lap  and  pin  folders  8 
upper  balloon  formers 
8  intermediate,  former  arrange¬ 
ments  complete  with  stitchers 

The  very  latest  in  pic  thyristor 
drives  present.  Dampening 
timer  spray  dampners.  Modern 
press  control  systems  all  to  be 
fitted  with  the  most  advanced 
inking  technology  available. 

Printing  Press  Services 
Sellers  Street  Factory 
Preston,  Lancashire 
ENGLAND,  PRl  5EU 
(011-44)  1772-797050 
Fax:  (44)  1772-652300 


_ PRESSES _ 

PRESS  ROOM 

2  unit  goss  metro  22  3/4'  cutoff.  Avail¬ 
able  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4"  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/ 4" 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42"  or  45"  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1  /2  c.o.  and  22  3/4  c.o. 

8  Units  1  folder,  Harris  1650,  22  3/4" 
c.o. 


Northeast  Industries  (800)  821-6257 

WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call;  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fax  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
NMILLPAYTOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


INTERESTED  IN  buying  a  Muller 
Martini  inserter  -  Model  #227-S. 
Please  call 

James  Hutchinson  or  Bill  Brovm 
(800)  878-9537  Fax  (301)  953-7220 


MINIMUM  OF  2  Community  oil  bath 
units  with  sidelay  and  running  circ. 
Stacked  units  ok.  Also  need  40  or  50 
HP  motor  with  controller,  or  additional 
folder.  Call  Patrick,  (970)  887-3334 


I 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 

_ (800)  247-2338 _ 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col- 
lections.  Notionwide.  (800)  844-3581 
JOHN  A.  BURKE 

Single  Copy  Sales  -  Special  Promotions 
Sales  Crews  -  Telemarketing 
Call/Fax  (516)  588-2735 

CIRCULATION  SERVICES 


CIRCULATION  III 

Advanced-Professional-Telemarketing 
John  Dinan  -  John  Lyons 
(214)  352-1123 

http;// www.metronet.com/ -dinan 

LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
(800)411-5863 
Our  28th  Year 

METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
since  1 975 
(800)  950-8475 
Horace  Southward 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 

INCORPORATION  SERVICES 


INCORPORATE  WITHOUT  Legal  Fees! 
Free  Booklet  Tells  How,  Includes  Forms. 
Call  Now!  (800)  345-2677 

PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEaRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  alsa 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  ^x  1 952 
Albuquerque,  NM  87103 


Emotion  is  not  incompatible  with  lucidity. 

V.  dos  Santos  Goncolves 


REVENUE  SERVICES 


NEW  REVENUE  SOURCES  (100,000-t- 
monthly)  alternate  delivery  systems, 
database  marketing,  niche  pub¬ 
lications. ..turn  key  programs  (602) 

482-3749. _ 

TRANSPORTATION  SERVICES 

NATIONAL  TRANSPORTATION 
BROKER 

Distribution  of  Preprints,  Bulk  Mail, 
Magazines  and  Warehousing.  Com¬ 
plete  Routing  &  Quote  Services.  1 2 
years  Experience  in  Brokerage  of  Time 
Sensitive  Transportation. 

Call  Tim  Bartels  (800)  880-1958 
PRIORITY  LOGISTIC  SERVICES,  INC. 


RECRUITMENT 
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_ ACADEMIC _ 

VISITING  PHOTOJOURNaUST 
IN  RESIDENCE 

Western  Kentucky  University's  award¬ 
winning  photojournalism  program  will 
be  host  to  o  photojournolist-in- 
residence  for  the  1996-97  school  year 
through  o  grant  from  Freedom  Forum. 
Wanted  is  o  seasoned  professional 
with  strong  visual  reporting  skills.  Par- 
ticulady  wanted  is  someone  with  strong 
design,  editing,  imaging  and  man¬ 
agement  skills. 

Duties  will  include  teaching  PJ  courses, 
assisting  with  the  Mountain  Workshop, 
helping  design  a  new  computer 
technology  course,  updating  faculty 
and  students  on  media  trends,  speak¬ 
ing  to  community  and  industry  groups, 
conducting  seminars  for  media  pro¬ 
fessionals  and  critiquing  student 
portfolios. 

Salary  of  $56,200  plus  fringes  and 
expense  support.  Appointment  dates 
are  August  1 2,  1 996-June  30,  1 997. 

Application  deadline  is  July  29.  To 
apply,  send  letter  describing  special 
skills  and  elements  that  would  be 
brought  to  Western,  resume  and  list  of 
references  to: 

Photojournalism  Search 
Department  of  Journalism 
Western  Kentucky  University 
One  Big  Red  Way 
Bowling  Green,  KY  42101  -3576 

Telephone  queries  may  be  made  to  Jo- 
Ann  Huff  Albers,  Department  Head, 
(502)  745-2064. 

WKU  is  an  EEO/Affirmative  Action 
employer  and  recognizes  the  benefits 
of  diversity  in  the  workplace.  People 
who  share  this  belief  or  reflect  a 
diverse  background  are  encouraged  to 

opply- _ 

ADMINISTRATIVE 

HUMAN  RESOURCES  DIREaOR 

The  Oshkosh  Northwestern,  a  privately 
owned  AM  doily  newspaper,  seeks  a 
human  resources  director  for  its  100 
plus  employee  work  force. 

Qualifications  include  at  least  3  years 
experience  at  the  director  or 
supervisory  level,  a  BA  degree  in  a 
related  field,  computer  proficiency  and 
excellent  written  and  oral  communica¬ 
tion  skills. 

We  offer  a  competitive  salary  with  an 
excellent  benefit  package  and  a  won¬ 
derful  place  to  live. 

Qualified  candidates  are  encouraged 
to  submit  a  resume  and  letter  of 
interest,  with  salary  history  in  con¬ 
fidence  to  Human  Resources  Director 
position,  Oshkosh  Northwestern  Com¬ 
pany,  P.O.  Box  2926,  Oshkosh,  Wl 
54903-2926. 

Equal  Opportunity  Employer 

If  you  have  to  talk  about  fashion,  then 
you  are  nat  in  it. 

Mkhoele  Vollbracht 


ADMINISTRATIVE 

INDEPENDENT  family-owned  group  of 
daily  and  weekly  newspapers  seeks  a 
publisher  for  a  3,500  circulation  coun¬ 
ty-seat  weekly  in  Zone  4.  We  offer  a 
good  salary,  a  gaod  bonus  and 
independence.  We  want  a  publisher 
who  can  put  out  a  good  newspaper 
and  become  active  in  the  community. 
Send  resume  to  Wyatt  Emmerich, 
Emmerich  Newspapers,  P.O.  Box 
1 6709,  Jackson,  MS  39236. 


INNOVATIVE  PUBLISHER  wanted  for 
community  weekly  in  competitive  Zone 
9  coastal  market.  Solid  leadership  and 
financial  management  skills  and  pro¬ 
ven  track  record  in  news  and  advertis¬ 
ing  or  circulation  desired.  Stable,  grow¬ 
ing  company  offers  good  compensa¬ 
tion  and  benefit  package.  Reply  to  Box 
07838,  Editor  &  Publisher. _ 

PUBUSHER 

The  Des  Moines  Register  is  seeking  a 
publisher  for  its  two  weekly  papers: 
The  Record-Herald  and  Indianola 
Tribune  (circulation  of  18,1 15)  and  the 
Altoona  Herald-Mitchellville  Index 
(circulation  of  7,000).  In  the  role  of 
Publisher,  located  in  Indianola,  Iowa, 
you  will  lead  marketing  and  manage¬ 
ment  efforts  for  both  the  RHT  and  the 
Altoona  Herald-Mitchellville  Index.  Suc¬ 
cessful  candidates  will  have  a  praven 
background  in  sales,  organizational 
management  and  new  business  devel¬ 
opment  that  emphasizes  circulation 
and  advertising  growth. 

The  RHT  and  the  Altoona  newspapers 
are  community  organizations  com¬ 
mitted  to  Affirmative  Action  and  Equal 
Employment  Opportunity.  As  sub¬ 
sidiaries  of  The  Des  Moines  Register, 
they  are  also  members  of  the  Gannett 
Company  -  the  nation's  largest  news¬ 
paper  group. 

The  Des  Moines  Register  offers  rich 
tradition,  multiple  career  growth 
opportunities,  and  excellent  wages  and 
benefits. 

To  be  considered,  fax  your  resume  to 
(515)  286-2526  or  mail  it  to  Attn: 
Human  Resources  Department,  The  Des 
Moines  Register,  715  Locust,  Des 
Moines,  lA  50309. 

Employment  may  be  contingent  on 
passing  a  pre-employment,  post-offer 
physical  and  drug  test. 

DES  MOINES  SUNDAY  REGISTER 
_ EOE _ 

_ ADVERTISING _ 

NEWSPAPER  ASSOCIATE 

3-5  years  experience  at  a  newspaper, 
or  heavy  newspaper  planning  at 
advertising  agency.  Familiarity  with 
Simmons,  Scanxsrough,  CMR,  and  on¬ 
line  systems  preferred.  Compensation 
commensurate  with  experience.  Write: 

Researcher 
c/o  B.  Goldstein 
Sawyer-Ferguson-Walker 
90  Park  Avenue 
New  York,  NY  10016-1301 
or  Fax  (21 2)  455-5659 
An  Equal  Opportunity  Employer 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR:  Richner 
Communications,  an  award-winning 
group  of  paid  community  newspapers 
and  shopping  guides  in  affluent  Long 
Island,  NY,  market  seeks  a  results- 
oriented  professional  to  coordinate  our 
sales  management  team.  You  will  work 
closely  with  the  publisher  and  lead  a 
team  of  30+  managers  and  account 
execs  responsible  for  all  display,  FSI 
and  classified  sales. 

Your  experience  should  include  staff 
development  and  training,  major 
accounts  management,  and  innovating 
strategies  for  growth  in  a  competitive 
market.  Experience  launching  new 
publications  a  plus.  Excellent  com¬ 
pensation  package  including  401  (k) 
and  health  plans. 

Send  resume,  salary  history  to:  Richner 
Communications,  379  Central  Ave., 
Lawrence,  NY  11559;  Fax  (516)  569- 
4942,  Attn:  Louise. 


ADVERTISING  DIREaOR 
A  dynamic  upstate  New  York  daily  has 
an  excellent  opportunity  for  a  goal- 
driven,  team-oriented  individual  to 
lead  our  advertising  sales  and  creative 
team.  The  ideal  candidate  must  be  a 
highly  motivated  self-starter  who 
possesses  a  strong  education  and 
results-oriented  background.  We  are 
looking  for  an  individual  with  the 
innovative  and  creative  skills  to  market 
our  products  and  develop  our  account 
base  in  a  highly  competitive  market. 
You  will  need  exceptional  sales  and 
coaching  skills  to  lead  our  retail  and 
classified  staffs  to  greater  success. 

This  is  an  outstanding  opportunity  to 
be  a  part  af  one  of  the  most  prog¬ 
ressive  newspaper  groups  in  the  coun¬ 
try  and  work  on  the  leading  edge  of 
technology.  If  you  are  interested  in  liv¬ 
ing  in  the  beautiful  Finger  Lakes  region 
and  working  with  the  empowered- 
consensus  management  style  of  a 
cheerleading  publisher,  send  resume 
and  cover  letter  to  Doris  Rush,  The 
Citizen,  25  Dill  Street,  Auburn,  NY 
13021. _ 


ADVERTISING  MANAGER 
NEW  ENGLAND  MARKET 

The  Bennington  (VT)  Banner  needs  a 
selling  ad  manager.  We  are  in  the 
process  of  developing  a  well-trained, 
aggressive  sales  team  and  you  could 
be  part  af  the  fun.  We  are  In  a  very  com¬ 
petitive  market.  If  you  are  a  fighter  and 
have  good  revenue  producing  ideas, 
we  would  like  to  talk  to  you!  Please 
have  some  people  powers  and  a  good 
selling  record.  Send  resume, 
references  and  salary  needs  to: 

Publisher 

Bennington  Banner 
425  Main  Street 
Bennington,  VT  05201 
_ No  phone  colls _ 

ADVERTISING  SALES  OPPORTUNITY 
Growing  Raleigh/Durham  weekly 
needs  aggressive  self-starter  to 
increase  overall  display-advertising 
sales  revenue.  Must  be  highly 
motivated  and  hungry  for  what  could 
be  career's  greatest  challenge.  Com¬ 
pensation  guaranteed  plus  generous 
commission.  Equity  position  available  to 
committed  individual.  Send  resumes  to 
Citadel  Communications,  Inc.,  3824 
Barrett  Drive,  Raleigh,  NC  27609. 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 

If  you  are  looking  for  one  of  the  best 
lif^tyles  in  New  England  -  Skiing,  Boat¬ 
ing,  World  Class  Cultural  Attractions, 
and  so  much  more.  The  Berkshire 
Eagle,  the  Berkshire  Region's  premier 
daily  newspaper,  has  a  career 
opportunity  for  an  experienced 
classified  manager.  Responsibilities 
include  the  direct  management  of 
phone  room  and  outside  sales  force. 
Successful  candidate  must  possess 
strong  soles  background  in  real  estate 
and  automotive  categories,  experience 
in  marketing  and  selling  a  monthly  real 
estate  tabloid,  successful  history  of 
increasing  ad  revenue  in  a  competitive 
market,  progressive  leadership  with  com¬ 
missioned  salespeople,  and  o  strong 
background  in  computer  systems.  We 
offer  an  attractive  salary  and 
performance  bonus,  401  (k),  health 
insurance,  and  other  benefits.  Please 
send  your  resume  to: 

Alinda  Shank 
Personnel  Manager 
The  Berkshire  Eagle 
75  South  Church  Street 
Pittsfield,  MA  01202 
Or  fax  to  (41 3)  442-7611 

An  Equal  Opportunity  Employer 

CLASSIFIED  MANAGER 

Strong  community  newspaper,  23,000 
circulation,  365  days  is  looking  for  a 
highly  motivated  and  creative  classified 
manager  to  reinvent  classified  and  take 
advantage  of  a  dyrximic  area.  Individ¬ 
ual  will  be  responsible  for  the  direction 
of  the  department  sales  activity  through 
forecasting,  planning,  arganizing  and 
coordinating  to  achieve  defined 
objectives.  Responsibilities  also  include 
development  of  the  sales  staff, 
telemarketing  special  pages  and  creat¬ 
ing  new  products  and  services. 

Qualified  candidate  must  have  proven 
sales  and  leadership  experience  in 
advertising  media,  good  computer 
skills  and  strong  written  and  oral  com¬ 
munication  skills  to  individuals  and 
groups. 

Send  resume  and  salary  history  to: 

Press  Enterprise 

c/o  Human  Reso<jrces  Department 
3185  Lackawanixi  Avenue 
Bloomsburg,  PA  17815 
No  phone  calls,  please 

RETAIL  ADVERTISING  MANAGER 

Advertising  Manager  needed  immedi¬ 
ately  for  a  southeastern,  morning  daily 
with  23,000  in  circulation.  Ideal  can¬ 
didate  will  have  at  least  five  years  of 
sales  experience,  proven  leadership 
and  motivated  and  aggressive  advertis¬ 
ing  sales  professionoL  Must  be  result 
oriented.  Benefit  package  including 
401  (k),  medical  and  dental  insurance 
and  paid  vocation.  Send  resume  with 
salary  requirements  to  Box  07845, 
Editor  &  Puolisher. 


ATTENTION: 

WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


HELP  WANTED 
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_ ADVERTISING _ 

CLASSIFIED  SALES  MANAGER 
Thomson  Newspapers,  The  Doily 
Advertiser,  is  seeking  an  experienced 
Classified  Sales  Monager  for  a  large 
growing  daily  morning  newspaper 
with  circulation  of  neany  50,000  in 
Lafayette,  LA.  Responsibilities  will 
include  managing  all  classified  sales 
functions  as  well  as  developing  a 
telemarketing  role  within  the  group. 
Our  ideal  classified  sales  professional 
will  be  an  aggressive,  self- motivated 
individual  with  2  years  print  advertis¬ 
ing  sales  experience  or  equivalent. 
Supervisory  experience  a  definite  plus, 
offers  an  excellent  salary  and  com¬ 
prehensive  benefits  program.  Qualified 
candidates  should  send  their  resume 
to:  Director  Human  Resources,  P.O. 
Box  5310,  Lafayette,  LA  70502.  EEO 


CLASSIFIED  SALES  MANAGER 

Are  yau  looking  for  a  daily  challenge 
and  new  excitement?  Do  you  want  a 
change  of  pace  that  only  our  market 
can  provide?  Are  you  looking  for  a 
new  position  with  a  great  future  in  a 
beautiful  city? 

The  Denver  Ro:ky  Mountain  News,  a 
Scripps-Howard  newspaper,  and 
Denver's  largest  circulated  newspaper 
is  looking  for  a  Classified  Sales  Man¬ 
ager  who  will  be  responsible  for: 

*all  inside  Commercial  sales 
•all  Voluntary  sales 
•Real  Estate  and  Rental  Sales 
(inside  and  out) 

•New  Home  Sales  & 
all  General  Merchandise 

Denver's  #1  newspaper  has  an  excit¬ 
ing  sales  management  position  which 
requires  a  hard-working,  creative  and 
visionary  leader  to  manage  three  sales 
supervisors  and  48  sales  people.  We 
are  leaking  for  someone  who  has 
strong  inside  sales  management  skills, 
has  experienced  outside  sales  and  wha 
wants  to  compete  in  one  of  the  last 
great  newspaper  battles.  Your  creative 
and  competitive  skills  will  be  tested 
daily  in  this  exciting,  growing  market 
as  you  develop  new,  trend  setting 
revenue  streams  while  improving  exist¬ 
ing  ones. 

The  Rocky  Mountain  News  is  com¬ 
mitted  to  editorial  and  advertising 
excellence  and  values  diversity  in  the 
work  force  and  encourages  qualified 
minority  candidates.  Compensatian, 
benefits  and  expenses  will  be 
packaged  to  offer  you  optimum 
opportunities.  Additionally,  you  will  be 
able  to  enjoy  life  in  one  of  America's 
finest  cammunities  offering  a  wonderful 
lifestyle  alongside  the  Rocky  Moun¬ 
tains. 

If  you  are  interested  in  this  strategic 
position,  please  forward  your  resume 
to: 

Cindy  Uribe 

The  Rocky  Mountain  News 
Human  Resource  Department 

400  West  Colfax  Avenue 

Denver,  Colorado  80204 


_ ADVERTISING _ 

ONLINE  ADVERTISING 
SALES  MANAGER 

The  Denver  Post  Online  is  seeking  a 
new  media  advertising  sales  manager 
for  its  Web  service  and  other  electronic 
services,  (www.denverpost.com) 

In  this  new  position,  the  sales  marwger 
will  help  develop  lists  of  potential 
clients  and  a  sales  strategy,  and  sell 
online  ads  and  links. 

Candidates  should  have  previous 
media  sales  experience,  a  solid  know¬ 
ledge  of  and  enthusiasm  about  the 
World  Wide  Web  and  other  online 
services,  skill  in  using  personal  com¬ 
puters  and  knowledge  of  HTML,  and 
other  Web  tools.  This  position  will 
report  to  the  new  media  editor,  but 
work  closely  with  The  Post's  retail 
advertising  department. 

Salary  plus  commission  and  excellent 
benefits.  Send  cover  letter,  resume,  any 
supporting  materials  and  references  to 
Todd  Engdahl,  new  media  editor.  E- 
mail  to:  tengdahl@denverpost.com  (no 
attachments  please).  Send  by  mail  to 
1560  Broadway,  Denver,  CO  80202, 
or  FAX  to  (303)  820-1369.  No  tele¬ 
phone  colls,  please. 

OPPORTUNITY  OF  A  UFETIME... 

Disabled  publisher/owner  seeks  full¬ 
time,  experienced,  bilingual  (English/ 
Spanish)  advertising  manager. 

You  must  hove  experience  in  all  phases 
of  promotions  planning  and  sales  in 
riverboat  gaming  venues. 

We  are  INDIANA  NORTH  COAST 
PUBLICATIONS  -  a  growing  weekly/ 
bi-weekly  TMC  (96%)  "good"  newspa¬ 
per.  Our  market  includes  four  licensed 
riverboats  gaming  venues. 

STATE  OF  THE  ART/ 

GRAPHIC  COMPUTER  SYSTEM 

Please  send  resumes,  salary  history 
and  references  to  Indiana  North  Coast 
Publications,  103  North  Main  Street, 
Ste.  201,  Crown  Point,  IN  46307  or 
FAX  to  (219)  662-2333. 


ASSOCIATIONS _ 

PROGRAMS  MANAGER 
SOCIETY  OF 

ENVIRONMENTAL  JOURNALISTS 

Full  time  journalism  professional 
needed  to  help  develop  and  manage 
programs  and  services  of  the  Society  of 
Environmental  Journalists  from  our 
Philadelphia  national  office.  Excellent 
communication  and  organizing  skills 
required.  Knowledge  of  journalism  com¬ 
munity,  media  and  the  environment, 
and  Macintosh  computers  preferred. 
Programs  manager  will  work  with  SEJ's 
executive  director,  other  staff,  board 
and  member-volunteers  in  regional 
conference  planning,  information  ser¬ 
vices,  fellowship  programs,  member  out¬ 
reach  and  more.  SEJ  is  a  501  c3  edu¬ 
cational  membership  organization  of 
dedicated  journalists,  educators  and 
students  to  improving  the  quality, 
accuracy  and  visibility  of  environ¬ 
mental  journalism.  This  is  an  eighteen 
month  contract  position  with  renewal 
possible.  Starting  salary  in  high  twen¬ 
ties  with  paid  vacation,  health/ 
disability  insurance. 

Send  cover  letter/ resume  ASAP  to: 

Society  of  Environmental  Journalists 
P.O.  Box  27280 
Philadelphia,  PA  19118-0280 

Attn:  Beth  Parke,  executive  director 
FAX:  (215)  836-9972 
or  e-mail:  SEJOffice@aol.com 

Application  deadline  is  August  6, 
1996  but  position  open  until  filled. 
References  will  not  be  contacted 
without  prior  arrangement. 

CIRCULATION 

CIRCULATION  MANAGER  Wanted  for 
growing  group  of  weekly  newspapers 
in  suburban  market.  Telemarketing  and 
single  copy  growth  skills  a  must.  Data¬ 
base  marketing  experience  a  plus. 

Reply  to:  Richard  Keene,  general  man¬ 
ager,  Eagle  Newspapers,  P.O.  Box 
270,  Baldwinsville,  NY  13027. 
CIRCULATION  MANAGER  for  15,000 
daily  newspaper  in  sunny  South  Cen¬ 
tral  Florida.  Seeking  high  energy, 
street  smart,  marketing  aficionada  who 
will  bring  growth  to  our  net  paid  num¬ 
bers. 

Salary  and  benefits  are  competitive. 
Resumes  to  Box  07846,  Editor 
&  Publisher. 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 

The  Morning  Journal,  a  14,000  seven 
day  AM  publication  in  an  expanding 
competitive  market  in  eastern  Ohia 
with  paid  in  advance  home  delivery 
supported  by  single  copy  sales  with  a 
TMC  delivered  to  non-subscribers  on 
the  weekend  is  seeking  a  Circulation 
Director. 

The  position  would  be  attractive  to  a 
person  currently  in  a  number  two  posi¬ 
tion  with  the  ability  to  build  circulation 
on  the  product  improvements  and 
advertising  growth  which  have  been 
strong  in  recent  years.  The  company, 
part  of  an  international  publishing 
roup,  offers  excellent  employment  con- 
itions  in  an  attractive  low  cost  area. 

Send  cover  letter,  resume  and  salary 
reguirements  to  Brenda  Kidder, 
Buckeye  Publishing  Co.,  Inc.,  P.O.  Box 
249,  308  Maple  Street,  Lisbon,  OH 
44432. 


CIRCULATION  HOME  DELIVERY 
MANAGER 

7-day  AM,  40,000  circulatian  daily 
seeks  results-oriented  circulation  pro¬ 
fessional  to  manage  our  home  delivery 
operation.  Candidates  should  have 
excellent  communication,  leadership 
and  circulation  skills.  Position  reports  to 
Circulation  Director  and  will  manage  a 
dedicated  group  of  Zone  Managers 
and  District  Sales  Managers.  Excellent 
opportunity  to  join  a  prestigious  news¬ 
paper  group.  We  offer  competitive 
salary  with  bonus  plan  and  complete 
benefits  package.  Send  resume  and 
salary  history  to:  Box  07831,  Editor  & 

Publisher. _ 

CIRCULATION  MANAGERS 
Pulitzer  Community  Newspapers,  Inc., 
is  recruiting  high  potential  circulation 
management  talent.  We  have  more 
than  20  newspapers  in  some  of  the 
most  attractive  marketplaces  in  the 
country.  And  we  have  several  current 
openings  for  circulation  managers.  This 
is  a  great  opportunity  for  highly 
motivated,  marketing-oriented  leaders 
"  especially  talented  number  twos  who 
want  a  chance  at  the  top  job.  We're 
looking  for  people  who  have  experi¬ 
enced  success  and  now  want  to  get  on 
a  career  track  in  one  of  America's  best 
media  companies.  A  college  degree 
and  newspaper  circulation  experience 
preferred. 

Send  resume  and  earnings  history  to 
Dan  Cotter,  Pulitzer  Community  News¬ 
papers,  900  North  Tucker,  St.  Louis, 
MO  63101.  An  Equal  Opportunity 
Employer. 

CIRCULATION  MANAGER  for  10,000 
daily  in  beautiful,  growing  lake/river 
market.  Applicants  must  have  proven 
marketing,  promotional,  management, 
organizational  and  communicatian 
skills  in  newspaper  circulatian.  Apply 
to:  Don  Smith,  Yankton  Daily  Press  & 
Dakotan,  319  Walnut,  Yankton,  SD 
57078. 

The  three  most  important  words  in  the 
English  language  are  "wait  a  minute" 

Sam  Rayburn 
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Market  Gnulo 

1^1 

V  1996 


□  Yes!  Please  rush  me  the  publication(s)  or  CD-ROM 
items  I’ve  indicated  below.  My  credit  card  number  or 
payment  is  enclosed. 

_ ^Copies  of  the  Market  Guide  at  $100  each 

="The  Market  Guide  and  CD-ROM:  $395.* 

Total  for  this  order  $ _ .  Payment  must  accompany  order. 


Exclusive  data  on  VS.  and  CatweBan  newspaper  markets. 
Name 


Company 

Street  Address 

City 

State 

Zip 

Phone 

Fax 

ij  Check  enclosed  (payable  to  Editor  &  Publisher  Market  Guide)  $US  drawn  on 
US  bank  only. 

□  Charge  my  Visa  LI  MasterCard  # _ 

Exp.  Date _ Signature_ 


□  I  want  to  know  more.  Please  send  me  information  about  the  Market  Guide. 

□  I  want  to  know  more  fast.  Please  call  me. 


Your  Business  (Check  one  Category  Only) 

1.  □  Top  Exec.  Gen.  Man.,  Publ. 

2.  □  Sales  &  Marketing 

3.  □  Adv.  &  Promotion 

4.  □  Librarian 

5.  □  Editors 

6.  □  Circulation 

7.  LI  Secretaries 

8.  □  Production 

9.  □  Other  (Specify) _ 


International  Orders  (outside  U.S.  or  Canada):  $125  per  copy.  CA,  District  of 
Columbia,  NY,  Ohio  residents  please  add  applicable  sales  tax.  Canada  residents 
plea.se  add  GST. 

*  Network  version  available.  Please  call  (212)  675-4380,  ext.  509  for  pricing. 
For  technical  information  call  ext.  506. 


(Required  on  credit  card  orders.) 


□  Yes!  Please  rush  me  the  publication(s)  or  CD-ROM 
items  I’ve  indicated  below.  My  credit  card  number  or 
payment  is  enclosed. 

Copies  of  the  Year  Book  and  Who’s  Where  at  $125 
.NEW!  E&P  Year  Book  and  CD-ROM  without  listing 
capabilities:  $495.* 

.NEW!  E&P  Year  Book  and  CD-ROM  with  listing 
capabilities:  $895.* 


Total  for  this  order  $ _ 

The  encyclopedia  of  the  newspaper  iruiustry 
Name 


Company 

Street  Address 

City 

State 

Zip 

Phone 

Fax 

□  Check  enclosed  (payable  to  Editor  &  Publisher  Year  Book)  $US  drawn  on 
US  bank  only. 

□  Charge  my  Visa  □  MasterCard  # _ 

Exp.  Date _ Signature _ 


-I  I  want  to  know  more.  Please  send  me  information  about  the  Year  Book. 
□  I  want  to  know  more  fast.  Please  call  me. 


.  Payment  must  accompany  order. 


Your  Business  (Check  one  Category  Only) 

1.  □  Top  Exec.  Gen.  Man.,  Publ. 

2.  -J  Sales  &  Marketing 

3.  □  Adv.  &  Promotion 

4.  □  Librarian 

5.  □  Editors 

6.  □  Circulation 

7.  □  Secretaries 

8.  □  Production 

9.  □  Other  (Specify) _ 


International  Orders  (outside  U.S.  or  Canada):  $150  per  copy.  CA,  District  of 
Columbia,  NY,  Ohio  residents  please  add  applicable  sales  tax.  Canada  residents 
please  add  GST. 

*  Network  version  available.  Please  call  (212)  675-4380,  ext,  509  for  pricing. 
For  technical  information  call  ext.  506. 


(Required  on  credit  card  orders.) 
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EDITORIAL 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGEMENT 

We  are  conducting  a  Circulation  Man¬ 
agement  search  For  a  30,000  daily 
and  Sunday  Zone  2  newspaper.  Suc¬ 
cessful  candidate  will  possess  man¬ 
agement  experience,  be  sales  and  ser¬ 
vice  oriented,  experienced  in  all  dis¬ 
ciplines  of  circulation,  have  the 
KNOW-HOW  to  grow  our  numbers, 
have  no  fear  of  nard  work  and  a 
desire  to  succeed.  Potential  For  addi¬ 
tional  responsibility  outside  of  circula¬ 
tion  exists  for  the  right  candidate.  We 
offer  a  competitive  salary  and  good 
benefits  package.  Please  send  resume 
and  salary  history  to  Box  07825, 
Editor  &  Publisher. 

Equal  Opportunity  Employer 


CIRCULATION  AAANAGER/ 

SALES  AMRKETING 

Outstanding  opportunity  for  experi¬ 
enced  circulator  to  assume  number  two 
position  in  circulation  department  For  a 
65,000  daily,  90,000  Sunday  news¬ 
paper  on  Gulf  Coast  of  Texas.  While 
iserson  selected  will  be  expected  to  be 
knowledgeable  in  all  areas  of  circula¬ 
tion/distribution,  primary  Focus  and 
responsibilities  will  center  on  increas¬ 
ing  home  delivery  and  single  copy 
volumes.  Responsibilities  will  include 
developing  programs  for  telemarket¬ 
ing,  door  campaigns,  store  sales, 
added  value  programs,  data  base 
marketing,  NIE  and  carrier  promo¬ 
tions.  Excellent  starting  salary  plus 
MBO  and  outstanding  benefit 
package.  For  more  information  call 
Dave  Gossett,  VP  Circulation/ 
Distribution,  (512)  886-3612  or  send 
resume  to  Corpus  Christi  Caller-Times, 
P.O.  Box  9136,  Corpus  Christi,  Texas 
78469. 


SALES  CREW  CONTRAQOR  NEEDED 

The  Dallas  Morning  News  has 
increased  its  door-to-door  sales  crew 
budget  and  we  need  help.  If  you  can 
provide  immediate  start-up  and  can 
write  quality  paid  in  advance  subscrip¬ 
tions  then  don't  miss  out  on  this 
opportunity.  Call  (214)  977-8401  for 
more  details. 


COMMUNICATIONS 


NCCC  COMMUNICATION  DIREaOR 

The  National  Council  of  the  Churches 
of  Christ  in  the  U.S.A.  is  seeking  a 
director  for  communication  to  dev^op 
and  maintain  the  public  profile  of  the 
NCCC  through  church  and  secular 
media  and  to  coordinate  the  nev/s, 
broadcast  services,  public  relations, 
and  interpretation  of  the  Council.  The 
successful  candidate  will  work  with 
denominational  communication  leaders 
and  others  in  formulating  communica¬ 
tion  policy  nationally  ana  globally  The 
director  is  an  Associate  General  Secre¬ 
tary  for  Communication  and  Interpreta¬ 
tion  and  must  procure  Funding  and 
develop  budgets  for  communication 
programs  and  projects.  Program 
activities  include  media  education  and 
advocacy. 

Qualifications  are  administrative  expe¬ 
rience  and  ability,  a  working  know¬ 
ledge  of  print  and  electronic  media, 
ability  to  utilize  mass  media  to  interpret 
the  Council,  knovdedge  of  the  Christian 
community  and  ecumenical  commit¬ 
ment,  and  the  ability  to  be  an  articulate 
public  spokesperson. 

Deadline  for  applications: 

August  30,  1 996 

For  a  Full  job  description  and  applica¬ 
tion  form  please  contact; 

National  Council  of  Churches 
Office  of  Human  Resources 
475  Riverside  Drive,  Room  520 
NewYork,  NY  10115-0050 
(212)  870-2088 


EDITORIAL 


AGGRESSIVE  GOVERNMENT/ 
POLITICS  REPORTER  SOLIGHT 

Innovative  six-day  30,000  PM  seeks 
versatile  reporter  to  cover  politics  from 
city  hall  to  the  Statehouse.  Promising 
rookies  OK;  prefer  proven  performer 
vrho  worships  fairness,  but  believes  in 
holding  feet  to  the  Homes.  Outside 
and  Outdoor  Life  magazines  rote  ours 
a  top  Rockies  town.  Send  resume  and 
clips  ASAP  to  Dean  Miller  The  Post 
Register,  P.O.  Box  1800,  idoho  Falls, 
ID  83403.  Or  call  (208)  522-9555 
ext.  3266. 


WEEKLY  CHAIN  (40,000)  Converting 
to  paid.  Need  someone  who  has  been 
there  to  complete  change  and  maintain 
system.  Distribution  under  control, 
marketing  expertise  required.  Call 
(914)  297-3723  ext.  26. 


AGGRESSIVE,  MID-SIZED  Daily  in 
Zone  4  is  looking  (or  an  Assistant 
Managing  Editor  to  oversee  all  aspects 
of  its  features  and  lifestyles  sections. 
Managerial  experience  and  a  creative 
approach  to  story  assignments  and 
layout  are  required.  Top  salary  and 
benefits  package.  Send  resume  and 
clips  to  Box  07853,  Editor  &  Publisher. 

ASSISTANT  CITY  EDITOR 
Wanted:  Assistant  City  Editor  for 
150,000  daily,  202,000  Sunday 
metro.  Will  assist  in  directing  30 
reporters  and  assign  and  edit  stories. 
Must  be  able  to  direct  staff  and 
departmental  operations.  Related 
experience  preferred.  Competitive 
salary  and  benefits.  Send  cover  letter 
and  resume  to  the  Human  Resources 
Department,  The  Blade,  541  N.  Supe¬ 
rior  Street,  Toledo,  OH  43660  or  fax 
to  (419)  245-6080.  An  Equal 
Opportunity  Employer. 


_ EDITORIAL _ 

A  NEW  PRESS,  A  NEW  ERA 

The  Democrat  and  Chronicle  and 
Times-Union  in  Rochester,  NY  are 
reorganizing  and  energizing  several 
departments  of  the  newsroom.  Our 
goal  is  to  advance  to  a  new  level  of 
excellence  os  we  prepare  for  a  new 
stafe-of-the-art  press  scheduled  to  be 
operational  in  1997.  Immediate  open¬ 
ings  exist  for  a  business  editor  and 
graphics  editor  for  the  morning  and 
afternoon  newspapers  with  combined 
circulations  of  185,000  daily  and 
250,000  Sunday. 

BUSINESS  EDITOR:  We  are  seeking  an 
experienced  business  editor  with  nigh 
standards  and  strong  leadership  skills. 
Responsibilities  include  directing  1 5 
journalists  ranging  from  the  best  and 
brightest  recent  graduates  to  national 
award-winning  veterans.  Rochester  is  a 
major  manufacturing/export  center 
and  home  to  the  corporate  head¬ 
quarters  of  Kodak  and  Bausch  and 
Lomb  and  Xerox's  biggest  manufactur¬ 
ing  site.  We  also  have  10  universities, 
including  the  Rochester  Institute  of 
Technology  and  the  University  of 
Rochester  with  its  Simon  School  of  Busi¬ 
ness  and  Eastman  School  of  Music. 
Knowledge  of  computer-assisted  report¬ 
ing  techniques  and  FOI  experience  are 
essential. 

GRAPHICS  EDITOR;  We  are  seeking  a 
hands-on  graphics  editor  with  an 
energetic  leadership  style.  The  position 
calls  for  a  strategic  thinker  who 
understands  the  importance  of  graph¬ 
ics  in  news  presentations  as  we  pre¬ 
pare  to  exploit  the  world-class 
reproduction  our  new  press  will  bring. 
Our  current  staff  includes  talented  art¬ 
ists  of  varied  experience  levels.  Our 
goal  is  to  pack  every  pica  with  informa¬ 
tion  in  a  design  strategy  that  keeps 
readers  top-of-mind. 

Gannett  Rochester  Newspapers  value 
the  benefits  of  diversity  in  the 
workplace  and  are  committed  to  equal 
opportunity  employment.  Candidates 
who  share  our  vision  are  especially 
encouraged  to  apply. 

Send  work  samples,  resume  with 
references,  salary  history  and  expecta¬ 
tions  with  a  cover  letter  outlining  your 
vision/thoughts  on  vrhat  makes  a  good 
newspaper  to  Tom  Callinan,  editor, 
Gannett  Rochester  Newspapers,  55 
Exchange  Blvd.,  Rochester,  NY  14614. 

ASSIGNING  EDITORS 

The  Pittsburgh  Post-Gazette  has  open¬ 
ings  for  two  experienced  editors  on  our 
city  and  suburban  desks.  We're  look¬ 
ing  For  candidates  strong  in  story 
development,  word  editing  and  manag¬ 
ing  people,  who  have  the  ability  to 
generate  enterprise  and  longer-term 
stories. 

Send  a  resume,  cover  letter  explaining 
what  you  could  offer  the  Post-Gazette 
and  any  relevant  stories  or  sections 
you've  directed  to:  Barbara  Griffin, 
assistant  managing  editor/ news,  34 
Boulevard  of  the  Ames,  Pittsburgh,  PA 
15222.  The  Pittsburgh  Post-Gazette  is 
an  equal  opportunity  employer. 


USING  OLD 
DATA? 

Contact  E&P's 
Circulation  Department 
about  purchasing 
the  1996 
E&P  Year  Book 
at  (212)  675-4380 


AIRLINE  BUSINESS  is  a  UK-based 
monthly  business  magazine  read  by 
senior  airline  executives  worldwide. 
We  are  looking  For  a  talented 
journalist  to  take  charge  of  our  cov¬ 
erage  of  North  America. 

Based  in  our  offices  in  Alexandria,  VA, 
you  will  research  and  write  features, 
news  stories  and  a  monthly  commen¬ 
tary  column.  You  will  commission  and 
edit  material  from  freelance  writers 
and  industry  experts,  and  you  will 
advise  the  Editor  and  his  team  about 
coverage  of  North  American  issues  in 
the  magazine.  In  addition,  you  will  be 
the  magazine's  ambassador  through¬ 
out  the  North  American  aviation  com¬ 
munity. 

This  is  a  highly  demanding  post  which 
requires  journalistic  excellence, 
maturity,  strong  organizational  skills, 
and  an  ability  to  work  independently. 
Numeracy  is  essential,  as  are  word 
processing  and  spreadsheet  skills.  We 
require  at  least  three  years  of  solid 
experience  as  a  business  journalist, 
and  knowledge  of  the  airline  industry 
would  be  an  advantage. 

Please  send  your  resume  with  a  cover 
letter  and  clips  to  Richard  Whitaker, 
editor.  Airline  Business  c/o  Reed  Busi¬ 
ness  Publishing,  1321  Duke  Street,  Ste. 
204,  Alexandria,  VA  22314  by  July 
26. 

ASSISTANT  CITY  EDITOR  for  weekerx), 
projeeb  wanted  for  31,000-circulation 
McClatchy-owned  daily  in  fast¬ 
growing  morket  near  Charlotte.  Ideal 
candidate  will  have  track  record  of  pro- 
ducing  and  editing  enterprise/ 
investigative  stories.  Send  resume, 
cover  letter,  salary  history  and  work 
samples  to  Rich  Rassman,  city  editor. 
The  Herald,  P.O.  Box  11707,  Rock 
Hill,  SC  29731.  No  phone  calls, 
please.  EOE. 

ASSISTANT  CITY  EDITOR  who  can 
help  make  good  writing  better,  who 
thrives  under  pressure  and  who  can 
spot  and  develop  both  hard  news  and 
enterprise  stories  sought.  Send  resume, 
samples  to  Jim  Willis,  managing 
editor,  Birmingham  Post-Herald,  P.O. 
Box  2553,  Birmingham,  AL  35202. 

AWARD-WINNING  Newspaper  in  the 
Finger  Lakes  area  of  New  York  is 
adding  positions  to  our  growing  staff 
and  needs  journalists  with  a  go-get'em 
attitude  to  help  our  team  build  on  its 
excellent  tradition.  We  seek  a  COPY 
EDITOR  who  is  a  top-notch  headline 
writer  and  editor.  We  also  need  a 
SPORTS  WRITER  to  cover  pro  golf, 
auto  racing,  minor  league  baseball 
and  high  school  sports.  Some  desk 
viiork  is  required.  So  if  you're  ready  to 
join  our  aggressive  team  and  feel 
qualified  for  either  position,  send 
resumes  to  Managing  Editor  Mike 
Gossie,  The  Leader,  P.O.  Box  1017, 
Corning,  NY  14830-0817  or  fax  to 
(607)  936-9939. 


SEND  EfiiP  BOX  RESPONSES 
C/O 

CLASSIFIED/E&P 
11 W.  19THST. 

NEW  YORK,  NY  10011 
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EDITORIAL 


ASSISTANT  CONTENT  EDITOR:  The 
Battle  Creek  (Mich.)  Enquirer,  a  Gan¬ 
nett  Co.  newspaper  with  27,000 
circulation  daily  and  37,000  Sunday, 
seeks  a  reader-focused,  inspirational 
and  detail-oriented  assistant  content 
editor  who  wants  to  coach  talented 
reporters.  Editing  and  supervisory 
experience  is  prererred,  but  will  con¬ 
sider  an  experienced,  top-notch 
reporter  or  copy  editor  who  wants  to 
move  into  the  Siting  ranks.  The  person 
who  fills  this  position  will  work  closely 
with  reporters  and  editors  in  assigning 
and  editing  local  stories,  particularly 
for  lifestyle  pages  and  special  reader 
sections. 

Send  resume  and  references,  salary 
history,  a  week's  worth  of  work  and 
any  special  efforts,  along  with  a  letter 
outlining  your  thoughts  on  what  a  com¬ 
munity  newspaper  should  be,  to  Nan 
Seelman,  executive  editor.  Battle  Creek 
Enquirer,  1 55  W.  Van  Buren  St.,  Battle 
Creek,  Ml  49017-3093. 

The  Enquirer  is  an  Equal  Opportunity 
Employer  that  values  diversity  in  the 
workplace,  and  especially  encourages 
those  who  share  this  vision  to  apply. 


ASSISTANT  EDITOR  needed  for 
award-winning  twice-weekly  newspa¬ 
per  in  Michigan's  Thumb.  We  seek  a 
well-rounded  journalist  eager  to  work 
and  learn.  Send  resume  and  samples 
to  Mark  Haney,  c/o  The  County  Press, 
P.O.  Box  220,  Lapeer,  Ml  48446. 


BE  PART  OF  THE  NEW  MEDIA 
Notional-award-winning  weekly  with 
new  daily  edition  on  the  Web  seeks 
writer  to  cover  financial,  legal  news. 
Two  years'  experience  required.  Com¬ 
petitive  pay.  Send  resumes,  clips  to 
Dept.  E,  Rochester  Business  Journal,  55 
St.  Paul  St.,  Rochester,  NY  14604. 


BUREAU  REPORTER  for  the  Pulitzer 
Prize-winning  Hutchinson  News  in 
Kansas.  Faint  of  heart  need  not  apply 
for  this  one-person  bureau  in  southwest 
Kansas  that  requires  aggressive,  hard¬ 
working  individual.  A  must  for  self¬ 
starter  craving  to  carve  out  own  terri¬ 
tory.  Salary  commensurate  with  expe¬ 
rience.  Send  cover  letter,  resume  and 
clips  to  Steve  Whitmore,  managing 
editor.  The  Hutchinson  News,  P.O.  Box 
190,  Hutchinson,  KS  67504-0190. 


CITY  EDITOR  -  Northern  New  England 
daily  with  40,000+  circulation  needs 
experienced  city  editor  to  direct  the 
news  coverage  for  the  local  edition. 
Excellent  news  judgment,  a  strong  com¬ 
mitment  to  community  news,  ability  to 
motivate  reporters  and  solid  editing 
skills  ore  essential.  Pay  in  the  $30,000 
range.  Reply  to  Box  07850,  Editor  & 
Publisher. 


COPY  EDITOR--Major  New  England 
daily  looking  for  an  editor  with  design 
and  QuarkXPress  experience  to  layout 
editorial,  op-ed  and  Sunday  commen¬ 
tary,  write  dynamic  headlines,  select 
terrific  art  and  catch  more  than  typos. 
Tues.-Sat.  2-10  p.m.  cycle.  Reply  to 
Box  07849,  Editor  &  Publisher. 


EDITORIAL 


Copy  Editors  & 
Page  Designers 


Bring  your  daily  newspaper 
experience  to  new  horizons! 

We  publish  ten  daily  newspapers  covering  Westchester, 
Rockland,  and  Putnam  Counties,  and  are  a  division  of  Gannett 
Company  Inc.,  a  Fortune  500  media  company.  We  seek  Copy 
Editors  and  Page  Designers  svith  at  least  two  years’  experience, 
excellent  communication  skills,  and  knowledge  of  News 
Room  Computer  Technology.  You  must  know  AP  style  and 
be  able  to  work  on  tight  deadlines. 

You  ’ll  enjoy  a  competitive  salary,  along  with  excellent 
company  benefits  such  as  a  comprehensive  medical  package 
and  401(k)  plan. 

Gannett  is  committed  to  policies  and  practices  which 
reflect  commitment  to  work/life  balance  and  provide  a 
workplace  where  diversity  is  welcomed.  We  especially 
encourage  those  who  share  these  values  to  apply.  We  also 
maintain  a  safe,  drug-free  workplace  and  require  pre¬ 
employment  drug  testing.  For  confidential  consideration, 
please  mail  your  resume  with  a  cover  letter,  to: 

B.  Madden,  News  Department 


QATNEIT 

Suburban  Newspapers 

One  Gannett  Drive  ■  White  Plains  •  NY  ■  1 0604 
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CITY  REPORTER 

We're  a  multiple-award  winning  72- 
page  weekly  in  a  politically  active, 
crime-heavy,  conflict-heavy,  very 
newsy  small  city  30  miles  north  of  Bos¬ 
ton.  The  best  weekly  in  New  England 
needs  a  top-quality,  driven  reporter  to 
take  our  Number  1  reporting  position. 
Our  former  Number  1  has  been  pro¬ 
moted  to  editor.  Our  other  reporters 
aren't  ready  for  prime  time.  Are  you? 
Starting  salary,  $20,000.  You'll  to  at 
$25,000  fast,  if  you're  the  right 
person.  Benefits  and  paid  vacation  too. 
Resume  and  clips  to  Box  07847,  Editor 
&  Publisher. 


COPY  DESK  CHIEF 

An  African-American  newspaper  in 
Zone  2  is  looking  for  a  copy  desk  chief 
to  supervise  a  small  staff  of  copy- 
editors.  Qualified  candidates  should 
have  at  least  3  years  of  professional 
copy  editing  experience.  Applicants 
must  hove  experience  in  layout,  Macin¬ 
tosh  and  QuarkXPress.  Send  resumes 
to  Irving  Randolph,  editor,  Philadelphia 
Tribune,  520-26  So.  16th  St.,  Phila¬ 
delphia,  PA  19146. 


COPY  EDITORS:  The  Press  of  Atlantic 
City  (NJ)  has  openings  for  copy  editors 
in  its  news  departments.  Applicants 
should  be  college  graduates,  experi¬ 
ence  a  plus.  Must  be  detail-oriented 
and  hove  exceptional  command  of  the 
language,  plus  strong  abilities  in 
teamwork,  time  management  and  mak¬ 
ing  deadlines.  Knowledge  of  QuarkX¬ 
Press  a  plus.  Send  resumes  to  Manag¬ 
ing  Editor  Maryjane  Briant,  1 1  Devins 
Lane,  Pleasantville,  NJ  08232. 


COPY  EDITOR 

The  New  Haven  Register,  an 
aggressive  and  colorful  100,000  AM 
paper  in  Yale's  hometown,  seeks  an 
experienced  capy  editor  for  central 
news  desk.  Ideal  candidate  is  a  strong 
wordsmith,  able  to  produce  snappy 
headlines  on  deadline.  Good  salary 
and  benefits.  Letter,  resume,  work  sam¬ 
ples  to  Ray  Hoye,  news  editor.  New 
Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  0651 1 . 


COPY  EDITORS  WANTED:  A  26,000- 
circulation  Knight-Ridder  newspaper  in 
a  Big  Ten  university  town  is  seeking 
copy  editors  with  one  year's  exper  i¬ 
ence  to  fill  openings  in  features  and 
news.  If  you  can  write  sparkling 
headlines,  edit  cleanly  and  design 
creative  layouts,  we  want  to  hear  from 
you.  Experience  with  QuarkXPress, 
Photoshop  and  Macintoshes  is 
required.  Send  resume  to:  Russell 
Frank/news  department.  Centre  Daily 
Times,  P.O.  Box  89,  State  College,  PA 
16804. 


j  CRAIN'S  CHICAGO  BUSINESS,  the 
j  nation's  leading  regional  business 
I  newspaper,  is  seeking  candidates  to 
:  join  its  1 2-person  reporting  staff.  Can- 
I  didates  must  be  experienced  business 
i  reporters  with  a  proven  ability  to  break 
I  major  news  stories.  Strong  writing  skills 
I  a  must.  Send  resume  and  clips  (that 
j  showcase  scoops  and  writing  ability) 

I  *®' 

j  David  Snyder  -  Editor 

j  Crain's  Chicago  Business 

740  N.  Rush  Street 
I  Chicago,  IL  6061 1 

i  EOE  M/f/W/D 


COPY  READERS 

Dow  Jones  Capital  Markets  Report,  a 
division  of  Dow  Jones  &  Company, 
Inc.,  is  looking  for  several  Copy 
Readers  at  our  Harborside  head¬ 
quarters  in  Jersey  City,  NJ,  a  five- 
minute  PATH  ride  from  Wall  Street. 
Some  of  these  positions  are  on  the 
night  shift. 

Responsibilities  include  editing  written 
material  for  accuracy  and  style,  pro¬ 
cessing  a  high  volume  of  stories  in  a 
fast-paced,  deadline-oriented  environ¬ 
ment.  Fast,  accurate  typing  and  good 
proofreading/grammatical  skills 
required.  We  are  seeking  candidotes 
with  the  ability  to  work  quickly, 
creatively  and  independently.  Business 
and  financial  editing  experience  is  a 
plus,  but  not  essential.  A  Bachelor's 
degree  is  preferred. 

We  offer  a  competitive  salary  and  a 
comprehensive  benefits  package, 
along  with  opportunities  for  career 
advancement.  To  be  considered, 
please  send  resume  and  cover  letter  lo: 

Dow  Jones  &  Company,  Inc. 

Staffing  Department  61037-AD/JM 
Harborside  Financial  Center 
600  Plaza  Two 
Jersey  Cily,  NJ  0731 1 

EOE,  M/F/D/V 
No  telephone  calls,  please. 


DEAR  SPORTS  FAN, 

Are  you  a  smart  copy  editor  and  a 
dramatic  designer?  Can  you  handle 
the  best  high  school  sports  in  Ohio, 
small-college  athletics  and  the 
Cleveland  Indians?  Do  you  get  a  kick 
out  of  facing  a. m. -cycle  deadline?  Can 
you  use  art  in  Photoshop,  paginate  in 
QuarkXPress,  use  the  AP  stylebook  and 
its  first-reference  dictionary?  We're 
looking  for  a  third  member  for  our 
sports  editing  and  design  team.  Is  it 
you?  We're  The  Repository  of  Canton, 
Ohio,  a  Thomson  newspaper  and  win¬ 
ner  of  the  Ohio  AP  general  excellence 
award  for  the  past  two  years.  If  you're 
the  sports  fan  we're  looking  for,  write 
to: 

David  C.  Kaminski 
Managing  Editor 
The  Repository 
5CX)  Market  Ave.  S 
Canton,  OH  4471 1-0901 


DESIGN  DESK:  Totally  paginated,  full- 
color  daily  in  the  Denver  metro  area 
has  openings  on  its  design  desk  for 
experienced  editors.  Pagination  expe¬ 
rience  preferred;  knowledge  of  QuarkX¬ 
Press,  Photoshop  helpful.  Contact  News 
Editor  John  Vahlenkamp,  350  Terry 
Street,  The  Daily  Times-Call,  Longmont, 
CO  80501. 

DEVELOPMENT  DIRECTOR  sought  by 
fast-paced  press  freedom  organization. 
Must  have  superb  writing  skills;  experi¬ 
ence  organizing  and  managing  events, 
membership  drives  and  other  cam¬ 
paigns;  high  degree  of  computer  liter¬ 
acy;  financial  planning  expertise; 
strong  commitment  to  our  issues  and  to 
teamwork.  $45-55K  plus  benefits. 

Letter  and  resume  to  CPJ,  Box  1 1 30,  330 
7th  Avenue,  12th  floor.  New  York,  NY 
10001.  Fax  (21 2)  465-9568. 
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EDITORIAL 

EDITORIAL 

EDITOR  needed  far  number  2  slat  in 
newsroom.  Award-winning  15,000  PM 
in  Zone  2  seeks  someone  who  can  do 
it  all  and  help  us  reshape  this  job. 
Helpful  skills  include  eagerness  and 
ability  to:  work  with  young  reporters, 
edit  good  copy  and  make  it  great,  put 
togelher  clean  pages,  and  contribute  a 
zesty  editorial  or  two  a  week.  Com¬ 
petitive  salary  offered  by  family-owned 
operation  in  picturesque  community. 

GRAPHICS/TECHNOLOGY  EDITOR 
Totally  paginated,  full-color  daily  in  the 
Denver  metro  area  needs  a  graphics/ 
technology  editor  fluent  in  QuarkX¬ 
Press,  Photoshop,  Freehand  and 
Illustrator.  Will  maintain  hardwore  and 
software  of  a  Mac  network,  and  imple¬ 
ment  R&D  projects  (or  newsroom 
technology.  Contact  News  Editor  John 
Vahlenkamp,  The  Daily  Times-Call, 
350  Terry  St.,  Longmont,  CO  80501 . 

Reply  to  Box  07855,  Editor  &  Pub¬ 
lisher. 

UFESTYLE  EDITOR 

EDITOR/REPORTER 

Energetic  editor/reporter  needed  ot 
large  award-winning  weekly  newspa¬ 
per  group  in  northern  New  Jersey. 
Layout  knowledge  helpful.  QuarkX¬ 
Press  experience  a  plus.  Send  resume, 
clips  to  Phil  Nardone,  assistant  execu¬ 
tive  editor.  Recorder  Publishing  Com¬ 
pany,  254  Mercer  St.,  Stirling,  NJ 
07980. 

The  Anderson  Independent-Mail,  a 
fast-growing  42,000  daily,  49,000 
Sunday  circulation  newspaper,  needs  a 
lifestyle  editor.  Nine  sections  a  week; 
all  color  fronts;  paginated  in  QuarkX¬ 
Press.  Top  quality  staff  of  five.  Section 
finished  2nd  in  the  nation  in  the  1996 
Missouri  Lifestyle  Journalism  Awards. 
Experience  is  good,  but  innovative 

FEATURE  WRITER  who  loves  words, 
who  doesn't  mind  hard  work,  who  can 
turn  out  well  crafted  1 0-inch  stories  or 
produce  news  features  that  carry  the 
section  front  or  earn  page  one  play 
sought.  Background  in  writing  about 
arts  and  culture  a  plus.  Send  resume, 
samples,  references  to  Jim  Willis,  ME, 
Birmingham  Post-Herald,  P.O.  Box 
2553,  Birmingham,  AL  35202. 

zational  and  people  skills  is  better. 
Anderson  has  good  schools,  livability. 
Regional  theater  complex,  major  uni¬ 
versity,  huge  lake,  mountains  nearby. 
Send  resume,  clips  to  T.  Wayne 
Mitchell,  vice  president  and  editor, 
Anderson  Independent-Mail,  P.O.  Box 
2507,  Anderson,  SC  29622. 

_ EDITORIAL _ 

LCXIAL  NEWS  EDITOR 

The  Modesto  Bee  is  looking  for  on 
experienced  editor  to  help  direct  the 
local  news  staff  through  a  reorganiza¬ 
tion.  We're  changing  to  improve,  and 
need  a  strong  editor  to  help. 

Candidates  must  have  seven  years 
daily  newspaper  experience,  including 
at  least  two  years  supervising 
reporters.  B.A.  d^ree  in  liberal  arts  or 
equivalent  professional  training  or 
experience. 

We  need  a  leader  and  a  teacher  who 
knows  what  consultive  editing  is, 
believes  journalism  makes  a  difference, 
and  wants  to  beat  the  competition 
every  day. 

The  Modesto  Bee  is  a  McClatchy 
newspaper  located  in  Northern  Cali¬ 
fornia  directly  between  Yosemite 
National  Park  and  San  Francisco,  in 
the  heart  of  the  Northern  Son  Joaquin 
Valley.  We  offer  excellent  pay  and 
benefits. 

Send  a  cover  letter,  resume  including 
references  who  will  discuss  your  cur¬ 
rent  performance,  and  recent  work 
samples.  Mail  to;  HR  Dept.,  The 
Modesto  Bee,  P.O.  Box  3928, 
Modesto,  CA  95352,  or  e-mail  your 
ASCII-formatted  resume  to:  eela- 
mont@aol.com  or  FAX:  (209)  578- 
2095. 


LEADING  COLLEGE  PAPER  seeks 
Editorial  Production  Manager  for  our 
QuarkXPress  production  operation. 
Troubleshoot  Mac  network,  direct  on¬ 
line  paper,  work  hard  with  fun, 
creative  students  in  an  energetic 
environment.  Ideal  candidate  has  a 
great  personality  and  experience  in 
journalism,  design  &  computers.  Sun.- 
Thurs.,  4:30  p.m.-l  :30  a.m.  $20,000 
+  great  benefits.  Resume/referetKes  by 
July  19  to  Mary  Cory,  The  Daily  lllini, 
57  E.  Green,  Champaign,  IL  61 820. 

LEGAL  AFFAIRS  -  The  nation's  largest 
and  most  influential  magazine  for  la¬ 
yers  expects  to  hove  fuiT-time  reporting 
and  editing  positions  available  this  Sep¬ 
tember  (or  experienced  journalists  with 
law  degrees.  The  ABA  Journal/The 
Lawyer's  Magazine  covers  the  law 
each  month  with  the  same  style  and  col¬ 
orful  presentation  as  other  nationol 
rTKigazines  devote  to  news  or  business. 
Contact  Kerry  Klumpe,  managing 
editor,  750  N.  Lake  Shore  Drive,  Chi¬ 
cago,  IL  60611  or  call  (312)  988- 

6078. _ 

MAGAZINE  EDITORS 
Expanding  national  consumer  maga¬ 
zine  seeks  energetic  senior  editor  and 
associate  editor.  Emphasis  on  assign¬ 
ing,  editing,  writing.  Must  understand 
magazine  style.  Mac  experience  a 
plus.  Occasional  travel.  Resume  and 
published  samples  to:  Editor,  Boating 
Wodd  Magazine,  2100  Pawers  Ferry 
Rood,  Atlanta,  GA  30339. 


FEATURES  EDITOR  EDITORIAL 


EDITORIAL 


EDITORIAL 


Out-of-Hie-box  thinker  to  oversee  daily 
and  Sunday  features  sections  as  well 
as  being  part  of  a  five-person  editing/ 
mentoring  team  averseeing  reporters 
who  contribute  to  all  news  sectians 
(Metro,  Business  and  Features). 
Requirements:  5  to  10  years  daily 
newspaper  experience,  strong  lead¬ 
ership  skills,  computer  literate.  Send 
cover  letter,  resume  and  work  samples 
to  Linda  Wienandt,  assistant  managing 
editor.  The  Bakersfield  Californian, 
P.O.  Box  440,  Bakersfield,  CA  93302. 

FLORIDA  DAILY 

We  are  accepting  applications  from 
reporters,  copy  editors  to  work  at 
40,000-circulation  AM  on  beautiful 
Gulf  Coast.  We  are  looking  for 
reporters  who  want  to  write  nev/s,  copy 
editors  with  pagination  experience. 
Great  location,  benefits  for  journalists 
with  creativity,  enthusiasm,  teamwork. 
Send  resume,  clips  to  Tom  Conner, 
editor.  Northwest  Florida  Daily  News, 
P.O.  Box  2949,  Fort  Walton  Brach,  FL 
32549. _ _ 

GRAPHIC  ARTIST 

Join  our  team  of  graphic  artists  at  the 
Albuquerque  Journal,  New  Mexico's 
statewide  daily.  We  seek  a  visual 
journalist  with  a  nose  for  news  graph¬ 
ics,  a  knack  (or  information  organiza¬ 
tion  and  a  flair  for  illustration.  Send 
your  resume,  work  samples  and 
references  ta  Joe  Kirby,  design 
director,  Albuquerque  Journal,  P.O. 
Drawer  J,  Albuquerque,  NM  87103. 
Deadline:  JULY  26.  No  phone  calls, 
please. 

If  you  can't  measure  output,  then  you 
measure  input. 

Charles  Schuhze 


DIRECTOR  OF  EDITQRIRL 
0  PR06RRHHIHG 


AOL  Productions,  Inc.,  an  America  Online 
company,  is  producing  a  world-class  interactive 
sports  information  online  service  that  will  appear  on 
AOL  as  well  as  on  the  Internet.  This  online  sports 
service  will  offer  the  latest  in  sports  information, 
scores  and  statistics,  in  addition  to  chats,  games, 
fantasy  leagues,  and  other  features  that  wilt  make  it 
a  leading  interactive  property.  We  are  looking  for 
some  highly  enthusiastic  people  with  a  sports 
background  who  want  to  get  in  on  the  ground  floor  of 
this  exciting  opportunity. 

The  Director  of  Editorial  and  Programming  will 
create  the  'Voice'  of  a  major  new  sports  informa¬ 
tion  and  entertainment  property.  Responsibilities 
include:  two  primary  functions  -  the  day  to  day 
editorial/newsroom  activities  and  the  program¬ 
ming  functions  of  community  (chat,  events,  and 
promotions).  Individual  will  be  responsible  for  . 
the  development  and  operation  of  a  sports  A 
newsroom;  working  with  Marketing  and  ^ 
Product  Development  to  develop  and  __ 
implement  strategy;  produce  compel-  ||[]l  PH 


Ak 


ling  content,  present  scheduled  events  and  services 
that  will  impact  the  sports  community,  and  create 
and  implement  staffing  plan  to  meet  services  goals. 

The  ideal  candidate  should  have  10  years  of  expe¬ 
rience  in  creation,  implementation,  and  evaluation 
of  online  senrices,  print  and/or  TV  editorial  and/or 
media  programming  related  directly  to  sports.  Can¬ 
didate  will  have  5  years  of  management  experience 
and  demonstrated  skills  in  mnning  an  editorial  team 
under  critical  deadlines  and  schedules.  A  BS  and 
MBA  are  preferred,  however  equivalent  work  ex¬ 
perience  is  acceptable.  This  position  is  in  our  beau¬ 
tiful  San  Francisco  Bay  Area  location. 

Please  forward  your  resume  to: 

Attn:  Recruiter 

2655  Campus  Drive,  Suite  200 
San  Mateo,  CA  94403 
|k  Fax:  415/525-4199 
Online: 

ComWork4U8@aol.com 

iniiiiK  AOLPttxfucliote,  Inc  isanequal  ofiprxl^ 
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MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning  weekly  newspaper  in 
San  Francisco.  Strong  writing  skills 
essential.  Job  entails  pTanning/Miting 
music  section,  hiring  freelancers, 
reviewing  music/pop  culture  and  writ¬ 
ing  non-music  feature  length  stories  for 
front  of  the  book.  Send  cover  letter, 
resume,  and  five  best  clips  to: 

Bill  Wyman 
SF  WEEKLY 
425  Brannan 
San  Francisco,  CA  94107 


NEWS  EDITOR 

Proven  leader,  coach,  motivator  who 
can  help  a  veteran  staff  fine  tune  its 
skills.  Must  excel  in  accuracy,  setting 
high  journalistic  standards,  and  meet¬ 
ing  d^dlines.  Position  requires  at  least 
3  years  of  supervisory  experience. 
Send  resume,  clips,  references,  and  a 
cover  letter  outlining  your  philosophy 
for  local  news  coverage  to:  Walter 
Dawson,  managing  editor.  The  Mon¬ 
terey  County  Herald,  8  Upper 
Ragsdale  Drive,  Monterey,  CA  93940. 


NEWS  PAGE  DESIGNER 

The  Albuquerque  Tribune  is  looking  for 
a  versatile  page  designer  to  do  news 
and  sports  pages.  Candidates  should 
have  at  least  two  years  daily  newspa¬ 
per  experience  or  equivalent  and 
strong  work  skills.  We  are  fully 
paginated  on  QuarkXPress  and  Macin¬ 
tosh  experience  is  preferred. 

The  Trib  has  maintained  a  reputation 
for  good  visuals  and  presentation  over 
the  past  9  years.  Our  content-driven 
approach  earned  us  a  spot  among 
SND's  ten  best-designed  newspapers 
under  50,000  in  1 995  And  we  work 
and  live  in  a  beautiful  place,  loo. 

Send  portfolio  and  resume  to  David 
Carrillo,  team  leader  for  design  & 
copy.  The  Albuquerque  Tribune,  7777 
Jefferson  NE,  Albuquerque,  NM 
87103. 

NEWSPAPER  PHOTOGRAPHER 
The  Community  News  Group  seeks  a 
full-time  photographer  for  twice-weekly 
award-winning  newspapers  located 
south  of  Seattle.  Cities  include  Burien, 
Des  Moines,  and  Federal  Way. 
Qualified  applicants  will  hove  practical 
experience  in  a  news  photography 
environment.  We  value  diversity  in  the 
workplace  and  encourage  those  who 
share  that  vision  to  apply.  Non¬ 
smoking  environment.  E.E.O.  To  apply, 
send  resume  with  work  samples  to: 

Director  Human  Resources,  PHG 
P.O.  Box  481 19 
Burien,  WA  981 48 


National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  for  $39,  1 3  issues  for  $89. 


ONE  DESKTOP  PUBLISHER  and  one 
REPORTER  needed  on  Caribbean 
weekly.  REPORTER  must  be  able  to 
produce  clean,  crisp  copy  and  quality 
photographs;  be  computer  literate. 
DESKTOP  PUBLISHER  will  assume  all 
production  duties,  including  pasteup, 
ad  design  and  photo  processing.  Mac 
savvy,  photo  skills  a  must;  journalism 
degree  an  asset.  Salary  $225. 
Resume,  clips,  portfolio  to  Box  07848, 
Editor  &  Publisher. 

PAGE  DESIGNER:  The  Courier-News, 
a  25,000  daily  northwest  of  Chicago, 
seeks  top-flight  page  designer. 
Requires  extensive  Mac  experience 
and  copy  editing  skills.  Excellent  pay, 
benefits.  Send  resume,  work  samples  to 
Mike  Smith,  news  editor,  P.O.  Box 
531 ,  Elgin,  IL  60121.  No  phone  calls. 

POPULAR  MUSIC  WRITER 

The  Alameda  Newspaper  Group,  a  six- 
paper  chain  in  the  San  Francisco  Bay 
Area,  is  seeking  an  experienced  music 
writer  who  can  produce  well-written 
previews,  in-depth  features  and 
reviews  of  musical  events,  from 
nightclub  performances  to  big- 
production  concerts.  The  job  requires 
expertise  in  rock  'n'  roll,  hip-hop,  R&B, 
blues,  country,  world  music  and  jazz. 
We're  looking  for  someone  who  can 
deal  confidently  with  breaking  news 
and  creatively  with  emerging  local  and 
national  trends.  Send  cover  letter, 
resume  and  clips  to  Sharon  Betz, 
features  editor,  Alameda  Newspaper 
Group,  4770  Willow  Road, 
Pleasanton,  CA  94588.  No  calls, 
please. 


SPORTS  EDITOR  sought  for  daily 
newspaper  in  Greenwood,  SC.  Should 
be  experienced  in  planning,  gathering 
and  presenting  sports  ne>«s  from  public 
schools,  colleges  and  professional 
ranks.  Salary  negotiable.  Send  resume 
to  Sports  Editor,  The  Index-Journal, 
P.O.  Box  1018,  Greenwood,  SC 
29648  or  fax  to  Sports  Editor,  (864) 
223-7331. 


SPORTS  EDITOR  -  Productive,  communi¬ 
ty-minded  sports  editor  needed  at  The 
St.  Augustine  Record  (FL),  7-doy, 
18,000  PM.  Successful  candidate  will 
be  a  hands-on,  do-all  type  who  can 
write,  edit,  layout,  take  pictures,  relate 
to  high  school  athletes  and  supervise 
two  full-time  sports  writers.  Would 
cover  all  sports  at  four  local  high 
schools  and  Flagler  College,  plus  NFL 
Jacksonville  Jaguars.  Looking  for 
someone  who  can  expand  pages 
beyond  typical  game  "stuff."  A 
Bachelor's  degree  is  preferable,  with 
two  years  experience.  Good  job  for 
someone  wanting  editorial/ 
management  experience.  Apply  to 
James  Sutton,  editor.  The  St.  Augustine 
Record,  P.O.  Drawer  1630,  St. 
Augustine,  FL  32085-1630  or  FAX  to 
(904)  829-6664. 


It's  a  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box  holder. 
if  you  don't  wont  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply 
in  an  envelope  odaressea  to  ihe  E&P  Classified  Advertising  Department  with  an  attached 
note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 
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REPORTER  -  EDITOR 
FINANCE/BUSINESS 

Mid-size  Northwestern  Pennsylvania 
daily  newspaper  seeks  experienced  pro¬ 
fessional  to  oversee  the  weekly  prod¬ 
uction  of  the  Personal  Finance  and  Busi¬ 
ness  tab,  cover  feature  assignments  for 
Lifestyle  section  and  business  stories  for 
our  Sunday  paper. 

QUAUFICATIONS 

*3  years  Business  and  Personal  finance 
reporting,  plus  features  and  enterprise. 
■Clips  should  show  a  flair  for  incorporat¬ 
ing  real  people  into  stories  and  for 
making  complex  financial  issues 
understandable. 

•Proven  layout  and  editing  experience. 
•QuarkXPress  knowledge  a  plus. 
•Journalism  or  related  degree  preferred. 

This  opportunity  offers  a  competitive 
salary  and  excellent  fringe  benefit 
package,  including  pension  and 
401  (k)  plan.  No  phone  calls,  please. 
Send  confidential  resume  with  clips 
and  salary  history  to: 

Times  Publishing  Company 
Attn:  Herb  Gilroy 
Human  Resources  Manager 
205  West  1 2th  Street 
Erie,  PA  1 6534 
EOE 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  and  Houston. 
We  publish  in-depth,  well-crafted 
stories  that  explore  the  issues,  events 
and  personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  and  feature  writers  in  Dallas, 
Houston,  Miami  and  Phoenix. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  .Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


I  In  the  end,  everything  is  a  gag. 

Charlie  Chaplin 


SEVEN-DAY  AM  (circ.  30,000)  in  Cen¬ 
tral  Pennsylvania  has  openings  for  a 
general  assignment  reporter  and  a  busi- 
ness/agriculture  reporter.  We're  look¬ 
ing  for  experienced  writers  who  have 
worked  on  smaller  community  news¬ 
papers,  but  we  will  consider  recent 
grads  with  solid  clips  and  references. 
Send  materials  to  John  Moore,  The 
Daily  Item,  200  Market  Street,  Sun- 
bury,  PA  17857.  Fox  (717)  286-7695. 
No  phone  calls,  please. 


SOUTH  FLORIDA'S  outstanding  Jewish 
weekly  needs  an  ASSISTANT  EDITOR 
to  be  the  No.  2  in  an  eight-person 
newsroom  as  we  prepare  to  launch 
two  new  editions.  Competitive  wages 
and  benefits  await  a  passionate 
journalist  who  combines  writing,  edit¬ 
ing  and  management  savvy  with 
Jewish  knowledge  and  endless  energy. 
Mail  resume  and  three  best  samples  to 
Howard  Lalli,  editor.  Palm  Beach 
Jewish  Times,  5840  Corporate  Way, 
Suite  101,  West  Palm  Beach,  FL 
33407. 


SPECIAL  SECTIONS  EDITOR 
Large,  award-winning  weekly  newspa¬ 
per  group  in  northern  New  Jersey 
seeks  creative,  top-flight  special  sec¬ 
tions  editor.  Extensive  copy  editing 
skills  required.  QuarkXPress,  Adobe 
Photoshop  experience  a  must. 
Illustrator,  a  plus.  Send  resume,  work 
samples  to  Liz  Parker,  executive  editor. 
Recorder  Publishing  Company,  254 
Mercer  St.,  Stirling,  K)  07980. 


SPORTS  EDITOR 

with  solid  writing,  editing,  design  skills 
to  manage  hard-working  sports 
department  for  29,000  circulation  dai- 
ly/Sunday  in  Zone  5  noted  for  prep/ 
golf/ auto/ outdoor/ recreational  sports. 
Reader-oriented,  community-minded 
individual  with  strong  people  skills. 
Mac  and  QuarkXPress  experience  a 
plus.  Send  resume  detailing  experience 
and  samples  of  writing/layout  work  to 
Box  07852,  Editor  &  Publisher. 


STAFF  PHOTOGRAPHER  needed  at 
The  St.  Augustine  Record  (FL),  7-day, 
18,000  PM.  Must  have  proven  photo 
ability  in  spot  news,  sports,  features 
and  studio  work.  Two  years  daily 
newspaper  experience  and  college 
degree  preferred.  Apply  to  John 
Studwell,  chief  photographer,  P.O.  Box 
1630,  St.  Augustine,  FL  32085-1630 
or  FAX  (904)  829-6664. 


THE  ALBUQUERQUE  JOURNAL,  New 
Mexico's  statewide  paper  has  an  open¬ 
ing  for  a  reporter  willing  to  take  on 
some  of  the  most  important  issues  fac¬ 
ing  local  government  in  a  fast-growing 
high  desert  city,  including  long-range 
planning.  The  reporter  will  also  cover 
local  Pueblo  tribes.  The  ability  to  cut 
through  the  government  jargon  and 
write  in  a  way  the  reader  can 
understand  is  vital.  Three  years  of  daily 
newspaper  experience  is  required. 
Salary:  $29,000  or  more  depending 
on  experience.  Send  resume  and  clips 
by  August  10  to  Judy  Giannettino, 
metropolitan  editor,  Albuquerque 
Journal,  P.O.  Drawer  J,  Albuquerque, 
NM  87103. 


FAX  YOUR  AD 
TO:  (212)  929-1259 
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_ EDITORIAL _  I _ EDITORIAL _ 

SYSTEMS  EDITOR  I  THE  ST.  XJSEPH  NEWS-PRESS  is  loolc- 


We  are  looking  for  someone  to  lead 
our  news  staff  in  the  use  of  computers 
and  new  technology.  We're  seeking  a 
systems  editor  to  train  reporters,  lead 
us  through  pagination  and  work  with 
our  online  and  other  new  media  opera¬ 
tions. 

We  are  the  Fayetteville  Observer- 
Times,  a  75,000-circulation  daily  in 
southeastern  North  Carolina.  Top  can¬ 
didates  will  have  programming  skills 
and  knowledge  of  PCs  and  Macs. 
Journalism  experience  and  knowledge 
of  an  Sll  front-end  system  preferred. 

Send  a  letter  and  resume  to  John 
Holmes,  personnel  director,  Fayetteville 
Observer-Times,  P.O.  Box  849,  Fayet¬ 
teville,  NC  28302. 


THE  CAROLINA  MORNING  NEWS  is 
looking  for  a  versatile,  highly 
motivated  reporter  to  cover  gov¬ 
ernment  and  business  in  the  Hilton 
Head-Beaufort,  SC,  region,  one  of 
America's  fastest  growing  areas. 
Must  show  initiative,  innovation  and 
accuracy.  At  least  two  years  daily 
experience.  Cantact  Kyle  Poplin, 
editor,  Carolina  Morning  News,  P.O. 
Box  486,  Bluffton,  SC  29910, 


THE  CITIZEN,  the  top  New  York  daily 
under  35,000  circulation,  will  have 
openings  this  summer  for  several  report¬ 
ing  positions  and  for  features  editor. 
We  seek  bright,  energetic  people  who 
can  get  beyond  the  mundane.  Show  us 
your  range  of  abilities  in  at  least  five 
samples  of  your  work.  Contact  Manag¬ 
ing  Editor  Don  Rogers,  The  Citizen,  25 
Dill  St.,  Auburn,  NY  1 3021 . 


THE  PACKER,  the  leading  weekly 
newspaper  covering  the  $65  billion 
fresh  fruit  and  vegetable  industry,  is 
looking  for  a  correspondent  to  cover 
news  events  &  photo  opportunities  in 
the  Northeast  and  eastern  Canada. 
This  freelance  individual  must  have  a 
strong  reporting  &  photography  back- 
graund.  May  include  occasional 
overnight  travel.  Send  cover  letter, 
resume  and  work  samples  to  Vance 
Publishing  Corp.,  Human  Resources- 
NE,  10901  W.  84th  Terrace,  #200, 
Lenexa,  KS  6621 4. 


THE  SEAHLE  TIMES  News  Desk,  which 
handles  local,  national  and  interna¬ 
tional  news,  seeks  a  versatile  copy 
editor.  Requirements:  strong  worci- 
editing  and  headline  writing  skills  as 
demonstrated  on  editing  test;  layout 
ability  (pagination  a  plus);  minimum  of 
five  years  of  editing  experience  on  a 
major  daily  newspaper.  Flexibility  in 
hours  a  must.  To  apply,  send  cover  let¬ 
ter,  resume  and  samples  of  your  work 
by  July  31  to  Millie  Quan,  AME,  Sea^ 
tie  Times,  P.O.  Box  70,  Seattle,  WA 
I  98111.  No  calls,  please. 


SEE  THE  SITES!! 
PLAOEANADON 
THE  EfiiP  WEB  SITE 
DETAILS? 

(212)  675-4380,  EXT.  171 


ing  for  an  entertainment/general 
features  reporter.  The  reporter  will  be 
responsible  for  the  creation  of  a  six- 
page  weekly  entertainment  section,  as 
well  as  some  daily  features  writing. 

A  knowledge  of  pop  culture  and  fine 
arts  is  essential,  along  with  a  good 
sense  of  humor  ond  an  ability  to  enter¬ 
tain  through  good  writing. 

Familiarity  with  QuarkXPress  is  a  plus, 
as  this  job  involves  some  page  design. 

The  paper  has  a  circulation  of  about 
45,000  in  a  community  of  70,000. 
We  cover  o  little  Kansas  City  entertain¬ 
ment  news,  but  mostly  concentrate  on 
our  own  community,  which  has  two  com- 
munity  theaters,  a  professional 
symphony  orchestra  and  active  arts  com¬ 
munity. 

Send  resume  and  five  clips  to  Preston 
Filbert,  features  editor,  St.  Joseph 
News-Press,  P.O.  Box  29,  St.  Joseph, 
MO  64502. 


THE  STATESMAN  JOURNAL  in  Salem, 
Ore.,  is  a  good,  mid-sized  paper  that 
wants  to  get  better.  We're  lookina  for 
people  vmo  want  to  be  part  of  the 
teom.  As  a  bonus,  you  get  to  live  in  the 
beautiful  Pacific  Northwest.  Here's 
what's  open: 

ASSISTANT  NEWS  EDITOR.  Need  a 
No.  2  person  on  news  desk  with  Page 
One  experience.  Will  help  manage 
desk  staff  and  page  flow.  Should  be 
meticulous  with  copy  and  headlines; 
slot  experience  is  desired. 

NEWS  DESK  COPY  EDITOR:  Looking 
for  strong  headline  writer  with  solid 
copy-editing  skills.  Responsibilities 
include  layout  and  pagination. 

Send  resume,  clips  to  AME  Grant 
Butler,  Statesman  Journal,  P.O.  Box 
1 3009,  Salem,  OR  97309- 1015. 

The  Statesman  Journal  is  a  Gannett 
newspaper  with  a  70,000  weekend 
and  65,000  daily  circulation.  The 
Statesman  Journal  values  workplace 
diversity  and  encourages  those  who 
share  our  vision  to  apply. 

TWO  ENTRY  LEVEL  REPORTERS  -  Life¬ 
styles,  including  some  QuarkXPress 
layout,  and  general  news  at  20,000 
circulation  7-day  daily  50  miles  from 
Washington,  D.C.  National  newspaper 
group,  health  coverage  and  401  (k). 
Send  resume,  references  and  clips  to 
William  Doolittle,  The  Journal,  Box 
807,  Martinsburg,  WV  25401 . 


I  The  BENTON  COUNTY  DAILY 
:  RECORD,  an  award-winning  seven- 
j  doy-a-week  daily  newspaper  in  north- 
i  west  Arkansas,  seeks  a  sporfswriter 
;  with  basic  page-building  and  photog- 
:  raphy  skills  who  enjoys  working  in  a 
I  competitive  environment.  Must  have 
I  reliable  transportation  and  be  willing 
I  to  work  some  nights  and  weekends, 
j  Send  resume  to:  Jeff  Slotton,  sports 
i  editor,  P.O.  Box  1049,  Bentonville,  AR 
i  72712. 


_ EDITORIAL _ 

OPINION  EDITOR 

The  Kokomo  Tribune,  a  28,000- 
circulation  PM  daily  one  hour  north  of 
Indianapolis,  is  seeking  candidates  for 
opinion  page  editor.  Moderate  view¬ 
point  and  strong  writing  skills  a  must. 
QuarkXPress  knowledge  helpful.  Send 
resume,  work  samples  and  references 
to:  Kokomo  Tribune,  John  Wiles, 
editor,  300  N.  Union  St.,  P.O  Box 
901 4,  Kokomo,  IN  46904-901 4. 

SPORTS  REPORTER 

If  you're  creative,  energetic  and  a  top- 
notch  reporter,  we  have  a  job  that 
should  challenge  and  excite  you.  The 
Ann  Arbor  News  seeks  a  reporter  to 
cover  University  of  Michigan's  men's 
basketball,  one  of  the  elite  programs  in 
the  country.  Send  resume  and  five 
clips.  The  News  is  an  equal 
opportunity  employer  Write  Geoff 
Larcom,  sports  editor.  The  Ann  Arbor 
News,  P.O.  Box  1 1 47,  Ann  Arbor,  Ml 
48106.  No  calls,  please. 

fhi  Camden  CHRONICLE- 
INDEPENDENT,  an  aggressive  South 
Carolina  tri-weekly,  seeks  a  general 
assignments  reporter.  We  are  looking 
for  someone  who's  willing  to  dig  for 
the  right  story  and  isn't  afraid  to 
challenge  the  status  quo.  Call  Glenn 
Tucker  at  (803)  432-6157  or  fox  your 
resume  to  (803)  432-7609. 

EAAPLOYMENT  OPPORTUNITIES 

$35,000/YR.  INCOME  POTENTIAL. 

Reading  books 
Toll  Free  1  (800)  898-9778 

Ext.  R-51 89  for  details 


$40,000/YR.  INCOME  POTENTIAL. 
Hame  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 


FINANCE 


VP  FINANCE 


Horvitz  Newspapers,  family- 
owned  with  7  newspapers  (4 
daily)  based  in  Bellevnie,  WA  is 
seeking  a  VICE  PRESIDENT/ 
Finance  to  manage  its  financial 
operations. 

Duties  include:  accounting, 
credit,  collections,  financial 
analysis,  planning  and  control. 
^_smqnreJ)om_tp_CEO;  Pay  based 
on  experience.  (^ALIFICATIONS 
INCLUDE:  financial  management 
experience  (8-10  years),  MBA, 
CPA  or  CMA,  advanced 
information  systems  knowledge 
(especially  Lotus  1-2-3),  and 
excellent  leadership  skills. 
Newspaper  EmwEi^E_HEL_mj_L. 

Send  Cover  Letter 
AND  Resume  to: 

Peter  Horvitz 
Horvitz  Newspapers 
1705-132ND  Ave  NE 
Bellevue,  WA  98005 

Equal  Opportunity  Employer 


_ FREELANCE _ 

WRITER/INTERVIEWER  to  write  bio¬ 
graphical  features  for  career  guidance 
periodical.  Please  send  resume  to  Ms. 
Jone  Meyer,  editor.  Vocational  Bio¬ 
graphies,  Inc.,  P.O.  Box  31,  Sauk 
Centre,  MN  56378. 


_ INFORMATION  SERVICES 

INFORMATION  SERVICES 
MANAGER 

The  Day  Publishing  Company,  eastern 
Conr^ecticut's  leading  daily  newspaper, 
has  an  excellent  opportunity  for  an 
Information  Services  Manager. 

This  newly  created  position  will  be 
responsible  for  orgonizing,  managing 
and  directing  the  installation  of  new 
pagination,  classified  advertising  and 
od  tracking  systems  working  towards  a 
goal  af  full  pagination. 

Other  position  responsibilities  include 
system  strategies,  mainterKince,  training, 
research  and  development  and 
advanced  troubleshooting  on  all  com¬ 
pany  systems.  This  is  a  hands-on  posi¬ 
tion  where  experience  with  the  follow¬ 
ing  is  necessary: 

•Mac  and  PC-based  newspaper  pub¬ 
lishing  systems  ‘Networks  •  Operating 
Systems  'Pagination  •  Web  Servers 
•Hardware/Software  Support 
•Programming  languages  'OPI 
•Electronic  mail  ‘Intemet  'Audiotext 

This  full-time,  salaried  position,  report¬ 
ing  directly  to  the  General  Manager, 
offers  a  competitive  salary  and  an 
excellent  benefits  package. 

Send/fax  your  resume  and  salary 
requirements  to: 

Mary-Jane  McGinnis 
The  Day  Publishing  Company 
P.O.  Box  1231 
New  London,  CT  06320 
FAX:  (860)  443-6322 

We  are  an  equal  opportunity  employer 
committed  to  diversity  in  the 
workplace. 

_ M/F/D/V _ 

MAH  BOOM 

NEWSPAPER 
MAILROOM  MANAGER 
A  Zone  2  daily  is  looking  for  a  highly 
motivated,  well  organized  individual  to 
manage  all  aspects  of  post-press 
Mailroom  operations.  Preferred 
candidates  for  this  challenging  full-time 
opportunity  will  possess: 

•Strong  Organizational  skills,  planning/ 
scheduling. 

•Good  people  skills. 

•3  years  management  experience 
(preferably  in  newspaper  production/ 
operations). 

•Good  mechanical  skills. 

•Knowledge  of  2nd  and  3rd  class  mail 
labelling  and  preparation  procedure. 
•Willingness  to  work  flexible  hours. 
•Budget  preparation  and  tracking  skills. 
•Expense  control. 

We  offer  an  excellent  wage  and 
benefit  package  and  the  opportunity  to 
join  our  team  of  dedicated  newspaper 
professionals.  Box  07856,  Editor  & 
Publisher. 
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PRODUCnON/TECH 


PRESS  OPERATORS 
Joumeyperson 


PROJEQS  MANAGER 


PROJEa/MNAGER 
INDUSTRY  DATA 


HELP  WANTED 


MAIIROOM 


PRESSROOM 


DISTRIBUTION  CENTER  MANAGER 
The  Herald  (Rock  Hill,  SC)  a  McClatchy 
30,000  daily  in  the  fast  growing 
Charlotte-area  market  is  currently  seek¬ 
ing  an  experienced  distribution  center 
manager.  Experience  on  Harris  insert¬ 
ing  equipment,  counter  stacker,  strap¬ 
pers  and  all  other  moilroom  equipment 
is  required.  Candidates  should  have  2- 
4  years  working  in  newspaper 
mailroom  as  an  assistant,  foreman  or 
supervisor,  maintenance  skills  and  the 
ability  lo  meet  strict  deadlines  while  pro¬ 
viding  quality  service.  We  offer  a  com¬ 
petitive  salary  and  an  excellent  benefits 
package.  Qualified  candidates  please 
send  cover  letter  and  resume  to: 

Human  Resources  Director 
The  Herald 
P.O.Box  11707 

_ Rock  Hill,  SC  29731 _ 

MAILROOM  DEPARTMENT 
MANAGER 

Fast-paced  group  of  23  community 
newspapers  seeks  someone  to  manage 
its  mailing  operations.  This  Ipswich 
based  position  requires  a  qualified 
candidate  to  possess  the  leadership 
and  skills  to  manage  2  shift,  five  day 
operation  with  a  staff  of  18.  Experi¬ 
ence  on  a  Muller  227  inserting 
machine  with  on-line  Cheshire  labeler 
or  similar  equipment  a  must.  Interested 
applicants  should  forward  resume  and 
salary  requirements  to  Community 
Newspaper  Company  c/o  Ellin  Car- 
roll,  P.O.  Box  192,  Ipswich,  MA 
01 938  or  FAX  (508)  356-91 88. 

PREPRESS 

COMPOSING  ROOM  FOREMAN 
The  Mercury,  a  30,000  daily  and  Sun¬ 
day  in  Poltstown,  PA  seeks  a  working 
composing  room  foreman  for  the  night 
shift  who  possesses  all-around  pre¬ 
press  expertise.  Experience  in  all 
phases  of  pre-press  operations  includ¬ 
ing  camera  and  process  color  strip¬ 
ping.  Must  have  good  supervisory  skills 
and  ability  to  achieve  quality 
objectives.  Please  send  resume  and 
salary  requirements  to: 

Tracy  Reinholt 
The  Mercury 
24  N.  Hanover  Street 
Pottstown,  PA  19464 


PRESSROOM  FOREAAAN 
Second  Shift 

Hamilton,  OH  Commercial/ 
Newspaper  Printer  is  looking  for  a 
hands-on  press  foreman  to  lead  our 
second  shift.  Successful  candidate  must 
possess  strong  knowledge  of  offset  prin¬ 
ting,  preferably  on  a  Goss  Urbanite. 
Strong  organizational  and  people  skills 
a  plus.  Must  have  at  least  5  years 
managerial  experience  in  commercial 
printing  or  newspaper  production.  Full 
benefits  package  includes  medical, 
dental,  vision,  401  (k),  and  pension. 
Salary  commensurate  with  experience. 
Sencl  resumes  to  Mark  Cole,  4000 
Hamilton-Middletown  Road,  Hamilton, 
OH  4501 2.  Or  fax  (513)  867-7984. 

PRESSROOM  MANAGER 
The  Skagit  Valley  Herald,  in  Mount 
Vernon,  WA,  is  seeking  a  Pressroom 
Manager  to  run  a  14-unit  Goss  Com¬ 
munity  Press  and  supervise  a  staff  of  8. 
We  need  a  leader  who's  mechanically 
strong,  able  to  teach  others,  and  who 
will  be  management's  champion  for 
the  causes  of  waste  and  overtime  reduc¬ 
tion,  quality  control,  safety  and  on-time 
starts.  Resume,  including  salary  require¬ 
ments  (ASAP)  to: 

Production  Director 
Skagit  Valley  Herald 
P.O.  Box  578 

Mount  Vernon,  WA  98273 
Fax:  (360)  424-5300 
PRESSROOM  MANAGER  needed  in  sub¬ 
urban  Maryland,  responsible  for  daily 
operations  of  the  pressroom,  including 
scheduling,  inventory,  budgeting,  and 
commercial  customer  mediation.  Must 
be  an  experienced  manager  with  Goss 
Community  Press  knowledge.  Salary 
commensurate  with  experience.  Please 
send  resume  and  salary  requirements 
to  Ms.  Diane  Schmittinger,  Homestead 
Publishing  Co.,  P.O.  Box  189,  Bel  Air, 

MD  21014. _ 

PRODUCnON/TECH 

NEWSPAPER 

OPERATIONS  MANAGER 

Strong  background  in  marketing,  sales 
and  promotions.  Team  management 
experience  and  community  involvement 
necessary.  Knowledge  in  circulation 
and  editorial  beneficial.  This  position 
has  produced  4  General  Managers.  7 
day  morning,  award-winning  daily  in 
beautiful  northern  Minnesota.  Com¬ 
petitive  pay,  medical,  401  (k).  Please 
send  cover  letter,  resume  and  salary 
requirements  to  Mesabi  Daily  News, 
Attn:  Scott  L.  Asbach,  P.O.  Box  956, 
Virginia,  MN  55792. 

PREPRESS  SUPERVISOR 
Zone  4  daily  seeks  supervisor  for  pre¬ 
press  operations.  Working  knowledge 
of  Macintosh  system  Tegra 
imagesetters  required.  Must 
understand  Photoshop  and  hove  ability 
to  scon  and  enhance  color  photos, 
page  negatives  and  commercial  art  (or 
newspaper  reproduction.  Must  have 
management  experience  and  be  able 
to  train  employees  while  leading  transi¬ 
tion  to  pagination.  Salary  to  $25,000. 
Excellent  benefits.  Submit  resume  with 
samples  to  Box  07854,  Editor  &  Pub¬ 
lisher. 


The  Cincinnati  Enquirer  is  seeking 
quality  conscious  individuals  with  a 
minimum  of  one  years'  experience 
operating  Goss  metro/metroliner 
presses.  We  are  a  7-day-a-week 
operation  and  these  positions  will 
require  night  work.  If  interested  in 
more  information,  please  call  Susan 
Hoover  at  (51 3)  768-821 1 . 

PROJEaS  DIREaOR 

TEACHING  TOLERANCE  DIREaOR 

The  Southern  Poverty  Law  Center  seeks 
director  for  its  Teaching  Tolerance  pro¬ 
ject.  Responsible  for  planning,  editing 
and  supervising  production  of  semi¬ 
annual  TEACHING  TOLERANCE  maga¬ 
zine;  planning  and  overseeing  devel¬ 
opment  of  video-and-text  teaching  kits; 
managing  10-person  staff  and 
multi-million  dollar  budget.  Requires 
solid  writing  and  editing  experience,  pro¬ 
ven  managerial  and  research  skills,  an 
interest  in  equity  issues,  demonstrated 
ability  to  work  under  pressure  and 
meet  deadlines.  Salary  commensurate 
with  experience;  excellent  benefits. 
Resume  and  writing  samples  to  Joseph 
J.  Levin,  Jr.,  SPLC,  400  Washington 
Avenue,  Montgomery,  AL  36104.  The 
SPLC  is  an  equal  opportunity  employer. 


Dow  Jones  &  Company,  Inc.,  a  leading 
provider  of  business  news  and  informa¬ 
tion,  has  an  exciting  opportunity  at  our 
Princeton,  NJ  campus  for  a  Project 
Manager-Industry  Data. 

The  successful  candidate  will  define  key 
industries  whose  needs  Business 
Information  Services  (BIS)  products 
must  address,  as  well  as  define  how 
those  needs  must  be  met  in  each  PC- 
based  or  Internet-delivered  product. 
Additionally,  the  Project  Manager 
must  identify  and  closely  track  com¬ 
petitors  as  well  as  try  to  anticipate  their 
product  development  plans.  This  indi¬ 
vidual  must  work  effectively  with  other 
departments  to  ensure  that  industry- 
related  requirements  are  implements 
in  the  right  products  and  in  the 
required  time  frames. 

We  offer  a  competitive  salary,  an 
excellent  benefits  program,  and  the 
opportunity  for  advancement.  Please 
forward  your  resume  with  salary 
requirements  to: 

Dow  Jones  &  Company,  Inc. 

Staffing  Department  CB/MG-63052 
Building  #3,  P.O.  ^x  300 
Princeton,  NJ  08543-0300 
FAX:  (609)  520-4149 

EOE,  M/F/D/V 
Principals  only  may  apply. 


_ PRESSROOM _ 

PRESSMAN  (or  7-unit  Harris  in  beauti¬ 
ful,  growing  lake/river  market.  Night 
shift,  7:00  p.m.  to  3:00  a.m.  Apply  to 
Bob  Miles,  Yankton  Daily  Press  & 
Dakotan,  319  Walnut,  Yankton,  SD 
57078. 


WONDERING  WHERE  TO 
SEND  THOSE  BOX 
RESPONSES? 
SENDTQ. 

E&PCLASSIHEDDEPT. 

11 W.  19th  ST. 

NEW  YORK,  NY  10011 


NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 
EDITOR  &  PUBLISHER 

1 1  West  1 9th  Street 
New  York,  NY  10011 
(212)  675-4380 
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CLASSIFIED  ADVERTISING  RATES 

Forelgn/Posttlons  Wanted  advertisers  must  pre-pay. 
Effective  January  1 1996 


UNEADS 

1  week-$8.60  per  line 

2  weel(s-$7.60  per  Ine,  per  Issue. 

3  weeks-$6.65  per  line,  per  Issue. 

4  week$-$5.75  per  Ine,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.30  per  Ine 

2  weeks-$4.10  per  Ine.  per  Issue. 

3  weel(5-$3.00  per  Ine,  per  Issue. 

4  weeks-  $2.75  per  line,  per  Issue. 


Add  $10.00  per  insertion  for  box  sen/ice.  Add  $5.00  per  insertion  for  box  service. 
Count  os  on  odditionol  line  in  copy.  Count  os  an  additional  line  In  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 
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Tlie  use  of  borders,  boldface,  illustrafions,  logos,  etc.,  on  classified  ads  chorged 
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6  to  13  times,  $90: 14  to  26  times  $85;  27  to  52  times  $80. 
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POSITIONS  WANTED  | 

ADMINISTRATIVE 

EDITORIAL 

AD  DIRECTOR/PUBLISHER,  over  25 
years  experience,  weeklies,  small 
dailies.  Box  07851 ,  Editor  &  Publisher. 

SMART,  THOROUGH,  AGGRESSIVE 
editor,  great  slot  man,  page  designer, 
seeks  position  at  quality  daily.  Call 

EDITORIAL 

Mark  Esper,  (970)  927-0959. 

YOUNG,  AGGRESSIVE  AWARD¬ 
WINNING  sports  writer/editor  looking 
to  move  up.  Seeks  editorial  position  at 

12-YR.  REPORTER/EDITOR  seeks  staff 
environmental  beat  on  75,000  daily. 

Fine  Rolodex.  (847)  433-3751 . 

daily.  Extensive  layout/design/ 
computer  experience.  Reply  to  Box 
07843,  Editor  &  Publisher. 

REUGION/EDUCATION  WRITER;  B.A. 

Journalism,  M.A.  Christian  education. 

Experience  includes  daily  writer. 

AWARD-WINNING  REPORTER,  now 
with  New  York  City  financial  daily. 

weekly  editor,  pastor.  Call  Ron  (717) 

829-6492. 

seeks  position  with  mid-to-lorge-size 
paper  in  the  East.  If  you  wont  a  busi¬ 
ness  who  knows  how  to  tell  a  good 
stroy  and  can  make  municipal  b^ds, 
the  economy,  mutual  funds,  tax  policy, 
etc.,  accessible  to  the  oveioge  reader, 
give  me  a  call.  My  experience  also 
includes  a  two-year  stint  with  a  small 
New  England  daily,  where  1  covered 
education  and  politics.  (212)  684- 
2264. 

WIDEN  YOUR  Readers'  horizons. 

Allow  me  to  inform  on  issues  Carib¬ 
bean.  Ten  years  writing  and  editing 
with  dailies  and  news  agencies.  Wide 
foreign  reporting  experience.  M.A.  in 
international  journalism  from  USC. 

Knowledge  of  Spanish.  (809)  977- 
1322. 

VETERAN  SPORTS  WRITER  seeks  new 
challenge.  Give  me  a  call.  I'm  waiting. 

EDITORIAL  OR  PRODUCTION  systems 
manager,  20  years  experience  in 

Open  to  all  offers,  but  prefer  Zone  5. 

Mike  (910)  835-4996. 

newspapers.  Macs  or  PC  networks. 
Looking  in  the  Pacific  NorfhWest  and 

FREELANCE 

Alaska.  Call  or  E-mail  for  resume:  (206) 
857-5836  rdtoyota@ix.netcom.com 

DISTINaiVE  WEB  SITE  Construction 
and  Maintenance  by  professional 

PROVEN!  '92  B.A.,  Fortune  50  Writ¬ 
ing/Marketing  experience.  New  York 
&  Hong  Kong.  Seeks  full-time, 
freelance:  New  York,  (212)  724-4625. 

graphic  artist  with  21  years  Newsweek 
experience.  Let's  create  a  web  site  that 
best  defines  you. 

Contact  Richard  Gerstner 
at  RGERST@MSN.COM  or 

SENIOR-LEVEL  EDITOR  seeks  trade  or 
consumer  magazine  position.  Nine 
years  chief  editor  with  Chilton  maga¬ 

(908)  782-0027 

Fax  (908)  782-9393 

zine;  15  yeors  total  print.  Respected 
award-winning  writer  on  management, 
computers,  automotive  and  electronics. 
Available  immediately,  willing  to 
relocate  for  challenge  and  opportunity. 
tom.inglesby@reporters.net 
or  (602)  661-1 116 

VETERAN  EDITOR/WRITER  who  has 
held  top  positions  with  leading  trade- 
magazine  publishers  seeks  assign¬ 
ments.  Strong  in  business/marketing, 
politics,  history,  current  affairs.  Dan 

Harrison,  (91 4)  762-2479. 
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SHOP  TALK  AT  THIRTY  by  r i (  h  a r d  n .  w  i n f i  k l n 


Taking  The  First 


Sometimes  it  takes  the  mde 

shock  of  a  wholly  different  cul¬ 
ture  to  bring  into  relief  the 
uniqueness  of  the  American 
experiment  of  a  free  press. 

A  nation’s  libel  law,  after  all,  is  a  rea¬ 
sonably  good  index  of  its  political 
health.  When  a  citizen  or  subject  utters 
contempt  for  the  mayor  or  the 
sovereign,  the  machinery  of  a  nation’s 
laws  and  tribunals  may  or  may  not 
begin  to  crank  up,  often  to  the  distinct 
disadvantage  of  the  citi¬ 
zen  or  subject. 

To  understand  a 
nation’s  libel  laws  is  to 
glimpse  into  that  soci¬ 
ety’s  tolerance  for  dis¬ 
sent  and  freedom  to 
criticize  the  powerful. 

That  glimpse  into  a  dif¬ 
ferent  culture  can  be 
unsettling  to  a  lawyer 
steeped  in  the  free-for- 
all  of  American  political 
discourse. 

My  example  is  a  brief 
one.  A  group  of  four 
media  law  practitioners  representing 
France,  Germany,  the  Netherlands  and 
the  United  States  participated  last 
December  in  a  conference  in  Zagreb. 

Sponsored  by  the  Council  of  Europe, 
the  conference  sought  to  contrast  press 
and  media  laws  and  practices  in 
Croatia,  on  the  one  hand,  with  those  in 
the  four  western  democracies.  When 
my  turn  came  as  the  American  delegate, 
I  spoke  about  our  colonial  past,  the 
First  Amendment,  the  Alien  and  Sedition 
laws.  New  York  Times  v.  Sullivan,  the 
Pentagon  Papers  case,  and  several  other 
landmarks  of  our  law,  in  an  attempt  to 
describe  our  system  in  thirty  minutes. 

A  Croatian  legal  expert  then  made  a 
lengthy  and  technical  defense  of  the 
laws  of  libel  in  that  nation,  referring  fre¬ 
quently  to  a  thick  book  of  press  statutes 
and  rules  in  his  hand. 


Earlier,  I  was  told  about  a  rare  but 
popular  satirical  journal  which  regularly 
ridiculed  members  of  the  ruling  party 
of  President  FranjoThdjman.When  the 
local  expert  concluded,  a  courageous 
Croat  journalist  challenged  him  directly. 

“How  is  it,  if  our  law  is  so  fair,  that 
there  are  about  twenty  libel  suits 
against,”  and  here  he  named  the  satiri¬ 
cal  journal,  “brought  by  politicians  of 
the  ruling  party  for  tens  of  millions  of 
kuna  [the  Croat  currency].  Isn’t  the  idea 
of  those  suits  to  drive 
[the  journal]  out  of 
business?” 

The  legal  expert  stiff¬ 
ened  and  responded: 

“All  of  those  twenty 
plaintiffs  are  represent¬ 
ed  by  separate  lawyers 
so  there  is  no  conspira¬ 
cy.  [Of  course,  the  jour¬ 
nalist  had  made  no  alle¬ 
gation  of  conspiracy.] 
None  of  the  verdicts  is 
final  since  they  are  in 
various  stages  of 
appeals.  They  are  only 
playing  by  the  rules  of  the  game.  What 
is  most  important,  all  the  plaintiffs  are 
members  of  the  ruling  party.  A  majority 
of  the  people  elected  them  to  office. 
That  must  be  taken  into  account  when 
you  look  at  those  lawsuits.” 

At  this  point,  to  my  regret,  I  probably 
exceeded  my  role  as  a  guest  speaker.  As 
best  as  I  can  recall,  this  is  what  I  said: 

“In  the  American  tradition,  if  the  idea 
of  a  free  press  means  anything,  it  means 
a  dissident  press,  a  minority  press,  an 
unpopular  press  with  an  unpopular 
message.That  is  the  press  that  needs 
protection.The  arithmetic  of  a  majority 
vote  should  have  no  meaning  at  all 
when  it  comes  to  the  application  of  the 
law.  That  cannot  be  squared  with  the 
idea  of  equal  protection  of  the  laws.” 

At  another  point  I  quoted  this 
excerpt  from  The  “Spirit  of  Liberty,”  the 


remarkable  speech  given  by  Judge 
Learned  Hand  during  the  Second  World 
War: 

“I  often  wonder  whether  we  do  not 
rest  our  hopes  too  much  upon  constitu¬ 
tions,  upon  laws  and  upon  courts.  These 
are  false  hopes;  believe  me,  these  are 
false  hopes.  Liberty  lies  in  the  hearts  of 
men  and  women;  when  it  dies  there,  no 
constitution,  no  law,  no  court  can  save 
it;  no  constitution,  no  law,  no  court  can 
even  do  much  to  help  it ... . 

“What  then  is  the  spirit  of  liberty? 

I  caimot  define  it;  I  can  only  tell  you 
my  own  faith.  The  spirit  of  liberty  is 
the  spirit  which  is  not  too  sure  that 
it  is  right;  the  spirit  of  liberty  is  the 
spirit  which  seeks  to  understand  the 
minds  of  other  men  and  women;  the 
spirit  of  liberty  is  the  spirit  which 
weighs  their  interests  alongside  its  own 
without  bias;  the  spirit  of  liberty 
remembers  that  not  even  a  sparrow 
falls  to  earth  unheeded;  the  spirit  of 
liberty  is  the  spirit  of  Him  who,  near 
two  thousand  years  ago,  taught 
mankind  that  lesson  it  has  never 
learned,  but  has  never  quite  forgotten, 
that  there  may  be  a  kingdom  where 
the  last  shall  be  heard  and  considered 
side  by  side  with  the  greatest.” 

A  couple  of  journalists  later  made 
some  nice  but  private  comments 
about  my  impolite  rejoinder  to  one  of 
my  Croat  hosts.  Three  days  later  I  took 
a  scheduled  flight  out  of  Zagreb  back 
to  the  land  of  Sullivan  and  the 
Pentagon. 

The  journalists  remained  to  attempt 
to  survive  in  a  state  where  such  deci¬ 
sions  are  not  only  unthinkable  but 
anathema. 

On  the  twenty-fifth  amiiversary  of 
one  of  those  landmarks,  the  Pentagon 
Papers  case,  it  is  worth  reflecting  on 
Learned  Hand’s  idea  of  the  spirit  of  lib¬ 
erty. 

It  is  also  worth  remembering  that 
Americans  look  to  us  to  defend  and 
protect  their  rights  of  free  expression 
not  only  against  powerful  politicians,  as 
in  Sullivan,  or  a  powerful  government, 
as  in  the  Papers,  but  also  against  power¬ 
ful  individuals  and  corporations.  The 
First  Amendment  is,  after  all,  indivisible. 


Winfield  is  a  partner  in  Rogers  &  Wells,  the  law  firm  that  successfully 
represented  the  Washington  Post  in  the  Pentagon  Papers  case  in  1971. 

This  essay  is  taken  from  the  introduction  to  a  book  he  edited  for  the 
Practicing  Law  Institute  entitled  “Litigating  Libel  and  Privacy  Suits:  1996.” 
It  is  reprinted  with  his  permission. 


A  glimpse  into  a 
different  culture’s 
view  of  the  First 
Amendment  can 
he  unsettling  to  a 
lawyer  steeped  in 
the  free  for-all  of 
American  political 
discourse 
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Circulation/ 
Distribution  Issue 
July  20 

Readers  are  what  it's  all  about.  How  are 
newspaper  circulation  departments 
maintaining  and  increasing  readership  lev¬ 
els?  Subscription  strategies,  single  copy 
sales  tactics,  subscriber  data  bases,  distribu¬ 
tion  methods  ...  what's  going  to  keep  news¬ 
papers  the  primary  information  providers  in 
the  next  century? 


Take  advantage  of  the  intense  read¬ 
ership  generated  by  and  long  shelf 
life  typical  of  these  special  issues 
and  directories.  Add  them  to  your 
regular  E&P  schedule  today! 


•Annual  Syndicate  Directory 

Space  Deadline:  July  15 
Material  Deadline:  July  19 


71"'=  Annual 

If  Syndicate  Directory 
^  August  3 

TaTiat's  new  in  syndicated  news  and  features? 
Wrhis  is  the  definitive  guide.  Indexed  by  title, 
author/artist,  type  of  feature  and  syndicate,  it's 
easy  to  find  the  types  of  features  your  readers  are 
looking  for ...  features  that  build  readership  and  cir¬ 
culation. 


’Annual  Interactive  Services  Directory 

Space  Deadline:  August  21 
Material  Deadline:  August  26 


Call  E&P  Vice  President  of 
Advertising  Mike  Dardano  at 
(212)  675-4380  ext.  155  or  your 
local  E&P  representative. 


Annual  Interactive 
Services  Directory 
S^tember  7 

In  September  of  1995  there  were  457  online 
newspapers  accessible  through  the  Internet. 
Today,  that  number  is  up  to  1,015.  Still  others 
operate  on  proprietary  online  services.  And  the 
number  of  newspapers  offering  audiotex  and 
other  interactive  services  continues  to  increase. 
Where  are  these  newspapers  getting  the  equip¬ 
ment,  advice  and  services  needed  to  establish 
and  maintain  effective  interactive  services?  This 
Second  Annual  Directory  of  Interactive  Products 
and  Services  is  the  industry's  comprehensive 
guide  with  listings  by  company,  business  type, 
service  category,  and  specific  service. 


.or  your  E&P  contract  rate  applies. 


Color  Rates 

Spot  color,  per  color,  per  page,  extra  $575 
Facing  page,  same  color,  extra  $400 
Four-color  process  space  and  color  charge: 
One  page,  $4,920;  Two-page  spread,  $9,090 
(based  on  one-time  space  rate) 


PUBLI: 


Sales  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Chicago  (312)  641-0041  •  Los  Angeles  (310)  378-7075 
San  Francisco  (415)  421-7950 


INTERNATIO 

YEAR  BOOK 


The  Most  Comprehensive  Source  of  Information  About  Newspapers 
and  the  Newspaper  Industry  Worldwide 

•  The  Newspapers  •  The  People  •  The  Equipment  •  The  Supplies  ...and  much,  much  more! 


Look  at  these  NEW  and  ENHANCED  FEATURES:  jec 

•  NEW!  E-Mail  and  Web  site  listings  are  now  part  of  the 

standard  data  included  for  dailies  in  the  U.S.  and  ' 

Canada. 

•  EXPANDED  listings  of  alternative,  Hispanic  and  Jewish 
weeklies. 

•  NEW!  Interactive  products  and  services  listings. 

•  EXPANDED  Foreign  correspondents  in  the  U.S.  Fo 

•  EXPANDED  newspaper  ad  rep  listings,  including  (2' 

national,  state  and  foreign  contacts. 

•  NEW!  You  can  now  sort  labels  by  group  affiliation  AND 

newspaper  rep  (CD-ROM  with  listing  capabilities).  p. 

•  ENHANCED,  user-friendly  exporting  functions  (CD-ROM 
with  listing  capabilities). 

PART  1  ca 

•  Section  I  -  U.S.  Dailies  Ef 

•  Section  II  -  U.S.  Weeklies  and  Special  Newspapers  bil 

•  Section  III  -  Canadian  Newspapers 

•  Section  IV  -  Foreign  Newspapers 

•  Section  V  -  News,  Picture  and  Syndicated  Services  ' 

•  Section  VI  -  Newspaper  Equipment  /Interactive  Products  O 

and  Services  M 

•  Section  VII  -  Other  Organizations  and  Industry  Services  1 1 

Find  the  -people  you  really  need  with  comprehensive  lists  of  Pi 
names,  titles,  areas  of  responsibility,  address,  phone  and  fax 
numbers.  Data  for  sections  I  and  III  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special  edi 
tions/sections,  mechanical  specifications  and  more. 

PART  2  -  WHO’S  WHERE 

This  handy  directory  lets  you  look  up  newspaper  industry 
personnel  by  name.  Look  for  people  from  general  interest 
daily  and  weekly  newspapers  as  well  as  syndicates  and 
groups.  You’ll  find  titles,  company  affiliation  and  phone  num 
bers  for  the  most  influential  people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 
This  3rd  issue  on  CD-ROM  is  the  best  yeti  A  fully 
indexed,  searchable  database  allows  you  to  pull  out  Ye 
Book  information  with  the  criteria  you  select.  The  simple, 
menu-activated  search-and  display  capability  makes  findi 
and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF,  ASCII 
etc. 

The  CD-ROM  can  be  purchased  with  listing  capabilities,  too. 
Customize  mailing  lists  for  each  of  your  communications  pro 

Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


jects. 

The  Year  Book  CD-ROM  includes  all  the  Year  Book  data  for 
U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers,  Foreign 
Newspapers,  Mechanical  Equipment  and  Who’s  Where  sec¬ 
tions  ...  names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers,  newspaper 
suppliers  and  service  companies. 

For  answers  to  technical  questions  about  the  CD-ROM,  call 
(212)  675-4380,  ext.  506. 

PRICING 

E&P  Year  Book  Part  1  and  Part  2  Who’s  Where:  $1 25 

E&P  Year  Book  Part  1  Only:  $1 1 5 

E&P  Year  Book  Part  2  “Who’s  Where”  Only:  $35 

E&P  Year  Book  Part  1  and  2  AND  CD-ROM  without  listing 

capabilities:  $495 

E&P  Year  Book  Part  1  and  2  AND  CD-ROM  with  listing  capa¬ 
bilities:  $895 

Network  versions  of  the  CD-ROM  are  available.  Please  call 
(21 2)  675-4380,  ext.  509  for  pricing. 

ORDER  NOW 

Mail  your  order  and  payment  to:  Editor  &  Publisher  Year  Book, 
1 1  W.  19th  St,  New  York,  NY  1001 1-4234.  Or  to  charge  your 
order  to  your  Visa/MC  account,  call  (2W  675-4380,  ext.  509. 
Payments  must  accompany  all 


orders.  NY,  CA,  DC  and  Canada 


add  appropriate  tax.  Please  sup¬ 


ply  proper  street  address  for 


UPS  delivery.  No  deliveries  will 


be  made  to  P.O.  boxes.  All 


remittance  must  be  in 


U.S.  dollars. 


m^m. 


